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Ambulance  driver  wins  a  Pulitzer 

This  ambulance  driver  is  William  Jones,  Chicago 
Tribune  reporter,  named  winner  of  the  1971  Pulitzer  Prize 
for  local  investigative  reporting.  This  is  the  fifth  Pulitzer 
Prize  awarded  to  members  of  the  Tribune  staff. 

Posing  as  an  ambulance  attendant.  Bill  uncovered 
widespread  abuses  by  some  of  Chicago’s  largest  private 
ambulance  companies.  Sadistic  treatment  of  the  poor  and 
ill.  Phony  fees.  Police  payoffs. 

His  six-part  series  resulted  in  16  grand  jury  indictments, 
10  of  them  against  policemen.  Two  ambulance  companies 
were  barred  from  carrying  welfare  patients.  Tough  new 
law's  were  passed  regulating  private  ambulance  service. 
Civic  leaders  praised  the  articles  for  “performing  a  definite 
public  service.” 

To  this  we  add  our  own  congratulations.  We’re  proud 
of  Bill  Jones,  and  of  all  our  staff.  Because  they  believe  a  good 
newspaper  should  be  a  force  for  good  in  its  community, 
they  help  make  the  Chicago  Tribuire  the  unchallenged 
leader  throughout  Chicagoland. 
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“The  true  way  to  be 
S.  deceived  is  to  think 

oneself  more  knowing 


The  pursuit  of  knowledge  is  a  constant 
goal.  Within  the  Capital  Newspapers 
Group  we  consistently  invest  effort  and 
money  to  improve  the  quality  of  our 
products.  We  have  a  basic  belief  that 
this  goal  is  best  realized  by  improving 
the  knowledge  of  the  people  who  pro¬ 
duce  our  newspapers. 

In  this  area  we  have  a  lot  going  for  us! 
Staff  Development;  More  than  100 
staffers,  representing  all  depart¬ 
ments,  are  growing  through  educa¬ 
tional  development  at  area  colleges. 
Capital  Newspapers  Education  As¬ 
sistance  Program  helps  create  the 
incentive  for  such  personal  growth. 
Mini  Fellowships:  Through  a  careful¬ 


than  others” 


-  Oe  Rochcroucould 


ly  tailored  program  offering  31 
various  educational  disciplines  at  a 
major  local  university,  Capital  News¬ 
papers  executives  have  a  special  op¬ 
portunity  to  *'dig  in”  intellectually. 
These  executives  spend  up  to  eight 
weeks  in  total  academic  immersion. 
We  pay— they  grow. 

*  A.P.I.  Seminars:  In  addition  to  regu¬ 
lar  A.P.I.  participation,  Capital 
Newspapers  has  a  "cross-pollenation” 
program  under  way  to  stimulate  in¬ 
tellectual  understanding.  It  is  not 
unusual  for  our  controller  to  attend  a 
production  seminar  or  an  executive 
editor  to  attend  a  management  and 
cost  session. 


While  it  takes  a  long  time  to  bring  excellence  to  maturity  — we  reach  for  it 
daily. 


Capital  Newspapers  Group 

MORNING  TIMES-UNION  SUNDAY  TIMES-UNION 
•  EVENING  KNICKERBOCKER  NEWS-UNION  STAR 

Hearst’s  Capitaland  Newspapers  Group 

Represented  by  Key  Market  Advertising  Representatives,  Inc. 


News  reporter  JimTreloar 
took  a  long,  penetrating  look  at  one  family 


and  brought  the  world’s  pollution  crisis  to  life. 


He  probed  their  home,  their  lives  and 
their  attitudes. 

He  had  samples  taken  of  their  blood, 
their  hair,  their  fingernails. 

He  had  records  kept  of  the  food  they 
ate,  the  garbage  they  discarded. 

He  dug  up  their  lawn,  tested  the  air 
inside  their  home  and  out,  analyzed 
the  exhaust  emissions  of  their  cars  and 
the  contents  of  their  medicine  chests. 

To  carry  out  his  project  he  enlisted 
teams  of  specialists  from  four  govern¬ 
ment  agencies,  three  universities,  one 
public  utility,  one  computer  and  a 
garage. 

When  Treloar  had  finished,  he  had  a 
monumental  analysis  of  the  havoc 
unconsciouslywreaked  on  our  environ¬ 
ment  by  one  typical  American  family. 


He  molded  this  mountain  of  material 
into  nine  dramatic,  full-page  articles 
entitled  The  Earth  and  Eric  Matus" 

The  News  has  just  finished  publishing 
this  sometimes  funny,  sometimes  tragic 
story  of  one  family's  ecology.  Its  fright¬ 
ening  facts  and  implications  have  upset 
many  and  offended  a  few.  For,  unlike 
other  newspaper  studies  of  pollution, 
this  is  so  deeply  personalized  a 
chronicle  that,  like  it  or  not,  every  reader 
of  the  series  sees  himself  an  unwitting 
contributor  to  man’s  rape  of  his  earth; 
and  the  urgency  of  its  message  has 
challenged  readers  to  change  their 
ways  of  living. 

As  far  as  The  News  is  concerned, 
this  is  the  only  way  to  report  such  a 
story  Deeply,  thoroughly,  meaningfully. 


Because  The  News  is  stubbornly 
dedicated  to  the  proposition  that  only 
through  a  knowledge  of  all  elements 
bearing  on  an  issue  can  its  readers 
make  intelligent  decisions. 

A  reprint  of  “The  Earth  and  Eric 
Matus"  series  is  now  available.  For  your 
copy,  write  to;  Public  Relations,  The 
Detroit  News,  615  Lafayette  Boulevard, 
Detroit,  Michigan  48231 . 

The. 

Detroit 

News 

Largest  evening  newspaper 
circulation  in  America 
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AN  INVITATION 

is  extended  to  ANPA/RI  attendees 
to  discuss  the  AGS  SYSTEM  11. 

We  will  explain  how  the  sys¬ 
tem’s  NEW  GEOMETRY,  along 
with  a  technique  which  we  call 
SSP  monitoring,  are  used  to  pro¬ 
vide  an  infinitely  expandable  con¬ 
trol  of  ^  the  elements  of  full- 
page  composition — from  multi¬ 
source  input  through  to  formatted 
positioned  output. 

Booth  #826 

ADVANCED  GRAPHIC  SYSTEMS,  INC. 
22  Winthrop  Avenue, 
Mansfield,  Mass.  02048 
Area  Code  617  339-3500 


^^Reprinted  from  Editor  &  Publisher'* 


Frequently  you’ll  find  news,  features  or  editorials  in 
EDITOR  &  PUBLISHER  that  you  may  want  to  have 
reprinted. 


E&P  will  be  pleased  to  quote  you  prices  for  reprints 
of  previously  published  material,  in  any  quantities. 
For  quotations,  write  George  S.  McBride,  Circulation 
Director,  Editor  &  Publisher,  850  Third  Ave.,  New 
York,  N.Y.  10022. 
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JUNE 

6-10 — ANPA/ Research  Institute  Production  Management  Conference.  Ex¬ 
hibition  Center,  Cincinnati. 

6- 10 — Newspaper  Division  of  Special  Libraries  Association.  Hilton  Hotel, 
San  Francisco. 

7- 9 — International  Press  Institute.  Hotel  Marsici,  Helsinki,  Finland. 

7-9 — North  American  Newspaper  Travel  Advertising  Managers  Association. 
Roosevelt  Hotel.  New  York  City. 

11-12 — Virginia  Press  Association  news  writers  seminar.  University  of 
Virginia,  Charlottesville. 

13-15 — New  England  Advertising  Executives  Association.  Colonial  Hilton 
Inn,  Newport.  R.l. 

13-16— Newspaper  Personnel  Relations  Association.  Fairmont  Hotel.  Dallas. 

13- 25 — API  seminar  for  city  editors.  Columbia  University,  New  York. 

14- 19 — International  Federation  of  Newspaper  Publishers  (FIEJ).  Hotel 
Atlantis.  Zurich,  Switzerland. 

16- 19 — Georgia  Press  Association.  Jekyll  Island,  Ga. 

17- 19 — Pennsylvania  Associated  Press  Managing  Editors.  Hotel  Sterling, 
Wilkes-Barre.  Pa. 

17- 19 — International  Newspaper  Promotion  Association  Eastern  Region 
Seminar.  Midtown  Tower  Hotel,  Rochester.  N.Y. 

18- 19 — CNPA  Editors  Conference.  Rickey's,  Palo  Alto. 

18-19 — Oregon  Newspaper  Publishers  Association.  Sunriver,  Ore. 

18-20 — New  Jersey  Press  Association.  Essex  and  Sussex  Hotel,  Spring 
Lake.  NJ. 

20-24 — Association  of  Newspaper  Classified  Advertising  Managers.  Hotel 
Skirvin,  Oklahoma  City,  Okla. 

23-26 — National  Newspaper  Association.  Holiday  Inn  Downtown.  Rochester, 
N.Y. 

23- 30 — American  Advertising  Federation.  Hilton  Hawaiian  Village,  Hono¬ 
lulu. 

24- 26 — California  Newspaper  Advertising  Executives.  Oial  Valley  Inn  Ojai. 

24- 26 — Texas  Press  Association.  Sheraton  Crest  Inn,  Austin. 

25- 26 — Environment  symposium  for  New  England  newspapers.  University  of 
Massachusetts,  Amhurst,  Mass. 

26- 30 — National  Printing  Equipment  Show.  International  Amphitheatre, 
Chicago. 

27- 28 — New  York  State  Society  of  Newspaper  Editors.  Victorian  Inn.  Strat¬ 
ford.  Ont. 

28- July  I — National  Press  Photographers  Association.  Hilton  Hotel,  Pitts¬ 
burgh. 


JULY 

4-8 — International  Circulation  Managers  Association.  Diplomat  Hotel, 
Hollywood  Beach,  Fla. 

10 -  California-Nevada  Associated  Press.  Hotel  Del  Coronado,  San  Diego. 

1 1- 14— International  Newspaper  Advertising  Executives.  Century  Plaza, 
Los  Angeles. 

12- 16 — American  Newspaper  Guild.  Boston. 

14- 16 — Ohio  Retail  Advertising  Workshop.  Sheraton-Columbus  Motor  hotel. 
Columbus. 

15- 17 — ^Virginia  Press  Association.  Boar's  Head  Inn.  Charlottesville. 

15-17 — National  Newspaper  Association  workshop.  Gearhart  Motor  Inn. 

Gearhart,  Ore. 

22-24— North  Carolina  Press  Association.  Grove  Park  Inn.  Asheville. 

29-31 — Alabama  Press  Association.  Broadwater  Beach  Hotel  and  Golf  Club. 
Biloxi,  Miss. 


AUGUST 

6- 7 — West  Texas  Press  Association.  Wichita  Falls,  Tex. 

7- 13 — International  Typographical  Union.  Diplomat  Hotel.  Hollywood,  Fla. 

8- 10 — Southern  Newspaper  Publishers  Association  Mechanical  Conference. 
Read  House,  Chattanooga. 

15-17 — Texas  Daily  Newspaper  Association.  Holiday  Inn,  Amarillo. 

15-18 — New  England  Association  of  Circulation  Managers  sales  conference. 

Mount  Washington  Hotel,  Bretton  Woods,  N.H. 

15-19 — Canadian  Weekly  Newspaper  Association.  Hotel  Vancouver,  Van¬ 
couver,  B.C. 

15-20 — Newspaper  Association  Managers  Inc.  Aqua-Marine  Lodge.  Avon 
Lake,  Ohio. 

27-28 — Newspaper  Advertising  Executives  of  the  Carolinas.  Blockade  Run¬ 
ner,  Wilmington,  N.C. 

27-31 — Canadian  Circulation  Managers  Association.  Jasper  Park  Lodge, 
Jasper,  Alberta. 
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won  by  Jim  Hoagland  of  The  Washington  Post,  for  his 
series  on  apartheid  in  South  Africa. 

He  is  now  the  seventh  Pulitzer  Prize  winner 
on  The  Washington  Post  staff. 


Many  other  major  journalism  awards 

were  won  by  Post  writers  this  year.  Among  them  are  the 

SIQV1K  DELT/1  CHI  HCCRD 

won  by  the  national  staff  for  coverage  of  the  1 970  elections.  The 

GEORGE  /1/i,  POLK  /Il/IGRD  and 
ICORIH  BINGHAM  E^IZE 

to  James  E.  Clayton  for  his  series  of  editorials 
on  the  Carswell  nomination.  And  the 

G  GK,  LOEB  APMRD 

for  distinguished  financial  correspondence  to  Philip  Greer. 

Award-winning  journalism.  One  measure  of  the  day-to-day 
excellence  of  Washington's  leading  newspaper. 


IHE  PASHINGTON  POG 


5Qfety...UJho  need/ it? 
People...fnQybeeven  you. 

"Now"  is  too  late  for  1,050,000*  peo¬ 
ple.  With  the  help  of  concerned  media, 
accidental  deaths  decreased  2%  in 
1970.  But  there's  more  to  be  done  for 
accident  prevention.  If  you  do  it,  your 
finest  journalistic  efforts  can  be  con¬ 
sidered  tor  a  National  Safety  Council 
award.  It's  our  small  way  of  thanking 
those  who  care.  For  full  information  on 
how  you  can  get  involved,  write: 

Mr.  Don  McEwan 
Public  Service  Awards 
National  Safety  Council 
42S  North  Michigan  Avenue 
Chicago,  Illinois  60611 

*Total  accidental  deaths,  1 960-69 


YOU  USED  TO 

ROB  THE  MAIL  EVERY  YOUR  E&P 

WEEK.  HOW  COME  NOW  SUBSCRIPTION 

YOU  ROB  BANKS?  RAN  OUT. 


ORDER  YOUR  OWN  SUBSCRIPTION  NOW.  MAIL  THIS  COUPON. 


EDITOR  &  PUBLISHER,  S50  Third  Avenue,  New  Yerk,  N.  Y.  10022 
Dear  Editor  &  Publisher: 

Please  start  my  subscription  now,  addressed  to: 

Name  . 

Address  . 

City . State . Zip . 

Company  . 

Nature  of  Business . . 

□  Remittance  enclosed  $8  a  year,  U.S.  and  Canada — 

I  All  other  countries,  $20  a  year. 
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CATCH-lines 

By  Lenora  Williamson 

WE'RE  THINKING,  WE’RE  THINKING  of  an  award  to 
give  that  St.  Louis  Post  Dispatch  fellow  who  came  up  with  the 
“Hors  de  Combat”  caption  for  a  picture  of  a  retired,  swayback 
Army  horse  looking  much  the  worse  for  wear.  Then  there  was 
another  hy  a  headman  at  the  Baltimore  News  American  who 
saw  a  story  about  Florida  Atlantic  University  turning  its  campus 
into  an  owl  sanctuary  and  wrote.  “University  Gives  Hoot.” 

*  #  « 

A  ONE-SENTENCE  SUMMARY  of  the  relationship  between 
government  and  press  made  by  the  late  Herman  A.  Park  of 
the  .\P  was  recalled  by  Ben  Cole  in  an  Indianapolis  Star  book 
review.  During  a  particularly  frustrating  day  at  the  Indiana 
Statehouse,  Park  decided:  “They  just  laugh  at  you  if  you  try 
to  find  out  what  they’re  doing  and  get  mad  at  you  when  you 
succeed.” 

•  *  * 

ON  HIS  TABLET  (a  column  in  Park  East,  a  Manhattan  neigh¬ 
borhood  weekly),  Robert  Moses,  who  used  to  keep  busy  building 
bridges^  and  digging  tunnels  over,  around,  and  under  the 
metropolis,  inscribed  with  pointed  pen  the  following  indictment 
of  society  columns. 

“Juicy  items  in  the  social  columns  are  widely  read  by  those 
to  whom  these  doings  somehow  spell  romance  and  Cinderella, 
by  others  who  may  be  classified  as  happy  roughnecks,  rolbng 
in  the  sawdust  with  ribald  amusement  at  the  antics  of  the 
haul  monde,  and  finally  by  the  poor,  the  radicals,  the  overly 
prosperous  and  let  ’em  eat  cake  aristoc'rats  .  .  .  The  society 
columns  are  the  worst  form  of  graffiti,  fence  writing,  voyeurism 
and  exhibitionism  like  the  tattoos  on  sailors’  chests  usually  re¬ 
cording  amatory  conquests.” 

*  *  * 

NO  HURRY  TO  READ  THIS  suggested  the  Orlando  (Fla.) 
Evening  Star  head  for  a  piece  about  the  Procrastinators  Club, 
headquartered  in  Philadelphia  and  having  about  nine  card- 
carrying  members  in  Florida.  David  Wilkening’s  by-line  fea¬ 
ture  related  that  an  Orlando  procrastinator  joined  the  club  last 
year  ond  would  have  mailed  his  $5  dues  this  Spring,  but  “it 
might  have  looked  bad  to  the  other  club  members.”  In  kind, 
A1  Durling  of  the  Star’s  metro  desk  selected  art  to  illustrate 
the  story — a  deep,  one  column  box  with  a  6  pt.  sentence  sur¬ 
rounded  by  air:  “This  space  was  to  contain  a  cartoon  to  illus¬ 
trate  accompanying  story  about  procrastinators.  Guess  what 
happened!” 

*  *  » 

BEST  DAY  OF  THE  CENTURY  was  the  New  York  Daily 
News’  front  page  photo  and  caption  celebrating  the  one  day 
when  Fun  City  residents  could  see  forever.  The  inside  story 
about  the  memorable  Sunday  when  the  air  measured  “good” 
carried  this  headline:  “99  &  44/100%  Pure  .  .  .  Air!” 

The  more  “normal”  state  of  NYC  air  is  like  that  described 
in  a  one-line  editorial  in  the  We»tworth,  N.C.,  Rockingham 
Community  College  paper.  The  Rock:  “I  shot  an  arrow  into 
the  air  and  it  stuck.” 

•  *  * 

ANOTHER  WEATHER  STORY  concerns  the  day  Spring 
fever  hit  the  entire  staff  of  the  Syracuse  University  newspaper. 
The  Daily  Orange.  The  press  run  consisted  of  stamping  the 
word  “Daily”  on  8,000  oranges. 

*  *  * 

“THE  NEWSPAPER  GAME:  Heads  and  tales,”  is  a  defini¬ 
tion  from  Frank  Tyger,  Trenton  Times.  He  adds  another, 
“Gossip  column:  Dally  news.” 

*  •  * 

WHEN  OGDEN  NASH  DIED,  his  newsmen  fans  across  the 
land  produced  obituary  heads  in  a  style  Ogden  himself  might 
have  approved.  Bob  Lind,  night  slot  man  at  The  Forum  in 
Fargo,  N.D.,  wrote:  “Poet  Nash,  First  Name  Ogden;/  He  Is 
Gone,  but  not  Forgogden.”  And  Walter  Marchbank,  night  copy 
chief  of  The  Oregonian  in  Portland  did  8-columns:  “Ogden 
Nash,  nobody  was  funnier,  just  reading  his  poems  made  any 
day  sunnier.”  Jess  Garber,  managing  editor  of  the  Waynesboro 
(Pa.)  Record  Herald,  sent  his  paper’s  “Ogden  Nash  dies,/his 
verse  survives.”  Mel  Howey  wrote  “Ogden  Nash  s  gone  to 
ashes”  in  the  London  (Ont.)  Free  Press. 
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This  IS  progress  .  .  . 
S15-million  Bristol 
Center  ...  1  8  story 
Lincoln  Notional 
Bonk  Building  and 
the  new  E.  W.  Ed¬ 
wards  &  Son  depart¬ 
ment  store  complex  . 
.  .  New  20  story  twin 
tower  housing  Car¬ 
rier  Corp.  .  .  .  four 
story  New  York  Tele¬ 
phone  Company  of¬ 
fice  building. ..and 
the  new  block-long 
plant  of  the  Syracuse 
Newspapers  ...  All 
in  Downtown  Syra¬ 
cuse. 


WE  NEVER  TURN  OUR  BACKS  ON  PROGRESS  . . . 


Syracuse  today  is  moving  in  steady  forward  strides  .  .  .  the  skyline  is 
undergoing  a  complete  change  .  .  .  world  famous  companies  are 
building  new  structures  .  .  .  Syracuse,  the  crossroads  of  New  York 
State,  is  bubbling  with  Progress. 


The  Syracuse  Newspapers'  new  building  occupies  the  entire  north 
side  of  Syracuse's  historic  Clinton  Square.  Its  interior  is  as  modern 
as  its  white  marble  exterior,  with  230,000  square  feet  of  space 
carefully  planned  for  seven-day,  round-the-clock  operation. 


The  Syracuse  Newspapers 


Herald-Journal 

Evening 


Herald-American 

Sunday 


Post-Standard 

Morning 
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How  much? 


1  he  president  ot  the  Radio  .Advertising  linreau  was  reported  to 
have  told  the  Mass  Retailing  Institute  in  I.as  \’egas  that  diseoiint 
dejjartnient  store  operators  shonld  use  radio  advertising  in  (on- 
jnnctiun  with  other  media,  lie  noted  that  .Sears,  Roebuck  X:  Cio..  the 
biggest  retailer  in  the  nation,  spends  about  .S2()  million  annually  iti 
radio. 

\\'hat  the  gentleman  didn't  say  was  that  Sears  also  used  SI 72 
million  in  newspaper  advertising  in  1!I70  and  that  Sears  linage  in 
newspapers  was  up  3.5®^,  o\er  11)69. 

W'e  ho}>e  newspaper  admen  will  remind  their  local  retailers  of  the 
nine-to-one  ratio  in  favor  of  newspapers. 
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Truth  in  advertising 

It  is  reportetl  the  new  National  .\dveitising  Review  Roaid  will  l)e 
in  operation  this  f  all.  It  represents  the  advertising  industry  s  attempt 
at  sell-regulation  and  will  receive,  evaluate  and  act  upon  complaints 
from  the  |)ul)li(  ami  the  ail  indiistiy  regaiilitig  the  honesty  ol  copy. 

1  he  projeit  is  timelv  and  necessary.  I'nless  the  advertising  industry 
keeps  its  own  house  in  older  the  whole  advertising  prolession,  in- 
(huling  ;dl  meilia  that  live  on  aihertising  re\enues,  will  he  suhjeited 
to  iiu teasing  iritiiisin  and  iittaiks.  Ihe  honest  practitioners  ol  ail- 
\ertising  woulil  ultimatelv  he  damaged  and  peihajrs  destroyed  heianse 
ol  the  sins  of  a  few. 

I  he  new  XARB  proposes  to  use  publicity  as  a  weapon  against 
ilishonest  advertisers  who  reluse  to  change  their  copy  and  techniipies. 
News  media,  especiallv  news|)apers,  can  be  counted  on  to  do  their 
part.  All  media  should  realize  that  dishonest  copy  in  the  ad  (olumns 
can  inlluetice  the  puhlii’s  respect  lor  the  reliability  of  the  news 
columns. 

Popularity  contest 

It  has  been  suggested  agaiti  that  managing  editors  and  other  news 
exeiutives  should  he  elected  hv  newspaper  stalls  and  not  apjrointed 
by  publishers.  Fortunatelv,  the  piojK)sal  has  gained  absolutely  no 
a(ce])iance  except  from  its  sponsor  and  a  few  proponents  of  “reporter 
power.” 

It  has  just  been  rejected  rather  flatly  bv  Canadian  managing  editors 
one  of  whom  said  it  would  be  a  “kind  of  anarchy.”  .Another  said  it 
would  amount  to  shifting  “freedom  of  the  press  from  one  elite  group 
to  another  elite  group.” 

We  feel  as  the  Canadian  editors  do,  and  as  I'.S.  editors  must,  that 
selecting  any  news  executive  on  the  basis  of  a  jx)pularity  lontest 
rather  than  on  proven  merit  and  ability  would  subject  every  newspaper 
stall,  and  its  news  performance,  to  the  debilitating  and  dangerous 
push  and  pull  of  all  social  ;md  political  issues  and  where  a  majority 
of  the  staff  stood  on  them. 

I  alk  about  a  ship  without  ;t  rudder! 


Charter  Member,  Audit 
Bureau  of  Circulations 
Member,  American 
Business  Press  Inc. 


6  Mo.  average  net  paid  Dee.  31,  1970 — 25,063 
Renewat  Rate — 74.06% 
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letters 


FORMAT 

I  read  with  amusement  and  disbelief 
Earl  H.  Adams’  criticism  of  what  he  terms 
the  “new  look”  in  today’s  daily  newspa¬ 
pers  (May  22). 

Mr.  Adams’  principal  objection  is  that 
it  reduces  the  number  of  stories  in  the 
daily,  even  on  page  1.  Well,  I,  for  one, 
have  always  been  convinced  that  too  many 
newspapers  try  to  cram  too  much  onto 
their  front  pages.  The  result:  the  pages 
are  too  busy  and  frequently  unreadable 
and  confusing.  And  too  gray. 

More  significantly,  such  cramming  of 
newsprint  necessitates  the  use  of  smaller 
art — which,  in  this  tv-visual  age,  can  he 
disastrous,  fatal.  Let’s  not  forget  the  de¬ 
gree  of  com|)etition  between  tv  news  and 
the  daily  today.  Because  people  are  geared 
to  visuals,  they  expect  tbeir  daily  papers 
not  to  be  stodgy  or  tradition-bound.  They 
expect  them  to  be  nice  to  look  at  and  as 
easy  to  read  in  as  breezy  a  style  as  possi¬ 
ble.  And  informative  content  need  not  be 
sacrificed,  as  Mr.  Adams  claims.  Not  if 
the  newspaper  is  well-planned  and  coor¬ 
dinated. 

If  Mr.  Adams  persists  in  resisting 
change  in  his  Medford  (Ore.)  Mail 
Tribune,  more  power  to  him.  But  let  him 
n<it  unwisely  criticize  those  more  enter¬ 
prising,  aware  newspaper  executives  will¬ 
ing  to  buck  Mr.  Adams’  cherished  “tra¬ 
ditional  makeup”  in  favor  of  makeup  that 
meets  today's  news  needs,  demands  and 
standards. 

Washington,  13.  C.  Norm  Oshrin 

(  The  writer  is  a  free-lance  icriter-editor : 
former  co-news  editor,  Akron  Beacon- 
Journal;  news  editor.  Times  Herald-Rec¬ 
ord,  Middletown,  N.  Y.;  managing  editor, 
Madera  (Calif.)  Daily  Tribune). 

*  *  * 

I  think  that  Mr.  Adams  (May  22)  de¬ 
serves  credit  for  standing  by  his  paper’s 
traditional  format,  though  his  letter  reads 
like  the  last  gasp  of  a  captain  who  is 
going  down  with  his  ship. 

The  choice  between  “how'  something 
looks  and  substantive  content”  is  not  so 
simj)le  as  Adams  would  have  us  believe; 
he  seems  to  say  he  prefers  a  chaotic  jum¬ 
ble  of  marbles  to  careful  presentation  of 
a  few  polished  gems. 

Unconventional  formats  are  interesting 
and  challenging.  I  hope  the  debate,  and 
the  variety,  continues. 

Fairfax,  Va.  John  Elvin 

(The  writer  is  managing  editor  of  the 
Globe  Newspapers  of  Northern  Virginia.) 

*  *  * 

Twenty  to  thirty  stories  on  a  front  page? 
Gee  whiz! 

This  morning’s  New  York  Times  (May 
28)  had  12,  each  one  jumping  to  a  differ¬ 
ent  i)age,  and  I  thought  that  was  a  lot. 

I  wondered  why  people  from  Medford, 
Ore.,  have  longer  right  arms.  It  must  be 
from  turning  to  continued  stories. 

Yonkers,  N.  Y.  Barney  Waters 

(The  writer  is  editor  of  the  Yonkers 
Herald  Statesman). 
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OUTDOOR  W  RITERS 

I  hate  to  seem  critical  of  a  fellow  Out¬ 
door  Editor,  but  Herb  Allen’s  article  (May 
22)  set  up  a  few  distrubing  waves  in  me, 
and  I  can’t  seem  to  get  them  calmed  down. 

There’s  a  new  breed  of  OE  coming 
along  who  takes  the  traditional  pursuits 
of  hunting  and  fishing  and  combines  them 
with  information  about  bird-watching,  hik¬ 
ing.  botany,  camping,  and  the  like  and  re¬ 
lates  the  whole  ball  of  wax  to  questions 
of  pollution,  land  use  planning,  the  popu¬ 
lation  explosion  and  all  the  areas  the 
“environmentalists”  have  made  a  national- 
ly-popular  issue. 

You  can’t  compartmentalize  this  job. 
You’ve  got  to  tie  it  all  together  so  you 
can  make  all  users  of  the  outdoors  aware 
of  the  problems  and  committed  to  stop¬ 
ping  the  (iegradation  of  the  environment 
which  has  b'^come  so  apparent.  To  para¬ 
phrase  the  English  poet.  “No  fisherman 
for  hunter  either)  is  an  island  entire  of 
himself,  apart  from  the  bird-watcher,  the 
backpacker,  the  nature  photographer,  or 
the  many  other  users  of  the  outdoors.” 

J-schools  and  schools  of  natural  re¬ 
sources  are  combining  programs  to  turn 
out  writers  technically  qualified  not  only 
in  tile  craft  of  the  writing  trade,  hut  also 
in  the  scientific  principles  of  game  man¬ 
agement.  fisheries  research,  forest  recrea¬ 
tion.  and  ecology. 

Many  of  these  young  men  and  women 
are  into  such  exotic  (at  least  from  the  old 
OE’s  point  of  view)  pursuits  as  recycling 
of  natural  resources,  corporate  responsi¬ 
bility  for  pollution  control,  organic  gar¬ 
dening  and  natural  control  of  pest  species, 
and  others,  and  they  are  going  to  force 
us  old-timers  to  shape  up  and  cover  the 
beat  properly  or  to  retire  with  our  mem¬ 
ories  of  Tonkin  cane  poles  and  Sharps 
buffalo  guns. 

Some  of  them  have  (O  special  horror 
of  horrors!)  long  hair  (does  this  make 
them  “hippies?”),  and  most  of  them  are 
raising  questions  about  motherhood  (at 
least  too  much  motherhood),  and  even 
apple  pie  (when  made  with  apples 
sprayed  with  DDT  and  preserved  with 
chemical  additives). 

I’m  afraid  that  the  picture  of  an  Out¬ 
door  Editor  that  Herb  paints  is  fast  fad¬ 
ing  away,  and  the  species  will  be  soon 
(if  not  already)  on  the  “endangered”  list 
along  with  the  brown  pelican  and  the 
spotted  cat. 

This  is  not  to  say  that  you  can't  enjoy 
doing  your  job,  or  that  you  have  to  pull 
a  long  face  and  spout  doomsday  slogans. 
The  only  reason  to  stop  environmental  de¬ 
gradation  is  so  that  we  can  enjoy  what 
w'e  save,  but  to  paint  a  picture  of  an  out¬ 
door  writer  on  perpetual  vacation  is  un¬ 
realistic,  especially  if  he  is  to  do  the  job 
that  needs  to  be  done. 

It’s  like  telling  people  how  to  make  a 
million  dollars  in  the  stock  market  start¬ 
ing  from  $1.98  in  only  six  months. 

Ann  Arbor,  Mich.  Doug  Fulton 

(The  writer  is  outdoor  editor  of  the  Ann 
Arbor  News.) 
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Short  Takes 

Dr.  Robert  C.  V - ,  dean  of  the 

School  of  Business  Adversity^  said 

ethers  in  Mr.  H - ’s  position  were 

having  no  trouble  getting  jobs. — New 
York  Times. 

*  *  * 

The  two  news  services  are  non¬ 
prophet  cooperative  organizations. — To¬ 
peka  (Kans.)  Capital- Journal. 

If  *  * 

The  fod  and  rug  administration. — San 
Francisco  Chronicle. 

«  e  « 

All  salesmen  will  be  in  appropriate 
grab  for  the  evening.  —  Leavenworth 
(Kans.)  Times. 

«  *  * 

The  Garden  Club  will  study  the  con¬ 
servation  of  native  pants. — Cape  May 
(N.J.)  County  Gazette. 

if  *  ff 

(E&P  pays  $2  each  for  amusing  typo¬ 
graphical  errors  found  in  newspapers 
ami  published  here.) 
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There’s  a  Mark  V 
in  your  future. 
Because  we  build 
a  future 
in  every  Mark  V 


Obsolescence  is  out. 

The  Goss  Headliner  Mark  js  a  stereo 
press  that  can  run  the  new  plastic  plates  when 
they  and  you  are  ready.  All  it  takes  is  a  field 
conversion. 

For  example,  every  Mark  V  unit  comes  with 
form  rollers  that  compensate  automatically. 

To  make  sure  that  impression  changes  don’t 
effect  roller  settings  or  register. 

Our  shallow-relief  conversion  takes  it  one 
step  further.  With  micrometric  form  roller 
adjustments  that  you  can  make  on-the-run.  To 
give  precise  control  with  shallow-relief  plates. 
Perfect  inking  without  slow  down. 

Here’s  something  else.  If  you  do  convert  to 
shallow-relief,  you  may  need  an  impression 
throw-off  system  designed  for  plastic  plates. 
Which  is  what  we  offer.  A  throw-off  that  not 
only  protects  your  iron,  it  even  pampers 
plastic  plates  in  the  event  of  a  wrap  or  a  winder. 

Just  because  we  keep  your  future  in  mind, 


that  doesn’t  mean  we  forget  the  present.  Because  the  PCS®  puts  cutoff  register  and  ink 

Consider  installation  charges.  The  Mark  V  flow  corrections  at  the  fingertips  of  one  man. 

has  built-in  wiring  and  an  integrated  motor  It  presets  ink  automatically  during  makeready 

drive.  A  sort  of  pre-fabricated  engineering  that  operations.  It  allows  faster  start-ups.  It  saves 

cuts  installation  time  and  cost.  Gets  you  on  time.  It  saves  ink.  It  saves  paper, 

edition  faster.  It  lets  your  best  man’s  judgment,  and  his 

With  the  new  motorized  Colortrol®,  the  Mark  V  judgment  alone,  govern  each  and  every  page  of 
offers  you  fingertip  ink  control.  By  couple.  your  newspaper.  From  one  location.  At  the 

By  page.  By  Column.  Not  to  mention  presetting.  press  of  a  button. 


With  stereo  plates  it  produces  70,000  papers 
per  hour.  It’s  design-rated  at  85,000  pph  with 
plastic  plates.  That  makes  the  Mark  V  unit  one 
of  the  most  profitable  in  the  world. 

For  its  size,  it’s  also  the  smoothest.  The 
quietest.  With  the  sort  of  ease-of-operation 
that  legends  are  made  of. 

One  man’s  judgment. 

You  can  even  add  our  new  computerized 
Press  Control  System  [PCS®]  to  the  Mark  V.  It 
puts  your  best  man’s  judgment  on  paper. 
Faster.  Cheaper. 


Success.  Ours  and  yours. 

So  it’s  no  wonder  that  over  1 20  Mark  V  units 
have  already  been  sold.  Even  though  it  is  a 
new  press. 

If  you’re  looking  at  tomorrow  as  well  as 
today,  call  your  Goss  representative. 

Or  write  to  Goss,  MGD  Graphic 
Systems,  Box  50360, 

Chicago,  Illinois  60650.  ^ 


MGD  Graphic  Systems 

North  American  Rockwell 


Nwlbrlc 

IS  the  big 

payoff* 


\ 


It's  where  six  out  of  10  advertising  dollars 
are  spent.  Worth  selling,  but  tough  sledding, 
unless  you  know  the  track.  This  is 
how  Chicago  Today  makes  headway 
in  New  York . . .  through  promotion  in  the 
Advertising  News  Pages  of  The  New  York 
Times... daily  trade  news  headquarters 
for  New  York  agencymen.  Call 
■'Arthur  P.  Irving  Jr.,  Media  Advertising, 
(212)  556- 1 455.  To  make  your  media 
sales  story  pay  off  big.  '  ' 


The  NewHbrlc  Times 
S^ls  NewTbric. 


CHCAGO  AFTERNOON  NEWSFtAPERS  CNICAao  AFTBEgOON  NEWSRAPBIS 

.  OF  TOTAL  aRCUlATTM  OF  (m' t  AUBUftM!  OmtATlOU 


TODAY 

TAKES 

OVER! 

now,  Chicago's  new  newspaper 
leads  in  total  evening  circulaiion. 


(CUoyio  (Trikunt  today 

dair  and  night,  we  ra  number  one. 
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and  management  personnel, 
many  of  whom  criticized  the 
lack  of  action  by  some  editors 
to  improve  professional  stand¬ 
ards. 

Albert  Boothe  of  Winnipeg 
Free  Press  was  elected  president 
of  the  25-year-old  CMEC,  suc¬ 
ceeding  W.  Ivor  Williams  of 
London  Free  Press.  C.  W.  Davey, 
Toronto  Globe  and  Mail,  is  first 
vicepresident;  C.  W.  E.  Mac- 
Pherson,  Ottawa  Citizen,  is  sec- 

A  journalism  professor  from  ward  is  better  than  the  kind  of  Rucker  said  reporters  tend  to  retary-treasurer  and  second 

the  United  States  came  under  anarchy  you  are  suggesting.”  be  closer  to  the  general  public  vicepresident. 

.sharp  attack  at  the  Canadian  Davey  said  that  in  Quebec  than  editors  and  publishers,  and  New  directors  include:  Don 

Managing  Editors  Conference  where  there  already  exists  “a  “freedom  of  the  press  belongs  Soutter,  Belleville  (Ont.)  Intelli- 
for  suggesting  that  news  execu-  substantial  movement”  toward  to  the  people,  it  doesn’t  belong  gencer;  Dick  Goodwin,  Winni- 
tives  be  elected  by  reporters.  newsroom  democracy,  “the  news-  to  the  publisher.”  peg  Tribune;  Robert  Pearson, 

Prof.  Bryce  Rucker  of  South-  papers  are  full  of  incredible  dis-  He  asked  how  a  newspaper  Windsor  Star;  Roland  Cote, 

em  Illinois  University,  author  tortions.”  owned  by  a  publisher  who  also  Montreal  Le  Petit  Jouriml,  and 

of  a  controversial  survey  on  Don  Peacock  of  the  Calgary  controlled  a  pulp  and  paper  mill  William  Galt,  Vancouver  Sun. 

trends  toward  “newsroom  de-  .Alhertnn  said  many  Canadian  could  get  away  with  attacking  Sidney  Gruson,  a  New  York 
mocracy”  among  U.S.  newspa-  newspapers  already  are  seeking  in  its  news  columns  pollution  Times  executive,  said  in  a  con- 
pers,  said  the  present  system —  direct  participation  of  editorial  caused  by  a  mill.  This  would  be  ference  address  that  assults  on 
where  publishers  appoint  man-  staffers  in  improving  news  qual-  possible,  he  said,  only  if  the  objective  reporting  in  North 
aging  editors — “hasn’t  worked  ity  and  content,  through  consul-  publisher  was  divorced  from  American  newspapers  by  “the 
very  well.”  tation  between  editors  and  re-  newsroom  control  and  the  news  Agnews  and  the  activists”  has 

“As  I  see  it,  the  only  .solu-  porters  on  news  handlings  and  staff  was  able  to  call  the  shots  plunged  journalism  into  “a 

tion  is  for  newsmen  to  run  the  ideas.  on  handling  the  story.  whirlpool  of  controversy.” 

news  operation,”  said  Rucker.  Erik  Watt  of  the  Cornwall  Near  the  end  of  90  minutes  of  Gruson,  who  is  a  vicepresident 
“The  present  system  has  tended  Standard-Freeholder  said  man-  debate,  Rucker  brought  laughter  and  assistant  to  the  publisher 
to  fail  the  people.  If  we  deprive  aging  editors  have  to  go  through  fmm  the  editors  with  a  tongue-  of  the  Times,  declared: 
people  of  the  information  they  an  exhaustive  process  of  “na-  in-cheek  suggestion:  “Vice  President  Agnew  rather 

need  to  make  decisions  we  are  tural  selection”  in  order  to  ob-  “It  may  well  be  that  if  it  balefully _ I  won’t  say  menac- 

committing  a  vice.”  tain  their  editorships — a  system  were  put  to  a  vote,  you  guys  ingly _ declares  that  the  news 

„  .  .  that  thoroughly  tests  their  com-  wouldn’t  lose  your  jobs  after  media  are  not  responsive  to,  or 

Confliclmg  mtercsts  peXonee.  all.”  representative  of,  the  great 

Rucker  said  the  main  pix>b-  Gordon  Bullock  of  the  Ham-  ,  j  i  American  majority, 

lem  with  the  present  system  is  Spectator  took  issue  with  ^mmiuce  on  siandarrt>.  radical 

that  publishers,  many  of  whom  Rucker’s  suggestion  that  a  state-  xhe  conference  set  up  a  com-  organizations  some  federal  pros¬ 
have  conflicting  interests  in  controlled  newsroom  should  be  rnittee  to  determine  how  best  it  ecutors  have  been  trying  to 
other  industries,  have  too  much  outside  the  jurisdiction  of  the  could  operate  on  a  year-round  make  stool  pigeons  out  of  re¬ 
say  in  what  kind  of  news  goes  owner-publisher,  who  would  run  basis  to  improve  standards  of  porters  and  cameramen.  And 
into  a  newspaper.  the  business  end.  journalism  in  Canada.  young  newspaper  activists  are 

The  men  they  appoint  to  run  “What  right  do  newsmen  have  The  decision  to  establish  the  calling  for  a  ‘renunciation  of  the 

their  news  operation  usually  are  take  over  somebody  else’s  committee,  with  \7.  T.  Galt  of  sham  of  objectivity’  as  they  call 

editors  who  i*eflect  the  publish-  property,”  asked  Bullock.  “I  Vancouver  Sun  as  chairman,  it,  and  are  advocating  a  new 
ers’  viewpoint  and  carry  out  think  we  have  any  more  ^^as  reached  at  the  closing  ses-  brand  of  subjective,  committed 

their  policy  directives,  Rucker  right  to  take  over  a  man’s  news-  sion.  Some  editors  had  expressed  journalism.” 
assert^.  paper  than  we  have  to  take  over  concern  that  CMEC’s  three-day  Gruson  said  everybody  wants 

“I  think  it  would  be  very  well  house.”  annual  meetings,  with  nothing  freedom  of  the  press — Agnew, 

to  elect  the  managing  editor,”  >>  •  •  between,  have  not  been  effective  the  federal  prosecutors,  the 

he  said.  I  don  t  believe  news-  '  in  improving  newspaper  stand-  young  activists,  the  silent  ma- 

men  would  do  anything  to  hurt  William  Galt  of  the  Van-  ards.  jority,  the  oppressed  minority, 

the  financial  base  of  the  news-  couver  Sun  said  so-called  “re-  The  committee  was  asked  to  newspaper  owners,  editors  and 

paper  for  which  they  work.”  porter-power”  really  amounts  to  report  back  to  the  executive  reporters. 

He  suggested  newspapers  shifting  “freedom  of  the  press  committee  before  the  meeting  of  The  problem,  he  said,  is  one 

won’t  undergo  urgently-needed  from  one  elite  group  to  another  the  Canadian  Daily  Newspaper  of  definition,  and  the  “burgeon- 

changes  “unless  the  news  staff  elite  group.”  Publishers  Association  in  Vic-  ing  attack  on  objectivity”  in 

initiate  them  themselves,  until  Other  ^itors  suggested  that  toria  in  September.  One  sugges-  news  reporting  as  a  symptom  of 

you  get  something  akin  to  this  papers  with  staff-operated  news-  tion  was  that  CMEC  might  of-  the  malaise  in  which  the  pro¬ 
kind  of  experimentation.”  rooms  would  have  trouble  sur-  fer  to  collaborate  with  CDNPA  fession  finds  itself. 

C.  W.  Davey  of  the  Toronto  viving  financially,  that  electing  in  efforts  to  improve  profes-  “The  duty  of  the  reporter  and 
(ilohe  &  Mail,  one  of  40  manag-  senior  editors  would  result  in  sional  quality.  editor  is  to  gather  information, 

ing  editors  from  across  Canada  the  collapse  of  news  judgment  The  editors  passed  a  resolu-  pick  out  what  is  important,  di- 

at  the  session  (May  28),  took  and  quality.  tion  asking  that  CMEC  directors  gest  it  thoroughly  and  without 

issue  with  Rucker’s  contention  “The  thing  that  intrigues  me  get  in  touch  with  organizers  of  passion  or  prejudice,  relate  it  to 
about  editors  and  publishers.  is  what  makes  anybody  think  Media  71  and  express  approval  the  problems  of  the  day.  With- 
“We  tend  to  identify  very  that  reporters  would  do  a  better  of  Media  71’s  interest  in  im-  out  passion  and  prejudice — that 
much  more  wnth  our  staff  than  job  of  running  a  newspaper  proving  the  standards  of  Cana-  is  to  say,  “objectively.” 
with  management,”  Davey  re-  than  we  already  do?”  asked  Wil-  dian  journalism.  Gruson  began  his  journalism 

sponded.  “What  we’ve  got  now  liam  MacPherson  of  the  Ottawa  The  Media  71  conference  was  career  with  the  Canadian  Press 
and  what  we  are  working  to-  Citizen.  attended  by  i-eporters,  editors  40  years  ago. 


Canadian  editors  castigate 
apostle  of  ‘reporter  power’ 

By  Dennis  Bell 
The  Canadian  Press 
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The  Weekly  Editor 


I  P  FROM  THE  RI  I\S 
Bv  Lou  Thoiiiaiin 


“Here  we  are  aprain!!”  in  a 
fiery  red  ink  banneiline  told  the 
story  of  the  Chino  Chainjtioii’s 
quick  reaction  to  a  lire  bombing 
of  its  Southern  California  plant 
a  week  previous. 

The  May  26  issue  was  filled 
with  pictures  and  stories  of  “the 
week  that  was  in  Chino”  as 
Allen  McCombs,  41-year-old  pub¬ 
lisher,  featured  the  unrest  that 
also  included  a  fire  Immbing  of 
an  attorney’s  office,  a  dowmtown 
street  murder  and  apprehension 
of  a  suspect,  a  fatal  air  crash 
at  the  local  airfield  and  students’ 
protesting  the  expulsion  of  a 
Chicano  from  school  for  dis- 
cijjlinary  reasons. 

Both  McCombs  and  the  at¬ 
torney  are  members  of  the  local 
school  board  which  was  in  .ses¬ 
sion  the  night  of  May  18  when 
the  fires  were  start^.  At  the 
time,  the  May  11)  issue  of  the 
Champion  was  in  the  mailroom 
to  the  rear  of  the  plant  but  none 
of  the  copies  was  destroyed  as  a 
firewall  curtailed  the  flames. 
Some  subscribers,  however,  did 
not  get  their  copies  until  Thurs¬ 
day — a  day  late.  McCombs  com¬ 
mented:  “We  (the  mailroom 
staff)  weren’t  that  gung  ho  to 
finish  up  so  we  waited  until  the 
next  day.  Besides  we  were 
scooped  on  our  own  news  story.” 

The  publisher  suffered  second 
degree  burns  on  both  hands  when 
he  tried  to  close  a  door  in  the 
fire  wall.  He  had  been  sum¬ 
moned  from  the  school  board 
session  by  the  police  chief. 

Within  a  few  days  the  news¬ 
paper  was  back  in  business  in 
rented  quartei-s  where  it  wiil  re¬ 
main  until  the  burned  out  struc¬ 
ture  can  be  rebuilt.  The  Cham¬ 


pion  had  moved  into  the  former 
postoflice  building  less  than  a 
year  ago. 

The  only  j)iece  of  printing 
ec|uipment  lost  was  a  i)hotGtype- 
setter  used  for  headline.s  and 
adveitising  lines.  Within  two 
days  Fairchild  Graphics  had  re¬ 
placed  it.  Presswork  for  the  off¬ 
set  weekly  and  shopper  is  done 
in  a  Riverside  plant.  All  mail- 
room  equipment,  including 
plates,  was  moved  from  the 
burning  building. 

Estimated  damage,  most  of  it 
to  the  structure,  is  $25,000.  In¬ 
surance  covered  the  loss  includ¬ 
ing  the  cost  of  the  business  in¬ 
terruption.  Commenting  on  the 
latter  coverage,  McCombs  said 
he  bought  it  1.5  years  ago  when 
he  acouired  the  newspaper  prop- 
ei-ty  because  it  was  Mien  located 
in  an  “old  fire  trap.”  He  added 
that  the  business  interruption 
coverage  afforded  him  a  “peace 
of  mind”  and  the  “go  ahead”  to 
pick  up  the  weekly  publishing 
routine  immediately. 

Despite  the  severe  heat,  vari¬ 
ous  records,  while  singed  and 
water  drenched,  can  be  salvaged. 
They  include  subscription  pay¬ 
ment  i-ecords  and  accounts  re¬ 
ceivable.  Lost,  however,  was  con¬ 
siderable  editorial  copy  for  the 
May  26  edition  which  was  to 
have  been  the  annual  one  salut¬ 
ing  the  da'ry  industry  of  Chino 
Valley.  Advertising  copy  also 
had  to  be  recreated,  with  the 
result  that  the  dairy  section  was 
split  into  two  parts,  the  second 
half  i-unning  in  the  June  Dairy 
Month  issue  of  June  2.  The  May 
26  Champion  ran  a  total  of  20 
pages. 

A  old  rolltop  desk  which  had 


PUBLISHER  ALLEN  McCOMBS  Inspects  remains  of  roll  top  desk 
and  the  many  plaques  which  hung  In  his  office.  The  two  he  Is 
holding  were  for  awards  won  by  his  newspaper. 


THIS  WAS  THE  LAYOUT  ROOM  of  the  Chino  Champion  after 
fire  bombing  of  Southern  California  weekly  plant. 


been  a  fixture  of  the  newspaper 
office  for  many  years  was  de¬ 
stroyed  ;  also  several  other  items 
of  historical  interest,  awards 
and  plaques  win  in  newspaper 
competitions  and  some  paintings. 

Chino  police  said  they  could 
not  directly  connect  the  fire  to 
the  explosive  school  board  meet¬ 
ing  in  this  community  of  27% 
Mexican-Americans.  About  35 
freeway  miles  east  of  Los  An¬ 
geles,  the  city  of  Chino  (pop. 
2(),()0())  is  in  the  southwest  tip 
of  San  Bernardino  County.  The 
84-year-old  Champion  has  a  sub¬ 
urban  circulation  of  3,300  and 
combined  with  the  shopper 
(Chino  Valley  \ews)  a  total 
coverage  of  10,500  in  the  mar¬ 
keting  area,  according  to  Mc¬ 
Combs. 


ilunian  newspaper 

The  Copley  organization  has 
established  a  new  offset  weekly 
newspaper,  the  Pasadena  Union, 
in  Los  Angeles  County. 

Published  Wednesdays,  the 
new  paper  aims  to  serve  resi¬ 
dents  of  Pasadena  and  its  en¬ 
virons,  including  San  Marino 
and  Altadena,  as  “a  human 
newspaper  rather  than  the  fa¬ 
miliar  sort  of  weekly.” 

The  Union,  according  to 
James  S.  Copley,  will  leave  to 
others  the  task  of  reporting  all 
the  news  of  the  world  and  all 
the  trivia  of  our  own  area. 


wrote,  “you  may  read  about 
rapes  and  stabbings,  about 
where  the  fire  engines  went  and 
what  students  threw  bricks 
through  bank  windows  .  .  . 

“There  is  laughter  and  beauty 
in  Pasadena  land.  These  the 
Union  will  capture  and  present 
in  eye-catching,  colored  pictures 
and  in  stories  ...  We  will  con¬ 
centrate  on  presenting  the  ideas, 
the  pictures,  the  proposals,  the 
accomplishments  that  mean  the 
most  to  the  people  who  live  in 
our  area.  We  will  seek  the  posi¬ 
tive,  the  constructive,  the  beau¬ 
tiful.” 

• 

Special  interface 
for  Liiiotron  505 

Mergenthaler  Linotype  Com¬ 
pany,  a  division  of  Eltra  Corp., 
and  Logicon,  Inc.,  have  an¬ 
nounced  jointly  the  signing  of 
an  agreement  whereby  Logicon 
will  supply  Mergenthaler  with  a 
special  interface  called  the 
MLCO  1130/505.  This  device  will 
Interface  one  or  more  Linotron 
505’s  —  CRT  phototypesetting 
system — directly  with  the  IBM 
1130  computer. 

The  MLCO  1130/505  increases 
processing  speed  of  the  505,  and 
eliminates  the  cost  of  handling 
paper  tape.  An  integral  part  of 
the  MLCO  1130/505  is  a  “SAC 
Splitter”  that  permits  simul¬ 
taneous  operation  of  a  2311  disc 
drive,  the  505  and  computer  ter¬ 
minals. 


“In  other  publications,”  he  minals. 
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20  cameramen  hurt  as  ‘500’ 
pace  car  smashes  stand 


WILD  SCRAMBLE  marks  the  scene  as  the  ofFicial  pace  car  for  the 
Indianapolis  500  auto  race  careens  into  a  stand  filled  with  pho¬ 
tographers.  Picture  was  taken  by  Frank  Hanes,  Chicago  Today, 
which  copyrighted  it.  (Reprinted  here  with  permission.) 


Cameramen  didn’t  have  to 
wait  long  or  go  far  to  get  a 
crash  scene  at  the  Indianapolis 
“500”  automobile  race  May  29. 
The  55th  classic  began  with  an 
accident  when  the  official  pace 
car,  going  at  110  mph,  careened 
into  a  temporary  photogi*aphers’ 
platform,  throwing  at  least  50 
persons  to  the  ground.  Nobody 
was  killed,  but  at  least  20  were 
injured. 

Robert  P.  Jordan,  photog¬ 
rapher  for  the  Indianapolis 
Neivs,  who  suffered  chest  in¬ 
juries,  phoned  in  an  eye-witness 
account  to  the  News  before  be¬ 
ing  taken  to  the  hospital. 

Observers  at  the  scene  said 
the  pace  car,  driven  by  a  local 
auto  dealer,  did  not  slow  down 
soon  enough  after  entering  the 
north  end  of  the  pits.  At  the 
south  end  of  the  pits  the  car 
skidded  and  slid  off  the  paved 
area,  went  across  a  grassy  sur¬ 
face  for  about  50  feet  and 
wedged  into  the  bottom  of  the 
photographers’  stand,  built  on  a 
flatbed  trailer. 

Cameramen  representing 
newspapers,  television,  public 


relations,  and  periodicals  from 
around  the  globe  tumbled  out  of 
the  stands,  some  on  top  of  the 
pace  car,  some  on  the  ground 
and  some  on  top  of  each  other. 
In  the  pace  car  were  Chris 
Shenkel,  ABC  sportscaster,  and 
foiTner  astronaut  John  Glenn. 
Neither  was  hurt. 

The  most  seriously  hurt  was 
Dr.  Vincent  Alvarez  of  Buenos 
Aires,  Argentina,  a  racing  buff 
who  writes  and  photographs  for 
so  many  newspapers  and  maga¬ 
zines  that  he  w^as  not  accredited 
to  any  single  one.  He  was  given 
the  No.  1  seat  on  the  portable 
stand  and  caught  the  direct  im¬ 
pact  of  the  car’s  left  front 
wheel.  He  suffered  a  skull  frac¬ 
ture. 

Louis  J.  Schumacher,  a  free¬ 
lance  photographer  for  the 
American  Auto  Racing  Writers, 
Broadcasters  and  Photographers 
Association  received  minor  in¬ 
juries  when  he  landed  in  the 
pace  car.  A  picture  by  Schu¬ 
macher  showing  the  car  turning 
off  the  track  and  heading 
straight  for  the  stands  was  dis¬ 


played  on  the  front  page  of  Sun¬ 
day’s  Indianapolis  Star. 

Three  Italian  newspaper  pho¬ 
tographers  were  treated  and  re¬ 
leased  from  the  hospital  for  in¬ 
juries.  They  were  identified  as 
being  Paul  Piccirillo,  Stadio 
Press-Netvs;  Franco  Lini,  Mi¬ 
lan;  and  Julio  Careuso,  Toronto, 
whose  affiliation  was  not  known. 

Frank  Hanes,  a  Chicago  To¬ 
day  photographer,  had  split- 
second  luck.  Unable  to  obtain 
working  space  in  the  box  re¬ 
served  for  press  photographers 
he  was  roaming  around  the  area 
at  the  moment  the  pace  car  sped 
off  the  track.  He  was  right  in 
its  path. 

Quickly,  Hanes  said,  he 
jumped  aside  and  aimed  his  cam¬ 
era,  catching  a  series  of  shots 
including  the  one  showing  the 
instant  of  contact  when  the  car 
smashed  into  the  stand.  Chicago 
Today  copyrighted  his  sequence 
of  pictures  and  gave  E&P  per¬ 
mission  to  use  the  one  on  this 
page. 

Hanes,  a  28-year-old  darkroom 
graduate,  won  the  top  prize  of 
the  Chicago  Press  Photograph¬ 


ers  Association  recently  for  his 
1970  picture  of  a  rock  festival, 
“Grant  Park  melee.” 

ifi  iff  iP 

Women  admitted  to  pit 

Mari  McCloskey,  a  former  re¬ 
porter  for  the  Ashuty  Park 
(N.J.)  Press,  and  now  with 
Women's  World  magazine,  was 
issued  the  first  set  of  full  press 
credentials  issued  for  a  woman 
journalist  to  cover  the  “500.” 
Betty  Cadou  of  the  Indianapolis 
News  women’s  department  was 
given  the  second  set. 

Traditionally,  women  have 
been  prohibited  from  admission 
to  the  garage  and  pit  areas  of 
the  Indianapolis  Speedway.  The 
lifting  of  the  barrier  to  woman 
I’eporters  came  in  the  wake  of 
a  restraining  order  filed  by  Miss 
McCloskey.  About  an  hour  be¬ 
fore  the  scheduled  hearing  was 
to  take  place,  the  court  was  in¬ 
formed  by  the  Speedway  and 
Miss  McCloskey  that  an  agree¬ 
ment  had  been  reached.  The 
judge  took  the  agreement  under 
advisement  leaving  the  restrain¬ 
ing  order  in  effect. 


Ad-ventures _ 

By  Jerry  Walker  Jr. 

New  cig  policy.  The  Courier-Jourual  and  Louisville  Times  have 
discontinued  publishing  the  Surgeon  General’s  cigarette  health 
warning  as  a  public  ser\'ice  advertisement  and  has  notified  cig¬ 
arette  finns  they  will  publish  only  those  ads  which  contain  the 
Congress-approved  health  warning  that  smoking  is  dangerous  to 
a  person’s  well-being.  The  SG’s  statement  went  into  effect  June 
1  and  only  Amei’ican  Tobacco  refuseil  to  voluntarily  carry  it.  As 
a  result  of  the  C-J’s  action,  American  Tobacco  said  it  has  can¬ 
celed  all  cigarette  advertising  in  the  Louisville  newspapers.  The 
dropping  of  Louisville,  one  of  those  on  American’s  100,000  line 
small  space  schedule,  will  cost  the  papers  approximately  $75,000 
in  rev'enues.  The  .Vcu’  York  Tim-es  is  the  only  other  major  news¬ 
paper  to  insist  that  cigarette  ads  include  the  health  warning. 
Maurice  J.  Buchart  Jr.,  Louisville  newspapers’  ad  director,  said 
that  under  the  3:1  foiTnula,  the  papers  had  published  57  quarter- 
page  public  service  ads  showing  the  health  warning  statement. 
For  every  $3  of  additional  cigarette  advertising  (as  measured 
against  the  average  of  the  past  five  years)  the  newspapers  con¬ 
tributed  about  $1  worth  of  anti-smoking  ad  space.  A  similar 
ratio — one  minute  of  anti-smoking  messages  for  every  three 
minutes  of  cigarette  commercials — was  imposed  on  broadcasters 
by  the  federal  government  before  the  outright  ban. 

♦  ♦  ♦ 

Good  news.  The  biggest  color  advertising  supplement  in  Chevro¬ 
let  history  and  the  largest  ever  in  the  auto  industry  is  scheduled 
for  135  dailies  in  80  markets  this  month.  Scaled  down  versions 
of  the  4-page,  4-color  roto  section  will  go  in  875  other  markets. . . . 
Mutual  Benefit  Life  Insurance  Co.  of  Newark,  N.J.,  handled  by 
Gaynor  &  Ducas,  is  taking  about  $250,000  away  from  magazines 
for  its  first  newspaper  campaign  in  21  dailies  in  23  markets.  The 
decision  to  use  newspapers  followed  a  study  showing  where  busi¬ 
ness  is  most  apt  to  come  from,  coupled  with  an  urge  to  accelerate 
sales  growth.  Target  audiences  are  insurance  prospects.  General 
agencies,  brokers  and  other  insurance  outlets  are  secondary  audi¬ 
ences.  There  wdll  be  a  minimum  of  four  and  as  many  as  12  in¬ 
sertions,  ranging  in  size  from  1200  lines  to  full  pages.  In  the 
past  Mutual  has  used  newspapers  on  a  co-op  basis  with  general 
agents.  .  .  . 

*  * 

More  good  news.  American  IMedical  Association  has  begun  a 
special  public  relations  program,  involving  an  expenditure  of 
$750,000  this  year  and  next.  Twelve  ads  will  run  in  New  York 
Times,  Washington  Post,  Chicago  Tribune,  Los  Angele.s  Times, 
and  Houston  Post.  Nine  ads  will  be  seen  in  1971.  Three  insertions 
are  scheduled  in  Boston  Globe,  Atlanta  Journal,  New  Orleans 
Times-Picayune  States-Item,  Denver  Post,  Des  Moines  Register, 
Portland  Oregoniayi,  Oregon  Journal,  Cincinnati  Enquirer,  Mem¬ 
phis  Co>nniercial-Appeal/Press-‘<ciniitar.  McCann-Erickson’s  New 
York  office  has  handled  the  program  under  the  supeiwision  of 
chairman  Paul  Foley,  who  said  an  objective  is  to  tell  young  peo¬ 
ple  that  jjhysicians  share  their  concern  for  clean  air  and  water. 

♦  *  * 

New  business.  Magazine  Preview,  an  8-page  supplement  is 
planned  for  October  10  in  the  New  York  Times  and  Chicago 
Tribune  to  sell  subscriptions  for  14  magazines  participating  in 
the  section  put  together  by  Syd  Prevore,  general  manager  of  Na¬ 
tional  Network  of  Community  Publications.  This  insertion  will 
be  followed  by  others  in  additional  newspapers,  Prevore  said. 
The  name  will  be  changed  to  Magazine  Preview  Quarterly  to 
obtain  continuity.  Seven  pages  are  devoted  to  “sample”  pre¬ 
views — two  mags  per  page.  One  page  has  the  order  blank.  Cost 
is  $2  per  M  per  half  page.  Price  includes  printing,  inseition  and 
radio  spots  the  day  before.  .  .  .  More  on  that  Cowboy  Insiders 
Newsletter  .supplement  that  will  begin  appearing  July  23  in 
Harte-Hanks  Newspapers  in  Texas:  Editorial  content  is  pur¬ 
chased  from  Sports  Undei-w'riters  Co.,  Dallas,  featuring  columns 
by  Kyle  Rote,  and  sports  writers  on  Dallas,  Houston  and  Fort 
Worth  papers.  About  44  photographs  are  added  to  the  tabloid 
which  runs  on  Friday  for  26  weeks  in  most  markets  from  training 
camp  time  to  Super  Bowl.  Ad  sales  are  also  produced  by  H-H. 
Beaumont  Enterprise  is  distributing  the  Newsletter,  too. 


GM  8tm  No.  1  in  newspapers 

Althouurh  its  investments  in  newspaper  advertisinir 
fell  31  percent— from  $42.6  million  in  1969  to  $29.4  mil¬ 
lion — General  Motors  Corijoration  was  still  No.  1  in  1970 
in  Media  Records  measurements.  Goodyear  Tire  &  Rub¬ 
ber  Co.  moved  up  to  second  from  sixth  place  by  doubling 
its  newspaper  exi>enditures.  This  pushed  Ford  Motor  Co. 
into  third  place. 

Listings  of  the  Top  100  national  newspaper  advertis¬ 
ers  and  investments  by  product  classifications  for  1969 
and  1970  are  on  Pages  54-60  in  this  issue  of  E&P. 

Statistical  advice.  Media  Development  Corp.,  Tarzana,  Calif., 
a  firm  specializing  in  sales  development  and  training,  has  com¬ 
pleted  a  year-long  study  of  the  trend  in  retail  media  purchasing. 
The  firm,  run  by  Art  Sweeney,  who  was  president  of  Radio  Ad¬ 
vertising  Bureau  from  1954  to  1963,  found  that  about  two-thirds 
of  retail  newspaper  linage  in  24  cities  examined  was  placed  by 
chains  based  outside  the  city  where  the  newspapers  were  pub¬ 
lished.  A  substantial  amount  of  this  linage  is  being  placed  by 
discount  chains,  tire  stores,  drug  chains  and  women’s  fashion 
stores.  The  study  concedes  that  some  chains,  mostly  department 
stores,  have  close  to  100%  discretion  in  ad  decisions.  What  all 
this  points  to,  says  Sweeney,  is  that  the  design  of  retail  sales 
departments  of  newspapers  will  be  “fewer  hand-holding  sales¬ 
men  locally,  more  lower-priced  service  personnel  to  deal  with 
day-to-day  tactics,  plus  an  elite  corps  of  super-salesmen  who  will 
do  the  medium’s  real  selling.”  This  will  be  accompanied  by  a 
demand  from  newspapers  for  greater  effectiveness  from  national 
sales  bureaus  but  will  not  result  in  greater  reliance  on  them  for 
top-level  selling. 

*  *  * 

Briefs.  Athens  News-Courier  and  Cullman  Times  in  Alabama 
lifted  a  month-long  ban  on  militarj"  recruiting  press  releases  and 
public  service  ads.  .  .  .  Crucial  post-testing  of  the  Amiy’s  $10.6 
million  radio-tv  reciniitment  campaign  began  May  15  and  will 
wind  up  this  month,  according  to  Dale  Wyatt,  N.  W.  Ayer  re¬ 
search  dii-ector.  The  test,  one  of  four,  will  be  used  in  determining 
awareness  of  ads  and  attitude  change  among  boys  17-21  and 
their  fathers.  Results  will  be  matched  against  those  obtained 
pi’ior  to  start  of  the  test  campaign  on  March  1.  Except  for  some 
Sunday  supplement  advertising  very  little  newspaper  ads  have 
l)een  used,  but  every  tv  market  is  carrying  an  average  of  13 
spots  per  week  and,  there  are  many  radio  spots.  Horace  Nalle, 
senior  vp  and  management  supervisor,  said  the  agency’s  “depth 
of  involvement  is  probably  more  massive  than  for  any  other 

client.”  More  than  50  Ayer/Philadelphia  people  are  involved _ 

Stoi-es  stepped  up  promotion  of  short  pants  in  April.  They  ac¬ 
counted  for  14.4%  of  total  dress  ad  space  as  compared  to  8.7% 
in  .March  and  2.9%  in  February,  according  to  Bureau  of  Adver¬ 
tising’s  analysis  of  3.4  million  lines  in  15  cities  by  George  Neu- 
stadt  Inc.  .  .  .  Stephen  O.  Frankfurt,  the  ex-president  of  Young 
&  Rubicam,  who  is  “between  jobs”,  is  advising  Time  Inc.  editors 
if  sjjecial  report  articles  can  be  converted  to  video  cassette  for 
later  showing  as  tv  documentai’ies. 

*  *  * 

More  of  the  same.  Tucker  Wayne  &  Co.  ad  agency  in  Atlanta 
enlarged  a  UPI  head  shot  of  President  Nixon  so  dots  were  clearly 
visible  for  a  Southern  Bell  Telephone  Co.  newspaper  ad  that 
said:  “All  the  wire  photos  in  this  newspaper  reached  you  by 
long  distance  telephone  lines.”  All  big  dailies  in  the  Carolinas 
and  Florida  got  the  ad.  .  . .  Gowen  Oldsmobile  dealer  in  Charlotte, 
N.C.  hinged  a  1971  price  cutting  offer  in  the  Charlotte  Observer 
on  this  point:  “It’s  a  whole  new  ball  game!  New  car  announce¬ 
ment  date  w'ill  be  earlier  this  year  than  ever  before  .  .  .”.  .  .  . 
Miller  &  Rhoads  department  store  in  Richmond  took  a  full-page 
ad  listing  30  ways  to  improve  the  environment  in  observance  of 
Memorial  Day.  Made  to  look  like  an  old-fashioned  sampler,  the 
copy  invited  readers  to  ask  for  reprints.  One  suggestion  was  to 
use  newspapers  as  fireplace  logs.  .  .  .  Philip  Morris  Inc.  intro¬ 
duced  a  new  concept  in  cigarette  advertising  in  Life's  May  28 
issue  with  a  16-page  recipe  booklet  called  “Chuckwagon  Cooking 
from  Marlboro  Country.”  There  was  no  mention  of  cigarettes. 
The  booklet  is  also  scheduled  for  Sunday  supplements.  Leo  Bur¬ 
nett  is  the  agency. 
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LBJ  gives  cartoons 
room  in  his  library 


Boultwood  heads 
AP  at  Copenhagen 

Appointments  of  two  new 
Associated  Press  chiefs  of  bu¬ 
reau  and  the  retirement  of  an¬ 
other  have  been  announced  by 
Bv  Marv  Firklen  Gallagher,  general  man- 

■  ■  ager. 

Editorial  cartoonists  went  all  In  a  business  meeting,  Life  George  J.  F.  Boultwood  was 
the  way  with  LBJ  at  the  15th  cartoonist  Ron  Lurie  suggested  named  head  of  AP  operations 
annual  meeting  of  the  Associa-  that  the  AAEC  work  with  pub-  in  Denmark,  succeeding  John 
tion  of  American  Editorial  Car-  lishers  and  editors  to  establish  Gale,  who  takes  over  the  Am- 
toonists  in  Austin  May  27,  28,  guidelines  for  editorial  freedom 
and  29.  for  cartoonists.  He  said  he  in- 

Former  President  Lyndon  B.  sists  that  he  and  only  he  can 
Johnson  gathered  half  a  dozen  make  changes  in  his  cartoons. 

AAEC  members  into  his  white  Lurie  quoted  a  study  showing 
convertible  and  led  four  bus  that  cartoons  have  thi’ee  times 
loads  of  artists  and  their  guests  the  readership  of  written  edi- 
on  a  tour  of  the  LBJ  Ranch  on  torials. 

the  Pedernales  so  familiar  to  the  He  said  the  sincere  and  dedi¬ 
men  from  their  years  of  draw-  cated  cartoonist  must  remain 
ing  the  Texan.  non-partisan.  “A  Nixon  will  not 

Johnson  took  the  group  always  do  good  or  always  do 
through  groves  of  live  oak  trees  bad  things,”  he  said, 
as  he  pointed  out  deer  herds  via  Dr.  Ruth  Morgan,  political 
a  walkie-talkie  system,  he  also  scientist  fi-om  Southern  Meth- 
took  them  to  his  birthplace  and  odist  University,  told  the  group 
to  an  adjacent  state  park  build-  that  cartoons  “are  the  best  con¬ 
ing  to  view  a  film  about  the  hill  temporary  record  of  public  ex¬ 
country.  pectations  of  the  presidency.” 

Mrs.  Lady  Bird  Johnson,  Mrs.  AAEC  president  John  Milt 
Lynda  Bird  Robb  and  her  Morris  of  the  Associated  Pi-ess 
daughters  made  the  tour.  reported  that  brochures  encour- 

The  former  president  thanked  aging  the  hiring  of  cartoonists 
the  artists  for  accepting  his  in-  had  been  mailed  by  the  associa- 
vitation  to  Austin  and  said  their  tion  to  about  100  newspapers  of 


JAMES  D.  CHERRY  has  been  ap¬ 
pointed  advertising  manager  of  the 
St.  Louh  Post-Dispofch,  succeeding 
James  H.  Kennedy,  who  retired 
June  I.  Cherry  was  advertising  di¬ 
rector  of  the  Memphis  Publishing 
Company,  which  owns  the  Com¬ 
mercial-Appeal  and  the  Press  Sc/'m- 
ifar. 


i><mcago  loaay  iignts  crime 
with  secret  witness  bureau 


cartoons,  “worth  all  the  31  mil¬ 
lion  words  in  the  archives,  “will 
be  on  permanent  display  in  the 
nearby  LBJ  Library. 

The  meeting  was  the  largest 
in  the  history  of  the  AAEC, 
with  92  of  the  150  members  par¬ 
ticipating. 

They  spent  a  morning  in  the 
LBJ  Library  and  visited  San 
Antonio  and  Houston. 

In  Houston  astronaut  Pete 
Conrad,  NASA  flight  director 
Gene  Krantz,  and  assistant 
NASA  director,  Chris  Craft 
briefed  them  on  the  space  pro¬ 
gram. 


FRED  A.  NICHOLS,  who  has  been 
executive  vicepresident,  is  now 
president  of  the  Chicago  Tr.bune 
Company.  He  serves  on  the  boards 
of  several  other  Tribune  Company 


50,000  and  over  circulation  that 
have  no  resident  artists. 

Nominated  for  1972  officers 
were:  Hy  Rosen,  Albany  Times- 
Union,  president;  Gene  Basset, 
Scripps  -  Howard  Newspapers, 
first  vicepresident;  Eugene 
Payne,  Charlotte  Observer,  sec¬ 
ond  vicepresident;  Bob  Stevens, 
San  Diego  Union,  third  vice- 
president;  and  Harold  Maples, 
Fort  Worth  Star  -  Telegram, 
and  Wayne  Stayskal,  Chicago 
Today,  directors. 

Mrs.  Willie  Day  Taylor,  LBJ’s 
personal  aide,  made  most  of  the 
arrangements  for  the  ccnven- 
tion. 

• 

Elks  name  Karaiit 
for  public  relations 

Martin  Karant,  radio  and 
television  executive  of  Kings¬ 
port,  Tenn.,  has  been  appointed 
director  of  public  relations  of 
the  Benevolent  and  Protective 
Order  of  Elks  of  the  U.S.A.  ef¬ 
fective  August  1,  1971,  when 
Otho  DeVilbiss,  who  has  held 
the  post  since  it  was  created  in 
1948,  will  retire. 

Karant  is  assistant  professor 
of  Journalism  at  East  Tennes¬ 
see  State  University.  He  is  a 
past  president  of  Tennessee  As¬ 
sociated  Press  Broadcasters, 
served  on  the  AP  National  Wire 
Study  Committee,  and  is  a  di- 


Chicago  Today  has  opened  a 
Secret  Witness  Bureau  with 
preparations  made  to  receive  in¬ 
formation  for  possible  rewards 
totalling  $9,000  in  five  cases. 

The  cases  are  five  which  have 
baffled  the  Chicago  Police  De¬ 
partment  and  are  ones  on  which 
police  have  sought  the  help  of 
Chicago  citizens  who  may  have 
witnessed  the  crimes. 

Chicago  police,  particularly 
the  Criminal  Investigation  Di¬ 
vision,  the  Cook  County  Sher¬ 
iff’s  Office  and  the  Cook  County 
State’s  Attorney’s  Office  are 
cooperating  with  Chicago  To¬ 
day  in  the  operation  of  the  Wit¬ 
ness  Bureau.  The  Illinois  State 
Police  and  the  Illinois  Bureau 
of  Investigation  may  be  coop¬ 
erating  later,  the  newspaper 
said. 

Detroit  News  studied 

The  Witness  Bureau  is  simi- 
ilar  to  one  which  has  been  op¬ 
erated  by  the  Detroit  Neivs 
since  1967  and  which  has  re¬ 
sulted  in  more  than  $69,000  in 
rewards  being  paid  out  (E&P, 
May  29)  and  31  criminals  im¬ 
prisoned. 

Representatives  of  Chicago 
Today  and  officials  of  the  Chi¬ 
cago  Police  Department  and  the 
State’s  Attorney’s  Office  went 
to  the  Detroit  News  and  studied 
cases  drawn  from  the  newspa¬ 
per’s  files.  They  also  received 
information  from  law  enforce- 


firms  and  associations  have  of¬ 
fered  rewards  through  the  De¬ 
troit  Secret  Witness  program 
and  Chicago  Today  said  it  will 
operate  its  plan  similarly. 

Plans  for  the  Chicago  Today 
bureau  were  announced  by 
Lloyd  Wendt,  editor  and  pub¬ 
lisher  of  the  newspaper.  He  em¬ 
phasized  that  the  bureau  will 
observe  ironclad  procedures  to 
keep  the  names  and  identities 
of  “secret  witnesses”  anony¬ 
mous,  if  they  desii'e,  while  en¬ 
abling  them  to  collect  their  re¬ 
wards. 

Wendt  emphasized  that  Chi¬ 
cago  Today  personnel  —  report¬ 
ers  or  other  editorial  people — 
will  not  become  a  part  of  any 
investigation.  All  evidence  or 
eyewitness  accounts  will  be 
turned  over  to  the  Criminal  In¬ 
vestigation  Division  of  the 
police  department.  It  also  was 
made  clear  that  evidence  of  the 
sale  or  possession  of  narcotics 
will  not  be  dealt  with,  since  it 
is  the  consensus  that  such  in¬ 
formants  are  not  reliable. 

*  *  * 

$3S,000  in  rewards 

The  New  York  News  this 
week  set  up  a  Secret  Witness 
Bureau  to  receive  tips  leading  to 
the  arrest  of  the  killers  of  two 
policemen  in  Harlem  recently. 
Rewards  totalling  $35,000  have 
been  posted  by  the  News  and 
several  large  corporations  and 


subsidiaries.  rector  of  Sigma  Delta  Chi.  ment  officials  in  Detroit.  Many  unions. 
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Stereotyping  of  plastic 
plates  achieved  by 


The  ANPA/RI  Research  Cen¬ 
ter  is  successfully  developing  a 
system  of  lead  stereotyping  of 
photoplastic  plates.  When  fully 
developed  the  system  could  open 
up  the  advantages  of  photocom¬ 
position  to  larger  newspapers 
needing  multiple-plates-per-page 
production. 

On  the  eve  of  the  ANPA/RI 
Pro<luction  Management  Confer¬ 
ence  in  Cincinnati,  Frank  J. 
Stanczak,  research  manager  in 
the  RI  printing  image  carriers 
section,  told  E&P  the  system 
was  made  feasible  by  improved 
hardness  in  the  Grace  Letterflex 
plate  and  production  of  a  more 
malleable  mat  by  the  Wood 
Flong  Corp. 

Details  of  the  lab  tests  are 
contained  in  ANPA/RI  Bulletin 
1052.  This  disclosed  that  re¬ 
searchers  had  been  successful 
with  the  stereotyping  of  BASF, 
Dycril,  and  Dyna-Flex  plastic 
plates,  as  well  as  Lettei-flex. 

Stanczak  said  he  was  pre¬ 
pared  to  answer  inquiries  about 
the  new  development  at  the  en¬ 
graving,  press  and  stereotype 
workshops  during  the  Confer¬ 
ence  next  week. 

Meanwhile,  the  South  Bend 
(Ind.)  Trihuitje  (circulation 
113,000)  became  the  foui-th  and 
largest  newspaper  to  convert  en¬ 
tirely  to  the  plastic  plate  system. 
With  Letterflex  II  the  Tribune 
made  plates  for  a  34-page  paper 
on  Tuesday  (June  1)  and  was 
off  the  press  within  about  an 
hour  of  normal  time.  The  edi¬ 
tion  had  a  four-color  page  for 
an  advertiser.  A  week  ago  the 
Tribune  ran  with  plastic  plates 
on  half  of  a  66-page  edition. 

A  skeleton  stereotype  shop  has 
been  kept  in  operation  to  process 
flat  casts. 

Conventional  production 

Producing  lead  stereo  plates 
from  Letterflex  plates  follows 
standard  stereotype  production 
except  that  the  form  is  a  plastic 
pattern  plate.  The  softer,  more 
malleable  mat  is  used  then 
stereotyped  in  the  conventional 
manner. 

Stanczak  said  the  development 
could  make  it  possible  for  news¬ 
papers  with  higher  plates-per- 
page  requirements  to  use  photo¬ 
composition  rather  than  photo¬ 
engraving,  which  he  said  is 
slower  and  more  costly.  But  he 
added  too  that  progress  is  being 
made  in  the  production  of  faster 
etching  systems,  and  that  photo¬ 


engraving  should  become  com¬ 
petitive  with  any  faster  plate 
production  system. 

For  newspapers  requiring 
plate  production  at  speeds  of  up 
to  one  a  minute,  the  Letterflex 
II  system,  priced  at  $190,000, 
(it  produces  two  plates  at  a 
time)  would  be  needed.  If  a 
lower  plate  per  minute  speed  is 
satisfactory-,  the  $75,000  Letter¬ 
flex  I  unit,  which  produces  16 
plates  per  hour,  would  suffice. 

In  either  case  the  necessity  of 
buying  special  Letterflex  saddles 
and  plate  cylinders  would  not 
be  necessary  because  the  Letter¬ 
flex  system  would  only  be  used 
up  to  mat  production  and  not 
through  to  the  press. 

The  type  Wood  Flong  mat 
used,  Stanczak  said,  was  the 
Wood  Superflong,  w-hich  is  a 
standard  mat  with  *4  inch-per- 
page  shrinkage,  a  15  to  18  per¬ 
cent  moisture  content,  and 
priced  in  line  w-ith  conventional 
stereotype  mats.  Newspapers  re¬ 
quiring  additional  shrinkage 
could  get  it  on  the  camera  when 
page  paste-ups  are  photo¬ 
graphed. 

Stanczak  said  the  Research 
Center  is  looking  to  producera  of 
photoplastic  plates  to  develop 
plates  with  hardness  character¬ 
istics  capable  of  serving  the 
direct  printing  needs  of  larger 
newspapers.  Currently  he  said, 
the  Letterflex  system  is  geared 
to  medium  size  newspapers  re¬ 
quiring  no  more  than  two  plates 
per  page. 

Blue-sky  become  reality 

The  Letterflex  system,  as  well 
as  other  plastic  plate  systems, 
are  indicative  of  how  techno¬ 
logical  developments  in  news¬ 
paper  production  have  gotten 
out  of  the  “blue-sky”  category- 
and  have  become  realities. 

Three  years  ago,  at  the  con¬ 
ference  in  Washington,  terms 
like  “cathode  ray  tube  editing”, 
“optical  character  recognition”, 
and  “facsimile”  were  bandied 
about  with  the  feeling  that  it 
was  all  far-out. 

But  the  “far-out”  of  1968  has 
become  the  reality  of  1971  and 
in  the  final  session  of  the  Con¬ 
ference  on  Thursday,  titled 
“Electronic  extras  in  the  news¬ 
room  and  production”  CRT  and 
OCR  will  be  described  by  people 
who  have  used  them  in  live  pro¬ 
duction. 

Reality  will  reign  too  on 
Tuesday  morning  when  a  group 


RI 


of  newspaper  technology-orient¬ 
ed  people  will  talk  ateut  the 
“Realities  of  adapting  to  new 
processes”,  subtitled  “You  Don’t 
Just  Plug  It  In.” 

The  workshop  sessions  on 
Wednesday  will  follow  the  suc¬ 
cessful  format  of  being  given 
twice  in  the  morning  in  order  to 
give  attendees  access  to  several 
of  them. 

(Additional  information  on 
the  ANPA/RI  Production  Man¬ 
agement  Conference  will  be 
found  on  Pages  17,  18,  19  and 
elsewhere  in  this  issue  of  E&P.) 

• 

Delaware  paper 
will  add  Sunday 
edition  Sept.  12 

The  Delaware  State  News  at 
Dover  will  begin  publication  of 
a  Sunday  morning  newspaper 
on  September  12. 

Delaware  has  been  without  its 
own  Sunday  newspaper  for  16 
of  the  past  17  years.  The 
old  Wilmington  Sunday  Star 
ceased  publication  in  1954,  and 
the  Delaware  Sunday  News 
published  in  1964-65. 

The  Delaware  State  News  is 
printed  Monday  through  Fri¬ 
day.  All  daily  subscribers  to  the 
DSN  will  i-eceive  the  Sunday 
edition.  The  initial  pressrun  is 
expected  to  be  ov-er  25,000.  The 
paid  circulation  of  the  daily 
newspaper  is  20,630. 

Editor  Joe  Smyth  said  the 
Sunday  package  w-ill  include 
Family  Weekly  and  a  full-color 
comic  section. 

The  cost  of  home  delivery 
of  the  Sunday-through-Friday 
DSN  will  be  75  cents  a  week. 
Per  copy  price  will  be  25  cents 
on  Sunday’s  and  10  cents  on 
weekdays. 

• 

Le  Droit  on  offset 

Le  Droit  of  Ottawa  has  beg^un 
use  of  its  new  offset  press  that 
cost  nearly  $1  million.  Aurele 
Gratton,  administrative  vice- 
president  and  managing  di¬ 
rector,  said  Ontario’s  only  daily 
French  -  language  newspaper, 
which  was  founded  in  1913, 
would  remain  true  to  its  found¬ 
ing  principles  of  defending 
French  rights  in  the  province. 


Mergenthaler  shop 
gets  SDX  plaque 

Ottmar  Mergenthaler,  in¬ 
ventor  of  the  Linotype  machine 
nearly  a  century  ago  w’ill  be 
honored  June  22  by  the  Mary¬ 
land  professional  chapter  of 
Sigma  Delta  Chi. 

A  bronze  plaque  commemorat¬ 
ing  Mergenthaler  and  the  t  n.,- 
machine  shop  on  Banks  Lane, 
now  Wilkes  Lane  off  Charles 
Street,  in  Baltimore,  will  be  un¬ 
veiled  at  noon  on  the  plaza  of 
the  Blaustein  Building,  1  North 
Charles. 

Maryland’s  Governor  Marvin 
Mandel  and  Baltimore’s  Mayor 
Thomas  J.  D’Alesandro  will  take 
part  in  the  ceremonies  with 
James  H.  Sauer,  president  of 
the  Mergenthaler  Company,  a 
div’ision  of  ELTRA  Corporation, 
and  Robert  W.  Chandler,  na¬ 
tional  president  of  SDX. 

The  marker  honoring  Mer¬ 
genthaler  cites  him  as  the  man 
who  “revolutionized  the  news¬ 
paper  industry  by  inventing  the 
Linotype  machine  in  1886,  thus 
overcoming  the  limitations  of 
hand  set  type.” 

• 

Grace  Polyfibroii 
Top  blanket  in  use 

W.  R.  Grace  &  Co.  announces 
that  its  Polyfibron  Newspaper 
Top  Blanket  is  now  available 
for  general  use.  Research,  de- 
v’elopment  and  field  testing  of 
this  compressible  top  blanket 
has  been  underway  for  two 
years.  The  blanket,  which  in 
outward  appearance  is  similar 
to  conventional  noncompressible 
top  blanket  in  use  for  years  by 
the  letterpress  newspaper  indus¬ 
try-,  contains  Grace’s  patented 
Poly-fibron  material. 

Derick  Daniels  given 
new  duties  with  group 

Derick  Daniels,  executive  edi¬ 
tor  of  the  Detroit  Free  Press, 
has  been  named  director  of 
news  of  the  Knight  Newspa¬ 
pers.  The  appointment  was  an¬ 
nounced  by  Lee  Hills,  president 
and  executive  editor  of  Knight 
Newspapers. 

In  addition  to  his  chief  re¬ 
sponsibility  as  executive  editor 
of  the  Free  Press,  Hills  said, 
“Daniels  will  work  with  me  and 
with  our  chief  news  executives 
to  enhance  the  excellence  of 
Knight  newspapers  through 
continuous  improvement  of  con¬ 
tent  and  organization.” 

Daniels  will  continue  to  carry 
group  responsibility  for  opera¬ 
tions  of  the  Washington  bureau 
of  Knight  Newspapers,  Hills 
said. 

Daniels,  42,  joined  Knight 
Newspapers  in  1955. 
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The  newsroom  enters  the  eleetronic  age 


Says  David  K.  Gottlieb 
President,  liee  Enterprises  Inc. 
President,  AI\PA/R1  Research  Institute. 


The  43rd  Annual  ANPA  Re¬ 
search  Institute  Production 
Management  Conference  in 
Cincinnati  next  week  heralds 
the  dawn  of  a  new  electronic 
age  for  the  creative  areas  of 
newspaper  operations. 

Although  the  use  of  electron¬ 
ics  in  production  areas  is  now 
well  established,  one  of  the  ma¬ 
jor  objectives  of  the  ANPA 
Research  Institute  and  for¬ 
ward-thinking-newspaper  pub¬ 
lishers  has  been  the  expansion 
of  the  use  of  electronics  to  the 
paper-oriented  editorial/news¬ 
room  environment. 

Today  we  stand  on  the 
threshold  of  attaining  this 
goal.  The  Thursday  session  of 
the  Conference,  Electronics  EX¬ 
TRAS  for  the  Newsroom,  will 
mark  an  important  milestone  on 


the  path  of  American  newspa¬ 
per  progress. 

The  technology  is  here  now. 
The  equipment  is  here  now — 
and  will  be  on  display  at  the 
Conference:  Video  Display 

Terminals,  OCR’s,  computers, 
Picturephones,  portable  facsim¬ 
ile  units,  etc.  Therefore,  it  be¬ 
comes  the  job  of  progressive 
publishers  and  management 
people  to  integrate  the  equip¬ 
ment  and  the  know-how  into 
their  own  operations  in  order 
to  obtain  maximum  benefits  and 
provide  improved  newspapers. 

These  electronic  tools  have 
opened  up  new  avenues  to  as¬ 
sist  us  in  the  preparation  of 
news  and  advertising  and  to 
improve  our  product  and  our 
service  to  our  readers.  It  is  im¬ 
portant  now,  that  we  do  our 


David  K.  Gottlieb 

“homework”  and  that  we  re¬ 
main  flexible  in  our  thinking 
to  achieve  maximum  benefits 
from  the  new  technology. 

Through  the  years  I  have 
been  privileged  to  work  closely 
with  the  ANPA  Research  In¬ 


stitute.  I  have  served  my  ap¬ 
prenticeship,  first  as  a  member 
of  the  old  Mechanical  Commit¬ 
tee,  then  as  a  Director,  and  now 
as  President  of  the  Board  of 
Directors.  I  have  boen  fortunate 
to  witness  the  evolution  of 
much  of  the  new  technology 
from  original  concept  to  prac¬ 
tical  reality.  I  have  seen  new 
technology  develop  within  the 
ANPA  Research  Institute  from 
the  initial  glimmer  to  finished 
machine  or  process  completely 
integrated  in  a  newspaper’s 
production  operations  .  .  .  and 
on  display  at  the  Production 
Management  Conference.  Every 
year  I  see  these  concepts  trans¬ 
lated  into  production  units  and 
methods. 

Today,  publishers  no  longer 
are  restricted  to  only  a  few 
choices  of  equipment  or  proc¬ 
esses,  from  one  or  two  manu¬ 
facturers.  A  multitude  of  op- 
(Continued  on  page  22) 


CRT,  ECRM,  OCR — do  they  work? 
ask  a  publisher  who  owns  one 


What  follows  is  a  simulated  interview  (based  on  speeches, 
etc.)  with  Richard  C.  Steele,  president  and  publisher  of  the 
Worcester  (Mass.)  Telegram  and  Evening  Gazette.  He  has  al¬ 
lowed  the  Worcester  newspapers’  plant  to  be  a  practical  labora¬ 
tory  for  production  tests  of  technological  developments  recom¬ 
mended  by  the  American  Newspaper  Publishers  Association 
Research  Institute,  of  which  he  is  the  immediate  past  president. 


Mr.  Steele,  you’ve  been  in 
newspaper  work  for  30  years. 
From  what  you  have  experi¬ 
enced  would  you  say  the  indus¬ 
try  is  still  a  sleeping  giant  when 
it  comes  to  technological  devel¬ 
opments? 

A.  Fifty  years  ago,  no  major 
changes  were  in  sight.  Newspa¬ 
pers  were  the  only  news  media 
of  any  significance  and  the 
Linotype  machine  was  the  last 
major  innovation  in  their  pro¬ 
duction  system.  But  during  the 
last  10  years  the  newspaper  in¬ 
dustry  has  more  than  made  up 
for  its  lethargy.  Most  of  us  find 
we  must  run,  or  at  least  walk, 
swiftly  to  stay  up  to  date.  The 
pace  of  invention  and  change  is 
almost  beyond  belief. 

Q.  Hasn’t  the  “front  office’’ — 
the  publisher,  the  general  man¬ 
ager,  the  editor — become  more 
involved  in  technical  advance¬ 
ment  in  order  to  improve  the 
newspaper? 

A.  Ours  is  a  sophisticated 
business  and  profession  today. 
'The  back  shop  and  the  front 
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office  are  so  entwined  with  each 
other’s  work  that  it  is  difficult 
to  distinguish  one  from  the 
other.  An  opportunity  exists  for 
the  creation  of  more  newspa¬ 
pers  at  lower  costs,  if  we  con¬ 
tinue  to  pursue  the  improve¬ 
ments  that  have  been  attained. 
This  calls  for  a  common  sense 
and  statesmanlike  attitude  on 
the  part  of  all  of  us — manage¬ 
ment,  labor  and  ownership — 
working  for  the  good  of  the  in¬ 
dustry. 

Q.  Is  the  traditional  hot 
metal  shop,  with  its  dirt  and 
heat  and  myriad  of  type  fonts, 
etc.,  passing  out  of  the  picture? 

A.  Many  newspapers  still 
have  some  of  this  equipment, 
but  it  is  on  the  wane.  There  are 
more  than  30  phototypesetting 
units  now  on  the  market.  But 
more  important  is  the  fact  that 
the  ANPA  Research  Institute 
expects  all  30  to  be  replaced 
in  the  next  decade  by  ultra- 
high-speed  CRT  typesetters, 
priced  and  designed  so  that 

for  June  5,  1971 


even  the  smallest  newspaper 
will  be  all-electronic. 

Q.  What  about  new  equipment 
for  processing  film  if  this 
method  of  typesetting  becomes 
primary? 

A.  We  have  automatic  film 
processors  and  offset  platemak- 
ers.  Gone  is  the  need  for  the 
pots  and  pans  for  development 
and  the  expertise  required  to 
develop  film  negatives.  Just  in¬ 
sert  the  exposed  film,  dial  up 
your  needs,  and  let  the  auto¬ 
matic  film  processor  do  the  rest. 
The  latest  Kodak  Supermatic 
Processor  produces  negatives 
dry  to  dry  in  45  seconds.  Offset 
plate  processors  now  abound  in 
variety  and  number.  The 
sponges  and  wipe-on  rags  and 
the  various  assortment  of  de¬ 
velopers  and  chemicals  are  a 
thing  of  the  past.  As  in  the 
case  of  the  film  processors, 
plate  development  is  now  a  mat¬ 
ter  of  automatic  control  ...  in 
with  the  exposed  plate  .  .  .  out 
with  a  press-ready  plate.  The 
latest  Western  Litho  automat¬ 
ically  exposes  and  develops 
press-ready  offset  plates,  all  in 
one  continuous  operation  .  .  . 
two  at  a  time. 

Q.  Are  you  happy  with  com¬ 
puters  in  the  production  func¬ 
tions? 

A.  Computers — they  are  be¬ 


coming  commonplace  these 
days,  in  newspapers  of  all  sizes. 
In  fact,  I  sometimes  wonder  how 
we  ever  got  the  paper  out  be¬ 
fore  computers. 

Q.  The  latest  checkup  shows, 
about  600  daily  newspapers  are 
being  printed  on  offset  presses. 
Are  these  presses  limited  to 
papers  of  small  cities? 

A.  In  the  past  decade,  more 
than  a  dozen  offset  presses  have 
been  introduced  into  the  news¬ 
paper  field.  Presses  are  avail¬ 
able  for  newspapers  of  all  cir¬ 
culation  ranges,  from  the  daily 
of  2,000  to  the  St.  Louis  Post- 
Dispatch,  which  just  announced 
that  it  intends  to  convert  to  all 
offset.  In  10  years,  a  greater 
range  of  offset  presses  was  de¬ 
signed  than  existed  in  letter- 
press.  No  longer  must  the  small 
suburban  newspaper  rely  on  the 
used  market  for  presses. 

Q.  Aren’t  improvements  being 
made  in  letterpress  plates  to 
bypass  the  stereotyping  proc¬ 
ess  and  give  good  quality  in 
printing? 

A.  At  the  South  Bend  Trib¬ 
une,  the  plate-a-minute  Grace 
Letterflex  machine  is  producing 
plates  in  a  highly  satisfactory 
manner. 

Q.  At  Worcester  your  people 
have  been  working  with  the 
cathode  ray  tube  (CRT)  type¬ 
setting  system.  What  comment 
do  you  have  at  this  time? 

A.  Merganthaler  has  pro¬ 
duced  a  high-speed,  all-elec¬ 
tronic  Linotron  505,  cathode  ray 
tube  typesetting  machine.  This 
same  company  has  announced  it 
{Continued  on  page  18) 
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Do  they  work? 


(Continued  from  page  17) 


The  Hendrix  5200  CRT  Writing  and  Editing  Terminal  in  use  in 
Auociated  Press  bureaus  at  Columbia,  S.  C.,  Milwaukee.  Detroit, 
Chicago  and  Minneapolis.  Installations  are  being  made  in  other 
bureaus  around  the  country. 
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The  707's  connected  to  the  780. 
The  780's  connected  to  the  725. 
The  725's  connected  to  the  745. 


Brand  spanking  new!  And 
what  a  package.  The  new 
VariTyper  automatic 
phototypesetting  line  offers 
complete  equipment  for 
any  joh. 

The  units  work  together, 
as  integrated  systems. 
Beautifully.  They  also  work 
separately,  merging  perfectly 
with  equipment  you  have. 

You  can  mix  and  match 
to  suit  your  needs.  And  get 
superior  throughput,  every 
which  way. 

Operator  training  comes 
with  each  unit.  At  no  cost. 
And  our  nationwide 
organization  assures  local 
service  and  continuous 
peak  performance. 

We’ve  got  so  much  > 
going  for  you  it’s  almost 
unhelievahle.  But  seeing  will 
make  a  believer  of  you.  Call 
any  VariTyper  office  and 
ask  for  a  demonstration,  or 
write  for  literature. 

©VARlTYPeR 

VariTyper  ('orjM>ratinn.  Bnx  dITfi,  <’leve^and.  Ohio  111  17 

Meet  the  new 
VariTyper  family 
at  the  ABIPA  — 
Cincinnati 
at  the  NPES  - 
Chicago 


VariTyper  AM  707 

Phototypesetter 

Very  high  speed, 

automatic, 

for  newspapers, 

periodicals 

and  books. 


VariTyper  AM  725 
Phototypesetter 
Proven,  versatile, 
automatic. 

For  any  typesetting  work. 


VariTyper  1] 

AM  789 

Magnetic  Tape 
Convertor  .  ^  r—- 

Converts  IBM  •  ; 

Selectric  mag. 

tape  to  perforated  paper  tape. 


VariTyper  AM  780 
Perforating  Keyboard 
Read  all  about  it! 

Just  turn  the  page. 


VariTyper  AM  790 
Perforating  Keyboard 
Blind/ non-counting  unit. 

High  speed,  with  S  character  memory. 


The  new  AM  780 
Perforating  Keyboard 
works  as  well 
with  our  competition's 
phototypesetler 
as  It  does  with  ours. 


The  VariTyper  AM  780  is  a  highly  flexible  unit 
that  adapts  to  most  phototypesetting  systems. 

It  produces  continuous  tapes  for  input 
to  phototypesetters  with  hyphenless  justifica¬ 
tion  capability,  those  with  auto-hyphenation, 
to  computer-aided  systems,  and  to  hot-metal 
line-casting  systems. 

The  780  keyboard  is  equipped  with  32 
keys  that  allow  single-keystroke  entry  of  most 
phototypesetting  functions.  It  has  secretary  shift, 
simple  line  length  entry  (3  keystrokes),  and  in¬ 
dicator  lights  that  show  the  last  code  punched, 
font  in  use,  and  super-shift  when  in  use. 

All  this,  and  a  lot  more  comes  with 
the  VariTyper  AM  780.  No  extras  to  run  up 
the  price. 

Most  important,  only  VariTyper  has  over 
one  hundred  offices  to  provide  you  with  local 
service  and  training. 

And  what’s  behind  the  AM  780?  It’s  the 
AM  707!  And  it’s  not  far  behind.  It’s  coming 
soon.  Watch  for  it.  And,  if  you’re  thinking 
about  a  new  phototypesetter,  wait  for  it. 
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The  Chicago 
Tribune... 

The  Atlanta  Journal 
Constitution... 
The  New  York  Post... 
The  Greenville 
News-Piedmont... 

The  Phoenix 
Republic-Gazette . . . 

The  Sydney, 
Australia  Daily  Mirror 


are  among  the  “progressives".  | 
They  all  have  the  | 
production  advantage  | 
of  money-saving  KEMP  , 
Stereo  Central  Remelt  Furnaces  i 
Metal  Pumping  Systems  ' 
Patented  Combination  Remelt-  i 
Casting  Furnaces,  and  , 
Patented  Rotary  Plate  Chargers,  i 

I 

Get  the  whole  scoop  in  KEMP  Brochure  K-80. 
The  C.  M.  Kennp  Manufacturing  Company. 
Dept.  17,  Glen  Burnie,  Maryland  21061 . 

CREATIVE  ENGINEERING 


Gottlieb  says 

{Continued  from  page  17) 


tions  is  now  available.  We  have 
a  proliferation  of  highly  ver¬ 
satile  and  competitively  priced 
equipment  available  to  choose 
from.  A  whole  line  of  comput¬ 
ers,  the  third  generation  of 
electronic  typesetting  equip¬ 
ment,  the  second  generation  of 
character  readers,  the  first  gen¬ 
eration  of  video  displays.  You 
can  pick  and  choose  from  off¬ 
set,  letterpress,  photosensitive 
plastic  plates,  and  many  other 
developments  that,  only  yester¬ 
day,  were  dreams,  but  today  are 
realities. 

It  was  largely  through  the 
efforts  of  the  ANPA  Research 
Institute  that  newspapers  to¬ 
day  can  enjoy  the  benefits  of 
all  the  technological  advances 
that  have  come  our  way  during 
the  past  decade. 

It  is  important,  however,  not 
to  be  intimidated  by  all  this 
new  technology  .  .  .  not  to  be 
swamped  by  all  the  new  ways 
and  means.  Newspaper  man¬ 
agement  must  be  geared  to  meet 
this  technological  challenge  dy¬ 
namically  and  to  use  these  new 
developments  effectively  in  or¬ 
der  to  improve  their  newspa¬ 
per  operations. 

Tiger  by  the  tail 

Because  of  the  dedicated  ef¬ 
forts  of  the  ANPA  Research 
Institute  during  the  past  dec¬ 
ade,  newspapers  today  are  lit- . 
erally  engulfed  in  the  tide  of 
new  technology.  We  have  a 
technological  tiger  by  the  tail, 
and  newspaper  management 
must  be  geared  to  meet  this 
challenge  creatively  to  imple¬ 
ment  these  new  developments 
effectively  for  the  improvement 
of  our  operations. 

As  president  of  Lee  Enter¬ 
prises,  I  can  report  that  in  our 
newspaper  we  have  been  able 
to  implement  much  of  the  new 
technology  to  the  benefit  of  our 
readers,  employees  and  stock¬ 
holders.  We  confidently  look 
forward  to  even  further  im¬ 
provements  through  the  utiliza¬ 
tion  of  the  new  systems  and 
equipment  which  will  be  intro¬ 
duced  at  the  1971  Cincinnati 
Conference. 

As  a  result  of  the  new  tech¬ 
nological  developments,  that 
are  here  today,  and  those  that 
I  we  feel  certain  are  just  over 
the  horizon,  newspaper  man¬ 
agement  can  look  to  the  future 
with  bold  confidence,  with  the 
realization  that  our  editorial 
and  production  systems  can 
fully  meet  the  needs  of  tomor¬ 
row. 
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Tal-Star  exhibit: 
Software  and 
hardware  focus 

Tal-Star  Computer  Systems 
Inc.,  Hightstown,  N.J.,  which 
will  be  exhibiting  in  adjoining 
booths  821  and  916  at  the 
ANPA/RI  Production  Manage¬ 
ment  Conference,  will  be  show¬ 
ing,  in  addition  to  its  Tal-Star 
I  System,  its  Classified  Advertis¬ 
ing  Production  System  (CAPS) 
and  its  Multi-Channel  Process¬ 
ing  System. 

CAPS,  a  recent  development 
of  Tal-Star’s,  is  on-line  at  the 
Washington  Evening  Star  and 
the  Newark  Star-Ledger.  High¬ 
lighting  the  demonstration  of 
this  software "  package  will  be 
the  use  of  a  cathode  ray  tube 
unit  for  original  ad  (text)  en¬ 
try,  display  and  correction  pro¬ 
cessing. 

The  Multi-Channel  Processing 
System,  also  a  software  pack¬ 
age,  is  operational.  According 
to  a  company  spokesman,  “this 
software  package  enables  the 
simultaneous  processing  of  two 
or  more  takes  by  two  or  more 
(different)  composition  pro¬ 
grams.” 

He  said  further  that  in  addi¬ 
tion  to  the  “new”  software  pro¬ 
grams  being  demonstrated  at  the 
show,  Tal-Star  people  will  be 
talking  about  the  company’s  “to¬ 
tal  systems  approach  to  news¬ 
paper  production  and  the  im¬ 
provements  built  into  the  basic 
Tal-Star  I  System.” 

The  hardware  configuration 
for  the  system  includes  a  32K 
central  processing  unit;  a  5- 
million  character  capacity  disk 
drive;  a  card  reader;  two  CX 
and  two  BRPE  paper  tape  de¬ 
vices,  and  the  video  display  ter¬ 
minal  for  text  entry  and  editing. 
• 

Carrier  scholarships 
now  total  $186,000 

The  amount  of  college  schol¬ 
arships  which  the  Cleveland 
Press  has  given  to  its  carrier 
boys  over  the  last  30  years  has 
reached  $186,000. 

Ten  scholarships  worth  $10,- 
000  were  awarded  recently  to 
carrier  salesmen  for  outstand¬ 
ing  scholastic  achievement,  citi¬ 
zenship  and  performance  on 
their  routes.  Making  the  pre¬ 
sentations,  circulation  manager 
John  T.  Shannon  said  226  Press 
carriers  have  been  beneficiaries 
of  the  awards  since  the  program 
was  started  in  1941. 

In  this  year’s  group,  the 
boys  are  planning  careers  in 
engineering,  law,  medicine, 
mathematics,  biology,  business 
administration  and  theology. 
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Fl  IJ.  POWFK 
0€R  SYSTEMS  AT 
LESS  THAX 
$50,000 


COMPUSCAN’s  Proven  Printing  Industry 
Experience  has  resulted  in  a  more  powerful 
system  at  less  than  HALF  THE  PRICE! 

Think  of  it  .  .  .  automatic  conversion  from  copy  to  clean  For  complete  details,  send  for  our  illustrated  12-page 
tape  at  more  than  720  words  per  minute  with  as  many  as  brochure.  It  gives  you  the  full  story  on  these  revolutionary 
FIVE  editing  routines  at  a  price  within  practical  reach  of  new  products  from  COMPUSCAN  —  the  proven  producer 
every  sizeable  producer  of  the  typeset  word  . . .  less  than  in  OCR  scanning, 
half  the  price  of  previously  available  OCR  systems  for 
printing  and  publishing  applications. 

WITH  . . . 

•  Proven,  more  accurate  recognition  logic  — proven  over 
two  years  of  use  on  our  highly  successful  370  System 
—  “The  Most  Versatile  OCR  System  in  Existence”. 

•  FIVE  editing  methods  (not  one  —  FIVE!)  .  .  .  providing 
the  answer  to  virtually  any  typesetting  requirement. 

•  True  simplification  of  exclusive  input  keyboarding  — 
through  “rhythmic”  correction  of  original  keyboard 
errors  on  standard  electric  typewriters. 

•  Highest  reliability  —  by  use  of  the  exclusive  revolution¬ 
ary  fiber-optics  scanning  head  —  No  CRT,  No  photo¬ 
multipliers,  No  lenses  or  mirrors. 


compuV^n  me 


900  Huyler  Street,  Teterboro,  N.J.  07608 
Tel.:  (201)  288-6000 


Big  savings  in 
engraver^  plates! 


Presensitized  and  regular  Micro-Metal  are 
now  available  in  .040  gauge.  The  thinner  material 
means  a  substantial  cost  reduction  for  you. 

A  17x23  sheet  of  Presensitized  Micro-Metal  40 
lists  550  less  than  the  1 6  gauge.  The  23  x  32  is 
$1 .10  less.  Regular  Micro-Metal  40,  in  the  same 
sizes,  saves  you  600  and  $1 .1 0.  List  prices  on  all 
other  sizes  are  proportionately  lower.  Volume 
discounts  still  apply  to  cut  your  costs  even  more. 

Micro-Metal  40  reduces  processing  costs, 
too.  It  only  requires  an  etching  depth  of  .030 
—this  means  less  time  in  the  bath,  more  plates 
per  bath  and  lower  chemical  costs.  The  use  of 


thicker  base  in  the  composing  room  is  quickly 
paid  for  by  the  cost  savings  using  Micro-Metal  40. 

This  money  saving  breakthrough  is  a  result 
of  the  advanced  casting,  rolling  and  fabricating 
techniques  developed  at  our  new,  modern 
plant  in  Greeneville,  Tennessee.  It  is  the  first 
innovation  in  a  series  planned  to  help  you 
get  greater  production  at  lower  costs. 

There  is  more  to  come. 


BALL  METAL  &  CHEMICAL 

DIVISION  OF  ball  corporation 

GREENEVILLE,  TENN.  37743 


OCR’s  making  hardware 
debut  at  Cincinnati  show 


Optical  character  recognition 
systems,  in  hardware  form,  will 
make  their  debut,  at  least  as  far 
as  the  ANPA/RI  Production 
Management  Conference  is  con¬ 
cerned,  for  the  first  time  this 
week  in  Cincinnati.  Last  year 
the  closest  that  observers  at  the 
conference  got  to  OCR  was  a 
film  in  the  booth  of  the  ECRM 
Corp. 

ECRM  will  be  back  in  full 
force  this  year  (booth  #513- 
515),  showing  its  Autoreader, 
and  other  companies  will  be 


showing  their  hardware  too. 

Competition  for  ECRM,  in 
terms  of  getting  the  attention 
of  Conference  attendees,  will 
come  from  the  Datatype  Corp. 
(booth  #1236)  and  from  the 
CompuScan  Corp.  (booth  #212- 
213).  Both  will  have  hardware 
on  the  floor. 

ECRM,  whose  newspaper 
model  has  been  an  the  market 
the  longest  of  the  three,  is 
stressing,  according  to  Melvin 
Fennell,  vicepresident,  the  turn¬ 
key  aspect  of  ECRM’s  OCR 


package.  He  said,  “the  technol¬ 
ogy  is  very  fine  today.  The  cus¬ 
tomer  wants  a  packaged  prod¬ 
uct.” 

ECRM  is  offering  now  a  re¬ 
mote  scanning  station  to  tie  into 
its  main,  $89,000  system.  The 
remote  station,  which  can  be 
placed  anywhere  in-house  re¬ 
mote  from  the  central  unit, 
costs  $29,000. 

ECRM  units  are  currently  in 
operation  at  the  Worcester  Tele¬ 
gram  &  Evening  Gazette;  the 
Milwaukee  Journal;  the  Los  An¬ 
geles  Times  (a  second  unit  is  on 
order  there)  and  other  papers. 

Dataflow  System 

The  Dataflow  optical  reading 
system,  manufactured  by  Data- 


FREE! 

Let  nuArc  plan  your  pre-press  offset 
dept,  efficiently-profitably 


Work  faster  and  more  profitably 
in  a  prep  department  specially 
planned  by  nuArc  experts  to  fit 
your  individual  needs  and  exist¬ 
ing  space.  We'll  tell  you  what 
equipment  you'll  need,  and 
send  you  a  layout  to  scale 
showing  everything  in  place. 
Get  your  individualized  Prep 
Room  Layout  now— free  from 
nuArc.  Mail  the  coupon  today. 


FREE  PLANNING  HELP 

Please  send  us  free  individualized  layout.  Included  is  our  present  floor 
plan,  showing  existing  walls  and  plumbing  layout. 

We  are  a  Q  Commercial  Printer  Q  Newspaper  Q  School 
□  In-Plant  Reproduction  Dept.  □  Screen  Printer 

I  I  Other _ 

We  have  (No.) _ presses.  Largest  press  size  is - 


Attach  this  coupon  to  your  letterhead,  sign  your  name  and  mail  it  to 
nuArc.  Dept.  365ED, 


nuArc  company,  inc. 

Main  Olfica,  Faetary,  Sarviea  ft  Taehnical  CaMar 

4100  W.  Grand  Ave.,  Chicago,  III.  60651,  U.S.A., 
Area  Code  312,  278-3300 

Othar  Sarviea  and  Taehnical  Cantare:  New  York  •  Los  Angeles  •  Atlanta 
•  Dallas  •  Boston  •  Washington.  D.C.  •  Toronto,  Canada 
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type,  is  a  desk  top  model  which 
sells  at  prices  starting  as  low  as 
$9,450.  'The  system  requires  that 
original  copy  be  typed  on  an 
IBM  Selectric  Typewriter,  out¬ 
fitted  with  a  coded  font  ($79 
per)  which  prints  a  small  digi¬ 
tal  code  beneath  each  character. 
As  the  promotional  material  for 
the  Dataflow  System  points  out, 
“Optically  scanning  the  minia¬ 
ture  digital  code  reduces  the 
complexity  of  the  recognition 
logic  and  optics.” 

Output  of  the  Dataflow  Sys¬ 
tem  is  either  punched  paper 
tape  or  magnetic  tape  depending 
on  the  option  desired. 

Datatype  last  week  announced 
a  three  year  marketing  agree¬ 
ment  in  principle  with  Photon, 
Inc.,  for  graphic  arts  sales  of 
the  Dataflow  System. 

The  agreement  gives  Photon 
exclusive  marketing  rights  for 
the  graphic  arts  version  of  the 
Dataflow  System,  and  according 
to  the  preliminary  agreement. 
Datatype,  which  is  located  in 
Miami,  will  supply  Photon 
(Wilmington,  Mass.)  with  $250,- 
000  worth  of  equipment  during 
the  first  year  of  the  agreement. 

CoinpuScan’s  Exhibit 

CompuScan  will  have  on  hand 
one  of  its  new  model  170  OCR 
units.  There  are  four  models  in 
the  170  series  (#’s  170  to  173) 
and  the  price  range  is  from  $36,- 
000  up  to  $55,000).  The  lowest 
price  is  for  the  basic  unit  and 
the  higher  price  includes  peri¬ 
pherals  such  as  a  large-screen 
CRT  unit,  tape  producer,  and  a 
tape  cassette  reader/recorder. 

The  170  series  models  read 
original  text  material  in  upper 
and  lower  case  types  on  an  IBM 
Selectric  equipped  with  the 
standard  OCR-A  type  font. 

The  font  contains  88  normal 
characters  (no  codes  printed  be¬ 
low  each)  plus  10  special  char¬ 
acters  for  OCR  recognition.  Cen¬ 
tral  codes  to  direct  the  system 
come  from  selected  typed  char¬ 
acters  or  sequence  of  characters. 
The  reading  rate  of  the  unit  is 
said  to  be  about  100  cps.  The 
output  rate  is  the  same. 

The  170  series  boasts  five  dif¬ 
ferent  editing  routines  giving 
the  operator  and  the  typist  cor¬ 
rection  and  editing  control  of 
copy  from  origination  of  orig¬ 
inal  text  up  to  generation  of 
computer  output. 

• 

Weekly  bows  June  18 

The  Town  of  Rotterdam,  near 
Schenectady,  N.Y.,  will  have  its 
own  weekly  newspaper  begin¬ 
ning  on  a  summer  schedule  June 
18.  Regular  publication  of  the 
Rotterdam  Reporter  will  begin 
in  September,  according  to  the 
announcement  by  V.O.D.  Com- 
'  munications  Inc. 
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New  headquarters  building  as  of  September  1 .  1971. 


Since  1888  TAFT  has  dismantled,  moved,  and  tion  of  a  new  division,  TAFT  EQUIPMENT 
erected  new  and  used  printing  presses  and  other  SALES  COMPANY.  This  new  firm  will  buy  and 
heavy  machinery  .  .  .  world-wide.  NOW  IT'S  sell  top-quality,  used  printing  presses  and  re- 
OUR  MOVE!  lated  graphic  arts  equipment;  as  well  as  being 

Because  of  increased  demands  of  our  cus-  the  exclusive  distributor  of  the  new  Dynapure* 
tomers,  Taft  has  recently  acquired  new  quarters.  Ink  and  Oil  Mist  Filtration  Systems.  This  con- 
a  134,000  sq.  ft.  facility,  to  house  their  offices  cept  helps  control  the  environment  of  your  press 
and  storage  units  at  5525  West  Roosevelt  Road,  room  by  capturing  ink  mist  at  its  source,  thereby 
Chicago.  Illinois.  saving  you  money  on  cleaning  and  maintenance 

This  new  location,  which  is  temperature  and  costs.  Best  of  all,  Dynapure  can  be  installed  on 
humidity  controlled,  fireproof  and  centrally  press  units  of  any  make. 

located,  has  ample  storage  space  for  all  your  Remember,  if  you  have  a  problem  in  moving, 
precision  machinery  with  no  danger  of  rust  or  erecting,  environmental  control  OR  are  in  need 
corrosion  to  delicate  mechanisms.  of  additional  used  graphic  arts  equipment  .  .  . 

Simultaneously,  TAFT  announces  the  forma-  CALL  THE  EXPERTS  at  (312)  666-4114. 


CONTRACTING  COMPANY,  Inc. 

GENERAL.  DYNAMICS 

Electro  Dynamic  Division  1127  WEST  ADAMS  STREET  •  CHICAGO,  ILLINOIS  60607  •  (312)  666  4114 


now  It  s 


our  move... 


a  NEW  BUILDING 

^ ■  new  service 

■  NEW  PRODUC1 
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Taft  buys  building, 
starts  sales  firm 

Taft  Contracting  Company 
Inc.,  world-wide  movers  and 
erectors  of  printing  presses  and 
other  heavy  machinery  since 
1888,  have  acquired  new  quar¬ 
ters,  a  134,000  sq.  ft.  facility  to 
house  their  offices  and  storage 
facilities.  Occupancy  will  take 
place  on  September  1. 

Located  at  5525  West  Roose¬ 
velt  Road,  Chicago,  the  building 
is  fireproof;  temperature  and 
humidity  controlled ;  and  has 
ample  storage  space  to  accom¬ 
modate  customers’  precision 
machinery  with  no  danger  of 
rust  or  corrosion  to  delicate 
mechanisms.  In  addition  to  being 
centrally  located,  other  advan¬ 
tages  include  a  25  ton  overhead 
crane;  four  truck  docks;  plus  a 


2-car  rail  spot  located  inside  the 
building. 

Taft  also  announced  the  for¬ 
mation  of  a  new  division,  Taft 
Equipment  Sales  Company.  This 
new  firm  will  buy  and  sell  used 
printing  presses  and  related 
graphic  arts  equipment;  as  well 
as  being  the  exclusive  distribu¬ 
tor  of  Dynapure  Ink  and  Oil 
Mist  Filtration  Systems,  a 
product  of  General  Dynamics. 

• 

Nathan  in  new  job 

Raymond  Nathan,  who  started 
his  career  as  an  editor  of  the 
Gasoline  Retailer  and  other 
trade  papers  in  New  York,  and 
more  recently  was  Washington 
vicepresident  of  Ruder  &  Finn 
public  :  lations,  has  been 
named  public  information  of¬ 
ficer  for  the  President’s  Com¬ 
mittee  on  Mental  Retardation. 


Jewish  journalism 
award  honors  Smolar 

The  Smolar  Award  for  ex¬ 
cellence  in  American  Jewish 
journalism  has  been  estab¬ 
lished  by  the  Council  of  Jew¬ 
ish  Federations  and  Welfare 
Funds.  It  honors  Boris  Smolar, 
a  journalist  for  50  years. 

According  to  the  council, 
there  are  about  50  weekly  Jew¬ 
ish  newspapers  in  the  United 
States.  They  are  in  English  and 
reach  about  500,000  homes. 

• 

WSJ  sub  rate  $35 

The  subscription  price  for  the 
Wall  Street  Journal  will  be  in¬ 
creased  by  $3  to  $35  a  year,  ef¬ 
fective  June  1,  while  the  copy 
price  remains  at  15c.  The  annual 
rate  was  raised  $2  last  October. 


SCOOP — Detroit  Newt  publisher 
Peter  6.  Clark  digs  the  first  hole 
in  the  ground  where  the  News'  $35 
million  satellite  printing  plant  will 
be  built  in  the  northern  suburban 
area. 

Detroit  News’ 
satellite  plant 
work  is  started 

The  Detroit  News  has  broken 
ground  for  a  $35  million  print¬ 
ing  plant  in  suburban  Sterling 
Heights. 

Some  60  persons  looked  on 
(May  21)  as  publisher  Peter  B. 
Clark  officially  turned  the  first 
spade  full  of  earth,  setting  in 
motion  steps  toward  construc¬ 
tion  of  the  380,000  square  foot 
facility  to  be  known  as  the  De¬ 
troit  News  north  plant. 

Mc^et  suburban  needs 

The  plant’s  function,  said 
Clark,  is  to  meet  the  needs  of 
suburban  subscribers  in  De¬ 
troit’s  rapidly  growing  northern 
and  eastern  sections. 

The  News’  downtown  Times 
Square  plant  will  continue  to 
produce  a  major  portion  of  the 
daily  and  Sunday  editions,  with 
most  of  the  publication’s  2,800 
employes  remaining  at  the  gen¬ 
eral  offices  at  615  Lafayette  in 
downtown  Detroit. 

The  News  said  completion  of 
the  satellite  plant,  scheduled  for 
mid-1973,  will  represent  $17.6 
million  worth  of  jobs  and  equip¬ 
ment  orders. 


UN-STEREOTYPED 

STEREOTYPE 

EOUIPMENT 

by  Wood-Hoe . . .  the  World’s  leader 


A  COMPLETE  RANGE  OF  PLATE  CASTING 
AND  FINISHING  MACHINES  TO  MEET 
EVERY  NEWSPAPER  REQUIREMENT. 


Model  4-60  Plate  Maker  (shown)  de¬ 
livers  4-t-  plates  per  minute,  the 
ultimate  in  stereotype  production 


New  Standard  Pony 


All  Wood-Hoe  stereotype  machines,  from  the  New  Standard 
Pony  to  the  Model  4-60  Plate  Maker,  are  factory  tested, 
field  proven  and  require  minimum  maintenance.  Models  are 
available  in  a  wide  output  range  equipped  for  manual  to  fully 
automatic  control  operation.  They  feature  quality,  sturdiness, 
heavy  duty  performance,  durability,  unmatched  production 
speeds  and  complete  reliability. 

Most  all  stereotype  equipment  in  service  for  color  and  black 
and  white  plates  are  Wood-Hoe  machines.  Find  out  why. 
Write  or  call. 

WOOD-HOE 

DIVISION  OF  WOOD  INOUSTRiCS.  INC. 


301  Sylvan  Ave.,  Englewood  Cliffs,  N.J.  07632 
(201)  567-9090 
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Thousands  of  our  phototypesetters  are  out  there  earning  their  claim  to  fame 
in  composing  rooms  all  over  the  world. 

What  makes  our  composers  famous?  Things  like  quality,  efficiency,  flexibility, 
economy  and  high  productivity. 

If  you  need  speed,  our  2961  HS  and  4962  HS  Models  operate  at  up  to  60  lines 
per  minute.  Flexibility?  The  2961  TL,  2971  TL  and  4961  TL  Twin  Lens  models 
give  you  5  to  24  point  type  and  mixing  capability  of  up  to  4  type  faces  without 
changing  font  strips.  For  display,  the  7200  and  7200  H  offer  14  to  120  point  type 
and  an  optional  line  measure  indicator  and  counter.  Want  economy?  It’s  a 
prime  feature  in  all  our  machines . . .  and  our  2970  is  still  the  champion  in  the 
low-price  field  at  $4,500,  including  spare  parts. 

Write  or  call  us  for  a  demonstration  of  our  phototypesetters . . .  the  famous 
composers  that  can  create  the  sound  of  profit  in  your  composing  room. 


compugraphic  corporation 


DEPT.  EP  0671  INDUSTRIAL  WAY,  WILMINGTON,  MASSACHUSETTS  01887,  (617)  944-6555 


Mailroom  equipment 
fills  newcomer’s  booth 


One  of  the  largest  areas  taken 
at  the  Cincinnati  Exhibition 
Hall  is  that  of  a  company  new 
to  the  ANPA/RI  Conference  and 
the  first  British  maker  of  mail- 
room  equipment  to  exhibit  at  it. 

The  company  is  Pakseal  In¬ 
dustries  Ltd.,  of  Maidenhead, 
Berkshire,  England,  which  will 
be  exhibiting  in  conjunction  with 
its  Canadian  associate,  Pakseal- 
Gerrard  Industries  Ltd.,  of 
Hamilton,  Ontario. 

Also  represented  at  booth  534 
will  be  the  Toronto  Star  Re¬ 
search  and  Engineering  Divi¬ 
sion,  which  is  now  owned  by 
Pakseal-Gerrard ;  and  two  com¬ 
panies  with  which  Pakseal-Ger¬ 
rard  have  been  closely  asso¬ 
ciated  in  major  contracts  on  the 
North  American  Continent — 
Sovex,  Ltd.,  specialists  in  all 
types  of  mechanical  handling 
and  particularly  in  ancillary 
equipment  for  newsprint  han¬ 
dling;  and  Ruscom  Logic,  Ltd.,  a 
Canadian  concern  which  special¬ 
izes  in  computer  hardware  and 
software  programming. 

The  decision  to  exhibit  at  Cin¬ 


cinnati  follows  Pakseal’s  recent 
North  American  successes  in  se¬ 
curing  contracts  for  complete 
mailroom  schemes  for  the  To¬ 
ronto  Star,  the  Ottawa  Journal 
and  the  Halifax  Herald,  as  well 
as  for  the  supply  of  packaging 
machinery  to  the  New  York 
Times. 

Pakseal-Gerrard  will  be  show¬ 
ing  a  wide  range  of  mailroom 
equipment,  much  of  which  has 
been  designed  for  the  North 
American  market.  One  piece  of 
equipment  on  show  will  be  the 
Pakseal  -  Gerrard  “selective 
curve,”  which  enables  bundles  of 
newsprint  to  be  diverted  down 
various  production  or  bundle- 
tying  lines  without  changing  or¬ 
ientation  of  the  bundle. 

Also  of  interest  will  be  two 
pieces  of  equipment  built  for 
Pakseal-Gerrard  by  Sovex,  Ltd. 
One  is  the  Power-Driven  Tele¬ 
scopic  Truck  Loading  Conveyor, 
incorporating  engineering  fea¬ 
tures  which  simplify  and  reduce 
maintenance  requirements  and 
give  the  adaptability  necessary 
to  deal  with  the  loading  of  the 


widely  varying  types  of  vehicles 
operated  by  North  American 
newspapers.  The  second  is  the 
Pakseal-Gerrard  Twin  Track 
Conveyor,  designed  to  minimize 
damage  to  untied  newsprint  bun¬ 
dles  travelling  along  their  width 
and  to  effect  smooth  transfer  to 
other  equipment. 

Pakseal  non-metallic  twine  ty¬ 
ing  machines  will  also  be  shown 
in  the  exhibit  area.  One  will  be 
the  Pakseal  ST.35  high-speed 
bundle  tying  machine,  which  in¬ 
corporates  its  own  “Infeed- 
Pacer”  and  will  handle  up  to  35 
bundles  a  minute.  The  machine 
applies  a  load  of  2,000-lb.  to 
compress  the  bundle  before  plac¬ 
ing  and  securing  a  polypropylene 
or  sisal  twine. 

Another  machine  designed  for 
provincial  newspapers  is  the 
Pakseal  -  Gerrard.  Newstyler, 
with  a  maximum  throughput  of 
20  to  22  bundles  a  minute  and 
the  facility  of  being  able  to  tie 
bundles  of  as  little  as  2  in.  in 
height.  The  model  on  display 
will  be  a  Tandem  Newstyer,  il¬ 
lustrating  cross-tying. 

Also  shown  Avill  be  an  item  of 
equipment  developed  by  the  To¬ 
ronto  Star  Research  and  Engi¬ 
neering  Division,  the  Star  Un¬ 
derwrapper,  which  permits  t%vo 
reels  of  underwrapper  kraft  pa¬ 
per  to  be  loaded  into  the  ma¬ 
chine  to  minimize  loss  of  produc¬ 


tion  time  caused  by  reel  changing. 

Completing  the  display  wll 
be  a  Pakseal  Sleeve  Wrapper 
and  Shrink  Tunnel,  designed  for 
the  newsprint  and  magazine  in¬ 
dustry.  It  has  a  throughput  of 
over  25  bundles  a  minute;  a 
three-way  “Pusher  Diverter,” 
designed  to  divert  and  reorien¬ 
tate  newspaper  bundles  at  high 
speed  and  capable  of  numerical 
control  to  divert  bundles  auto¬ 
matically  to  the  appropriate  ty¬ 
ing  or  production  line;  and  a 
Pakseal-Gerrard  90°  “Powered 
Bend  Conveyor.” 

• 

Editors  ask  penalty 
in  anti-secrecy  law 

Members  of  the  Wisconsin 
Associated  Press  Association, 
meeting  in  Beloit  recently,  en¬ 
dorsed  a  State  Senate  bill  that 
would  provide  penalties  of  $100 
to  $300  against  officials  who 
hold  secret  meetings  in  viola¬ 
tion  of  the  state  law.  The  pres¬ 
ent  anti-secrecy  statute  does 
not  have  a  penalty  clause. 

Joe  Karius,  Wisconsin  Rapids 
Daily  Tribune,  was  elected  pres¬ 
ident  of  the  association,  suc¬ 
ceeding  William  D.  Behling, 
Beloit  Daily  News.  Ken  Blan¬ 
chard,  La  Crosse  Tribune,  is 
vicepresident,  and  Dion  Hen¬ 
derson,  AP,  Milwaukee,  is  sec¬ 
retary-treasurer. 


Let  MAIN  help  you  see  your  next 
building  project  from  ail  sides 


Site  selection  .  .  .  process  choice  .  . .  equipment 
selection  . . .  architectural  design  and  layout . . . 
future  growth  ...  all  are  major  considerations  in 
constructing  or  expanding  your  facilities. 


The  professional  engineering  team,  with  experi¬ 
ence  in  your  field,  provides  you  with  a  coordinated 
approach  to  the  evaluation  of  all  elements. 


AlAIN 


Southeast  Tower,  Prudential  Center 
Boston,  Massachusetts  02199 
Tel:  (617)  262-3200 


MAIN  engineering  teams  work  with 
you  effectively  and  economically  on 
single  elements  or  the  complete  project 
from  preliminary  study  through  start-up 
as  you  require. 


CHAS.T.  A\AIN,  INC. 
Engineers 
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Take  the  thruway  te  Tal-Star 


High-speed  computers  have  a  high-speed  way  of  becoming 
obsolescent — particularly  under  the  pressures  of  newspaper 
production  systems.  Before  you  commit  your  paper  to  any 
system,  get  the  Tal-Star  story.  We’re  the  company  owned 
and  operated  by  newspaper  professionals,  with  editorial, 
classified  and  display  advertising  production  systems  de¬ 
signed  by  newspaper  people  for  newspaper  people.  We  can 
design  your  system  to  fit  your  needs,  provide  all  the  hard¬ 
ware  and  software  you  need,  as  well  as  the  specialized 
services  for  unique  applications.  And  we  keep  your  system 
up  to  date. 


For  ideas  and  information  contact: 

Tal-Star 

COMPUTER  SYSTEMS,  INC. 

10  l  ake  Drive 

Hightstown  New  Jersey  08520 
(609)  443-1200 

Ot/'i  es  .I'Sd 


m  /V*.. 


yrh  C.t,  W.tshfngton  C  C 


Old  and  crippled  patients 
owe  thanks  to  a  reporter 


A  good  example  of  alert  and 
responsible  reporting  was  given 
recently  by  the  Montreal  daily 
La  Presse  (circ.  245,000)  and 
one  of  its  senior  journalists, 
Mrs.  Claire  Dutrisac.  In  a  series 
of  five  articles,  published  from 
January  16,  to  January  21,  Mrs. 
Dutrisac  revealed  quite  a  num¬ 
ber  of  disturbing  irregularities 
connected  with  worker-union  re¬ 
lationships  and  the  attiude  of 
personnel  toward  the  patients  in 
one  of  the  most  cherished  hos¬ 
pitals  of  Montreal. 

These  articles  forced  the  Que¬ 
bec  government  to  proceed  with 
an  official  investigation.  The 
Confederation  of  National  Trade 
Unions  (CNTU),  through  its 
affiliate,  the  National  Federa¬ 
tion  of  Services,  did  the  same. 

Not  only  did  the  two  inquiries 
confirm  substantially  what  had 
been  alleged  by  the  reporter  but 
they  led,  in  one  case,  to  definite 
recommendations  to  prevent  the 
recurrence  of  these  irregulari¬ 
ties,  and,  in  the  other,  to  the 
placing  under  trusteeship  of  the 
local  union  for  a  period  of  six 
months. 


PROTECT 
AGAINST 
WEB  BREAKS 

Protect  your  press  invest¬ 
ment  against  costly  re¬ 
pairs  and  down  time  when 
deadline  minutes  are  im¬ 
portant  with  a  detector 
system  that  finds  the 
break,  prevents  a  wrap-up, 
severs  the  paper,  and 
stops  the  press. 

Regardless  of  press  equip- 
Iment,  the  Cooksey  System 
jwill  be  value-engineered 
ffor  your  operation.  Write 
1  for  information. 

KORTHE  ENGINEERING 
CORPORATION 

9353  Seymour  Ave.,  EPS 
Schiller  Park,  III.  60176 


Mrs.  Dutrisac  had  gathered 
substantial  evidence  that  a  cer¬ 
tain  number  of  hospital  attend¬ 
ants  (male  nurses  who  had 
learned  their  trade  on  the  job) 
were  making  a  mockery  of  the 
patients,  treating  them  with 
cruelty,  insulting  them  and  even 
stealing  on  them.  Many  em¬ 
ployees  were  outraged  by  what 
was  going  on  but  didn’t  dare 
raise  any  serious  opposition, 
fearing  reprisals  from  their 
own  union  officers.  Weak,  and 
in  some  cases  simply  incom¬ 
petent,  hospital  officials  them¬ 
selves  let  the  union  have  its 
way,  closing  their  eyes  on  the 
derogatory  conduct  of  the  hos¬ 
pital  attendants  and  doing  very 
little  to  restore  discipline. 

Cardinal  Lrger’s  initiative 

This  series  of  articles  shocked 
a  whole  population.  The  abused 
patients  were  generally  old  and 
handicapped  people;  and  these 
events  had  occurred  in  a  hos¬ 
pital  (Saint  Charles  Borromee) 
considered  to  be  a  “heaven  on 
earth”  for  those  whose  life  in 
the  past  had  been  a  long  and 
suffering  one. 

Saint  Charles  Borromee  Hos¬ 
pital  has  a  history  of  its  own. 
Fifteen  years  ago,  the  chronic¬ 
ally  ill  and  crippled  indigents 
had  no  place  to  go  in  Montreal. 
Paul  Emile  Cardinal  Leger, 
then  archbishop  of  Montreal, 
was  particularly  moved  by  the 
tragic  situation.  As  he  was 
studying  for  a  solution.  Colonel 
W.  W.  Ogilvie,  president  of  the 
Montreal  General  Hospital  Cor¬ 
poration  which  had  just  vacated 
its  old  downtown  buildings  to 
move  to  a  new  location  in  the 
western  section  of  the  city,  of¬ 
fered  to  sell  him  these  old  brick 
buildings. 

Cardinal  Leger  had  not  the 


money  for  such  a  venture,  but 
Col.  Ogilvie  agreed  to  accept  a 
check  for  $1  million  provided  it 
be  signed  by  the  Cardinal  him¬ 
self.  The  Archbishop  of  Mon¬ 
treal  took  up  the  challenge  and 
organized  a  huge  subscription 
campaign  throughout  his  arch¬ 
diocese  to  back  up  his  check,  and 
also  to  buy  materials  and  equip¬ 
ment  to  convert  the  old  Mon¬ 
treal  General  into  a  hospital  for 
the  chronically  ill. 

The  response  was  tremendous. 
People  contributed  more  than  the 
million  of  dollars  requested.  A 
good  part  of  the  equipment  was 
simply  donated.  And  hundreds 
of  skilled  workers  and  laborers 
gave  free  time  of  labor.  The  re¬ 
sult  of  this  collective  act  of  faith 
was  that  the  hospital  was  open¬ 
ed  a  few  months  afterwards. 

The  hospital  was  entrusted  to 
the  care  of  a  male  religious 
order,  the  Sons  of  Charity,  and 
named  after  a  sixteenth  century 
spiritual  leader  particularly 
dear  to  the  Archbishop  of  Mon¬ 
treal,  Saint  Charles  Borromee. 
But,  for  the  entire  population, 
the  hospital  was  to  be  known  as 
the  “Cardinal’s  Hospital.” 

Patients  Living  in  Terror 

All  of  a  sudden,  a  whole  popu¬ 
lation  was  to  be  told  that  those 
for  whom  they  had  contributed 
so  generously  were  living  in  ter¬ 
ror.  In  her  series  of  articles, 
Mrs.  Dutrisac  cited  many  cases 
of  abuse:  hospital  attendants 
disregarding  patients’  calls;  re¬ 
fusing  them  a  drink  of  water; 
throwing  water  in  their  face 
when  they  were  angry  at  them; 
addressing  them  in  foul  lan¬ 
guage  and  profanity  when  they 
didn’t  go  asleep  as  fast  as  the 
attendants  wanted  them  to;  and 
going  as  far  as  hitting  them  on 
different  occasions. 

Mrs.  Dutrisac  found  out  also 
that  patients  had  been  stolen 
sums  of  money  when  they  were 
asleep,  that  others  had  to  pay 
to  be  given  a  bath,  or  were  left 
in  soiled  beds  for  hours. 


SKroMORE  &  MASON,  INC. 

WISH  TO  ANNOUNCE  THEIR  NEW  ADDRESS 
1  SHERMAN  AVENUE 
JERSEY  CITY,  NEW  JERSEY  07307 
(201)  659-6888.89-90 
(212)  267-3375 


Patients,  of  course,  were  com¬ 
plaining,  and  watchmen  or  head 
nurses  would  also,  sometimes, 
fill  reports.  But,  in  most  cases, 
senior  officials  would  not  act, 
taking  instead  sides  with  the 
hospital  attendants.  Delation 
was  unhealthy.  Union  leaders 
were  threateneng  those  who 
didn’t  mind  their  own  business. 
Even  the  chaplain  who,  on  a  few 
occasions,  dared  raise  his  voice, 
was  firmly  reminded  that  his 
duty  stopped  at  the  spiritual 
well-being  of  the  patients. 

When  these  facts  were  pub¬ 
lished,  the  CNTU  lost  no  time  in 
denouncing  its  affiliate  and  dis¬ 
associating  itself  from  its  ac¬ 
tions.  It  placed  the  local  union 
under  trusteeship,  allowing  for 
a  probation  period  during  which 
the  members  were  to  be  made 
more  fully  aware  of  their  rights 
and  obligations. 

.Articles  Praised 

Although  the  religious  order 
was  not  directly  responsible  for 
the  situation — only  one  out  of 
nine  members  of  the  Order  was 
acting  as  hospital  attendant  and 
was  highly  praised  for  his  work 
— ^the  facts  revealed  in  Mrs. 
Dutrisac’s  articles  showed  that 
it  didn’t  have  the  efficiency  and 
firmness  required  of  adminis¬ 
trators.  That  element  of  the 
story  was  confirmed  by  the  gov¬ 
ernment’s  inquiry.  The  lack  of 
firmness  among  some  of  the  di¬ 
rectors  amounted,  at  times,  to 
collusion  with  union  leaders. 

Mrs.  Dutrisac’s  articles  were 
hailed  by  many  as  an  act  of 
courage.  Herself  an  active  mem¬ 
ber  of  the  CNTU  and  a  former 
president  of  one  of  its  affiliates, 
she  didn’t  hesitate  in  laying 
blame  mainly  on  the  union  for 
what  had  happened  at  the  Car¬ 
dinal’s  Hospital.  One  member  of 
the  National  Assembly  in  Que¬ 
bec  was  among  those  who  pub¬ 
licly  showed  appreciation  for  her 
work,  saying  that  she  should  be 
congratulated  for  having  drawn 
public  attention  to  a  situation 
that  had  to  be  stopped. 

These  congratulations  are  in 
themselves  a  reward  for  a  job 
well  done.  In  this  case,  public 
interest  was  evidently  at  stake. 
The  idea  behind  the  La  Presse 
story  was  not  to  expose  scandal 
for  the  sake  of  scandal,  but  to 
show  that  corrective  steps 
should  be  taken  in  this  outrage¬ 
ous  situation. 

• 

Firemen  honor  Doyle 

The  Uniformed  Firemen’s 
Association  of  New  York  City 
has  conferred  a  special  award 
on  Pat  Doyle,  New  York  News 
crime  reporter,  for  his  cover¬ 
age  of  a  blaze  in  a  downtown 
skyscraper.  The  award  consists 
of  a  plaque  and  $100  bond. 
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See  the  accountant  hiding  in  the  Typeset  8 


Look  closely. 

You’ll  notice  the  software  is  a  bit  different. 

That’s  the  accountant.  Our  brand  new 
Business  System  Package  for  the  Typeset  8. 

It’s  the  software  that  will  let  your  Typeset 
8  pump  out  the  payroll  for  500  employees  in 
under  3  hours.  It’ll  give  you  detailed  sales 
analysis  reports  on  circulation  and  adver¬ 
tising.  Cash  requirement  reports.  Financial 
reports.  Management  reports.  It’ll  tell  you  if 
business  is  up  or  down.  Where  your  problems 
are.  Where  they’re  not.  And  much,  much  more. 


The  Typeset  8  will  be  going  over  the  books 
at  the  ANPA/RI  Show  in  Cincinnati,  June  6-9; 
and  at  the  NPES  71  Show  in  Chicago,  June 
26-30.  Drop  by  and  watch  it  count  all  the 
money  it  can  save. 

Stick  around  afterwards  for  some  coffee. 
You’ll  get  to  keep  the  cup. 

And  maybe,  just  maybe,  we’ll  have  some 
startling  news  about  another  new  system. 

We’ll  see. 

Digital  Equipment  Corporation,  146 
Main  Street,  Maynard,  Mass.  01754. 


ANPA/RI  Booth  724. 
NPES  71  Booth  1657. 


Here’s  Harris,  keeping 


up  with  the  Times.” 

And  the  Gazette,  the  News,  the  Chronicle.  All  sizes  ot  news¬ 
papers  from  metro  dailies  to  small  weeklies. 

k\)r  Harris  is  in  the  business  of  helping  ])uhlishers  get  quality 
newspapers  out  faster  and  at  lower  cost.  With  the  broadest  range 
of  equipment  in  the  business.  From  small  phototypesetters  to  big 
offset  newspapei’  presses. 

To  us,  kee|)ing  up  means  being  first  to  introduce  important 
advances.  Like  our  new  Harris  1100  electronic  editing  and  proof¬ 
reading  terminal.  Innovations  in  phototypesetters.  Electronically- 
controlled,  high-speed  offset  presses.  And  the  Sheridan  line  of 
multi-stuffers  . . .  the  fastest  stuffing  machines  a  mailroom  has 
ever  seen. 

Trend-setting  developments  all.  And  all  are  worth  knowing 
about.  For  if  you’re  not  keeping  up  with  what’s  new  from  Harris, 
you’re  not  keeping  up  with  the  times.  Harris-Intertype  Corpora¬ 
tion,  55  Public  Square,  Cleveland,  Ohio  44113. 

HARRIS 


Communication 

Technology 


Civic  inquiry  eases  tiff 
between  press  and  police 


City  ^laruiKiT  I  >on  l>ri}rjrs,  of 
FrenioTit,  California,  has  taken 
tile  first  action,  with  council  ap- 
firoval,  to  implement  recom¬ 
mendations  of  the  Police  Infor¬ 
mation  Committee  to  speed  the 
flow  of  news  from  the  Police 
Department  to  the  jiublic. 

'I'his  action  has  been  brouficht 
to  a  head  by  the  concerted  ef¬ 
forts  of  the  news  media  in  the 
San  h^rancisco  Ray  area  to 
break  down  the  restrictive  news 
policies  decreed  last  October  by 
Police  Chief  .John  V.  Fabbri  of 
Fremont. 

The  outcry  of  the  media  le<l 
to  the  creation  of  a  five-man 
committee  of  local  citizens  that 
conductf'd  public  hearinjjs  to  air 
the  charges  that  police  in  the 
community  of  popula¬ 

tion  were  .suppressing  crime 
news.  The  chairman  was  Thomas 
Harris,  environmental  rt'jiorter 
for  the  Siui  Jose  Mercurij. 

.\t  the  beginning  the  commit¬ 
tee  found  no  established  policy 
on  how  news  disseminated  by 
police  to  the  public.  Chief  Fabbri 
said  hi.s  jiropo.sed  set  of  regula¬ 
tions  was  drafted  afti'r  he  had 
confern'd  with  area  editors  and 
reporters;. 

The  committee  concluded  that 
a  new  sy.stem  should  he  devel- 
op<‘d  to  [irovide  less  delay  in 
dis.seminating  information  and 
that  the  police  officials  and  local 
news  mt'dia  should  get  together 
to  iron  out  their  differences. 

“OiIht  parlies* 

While  putting  some  changes 
into  effect,  the  city  manager 
added  a  new  element  to  the  plan 
that  has  aroused  some  contro¬ 
versy.  This  calls  for  adding 
“other  interested  parties”  to  the 
police-press  conferences  to  ham¬ 
mer  out  a  detailed  policy  gov¬ 


erning  access  to  information. 

Linn  Brown,  editor  of  the 
daily  Argus,  has  (juestioned  the 
wisdom  of  this  proce<lure.  If 
civil  rights  groups,  the  Civil 
Liberties  Union,  or  members  of 
the  bar  are  invited  to  partici¬ 
pate,  he  said,  the  talks  could 
bog  dow'n  in  peripheral  matters 
before  they  start. 

“The  bar,”  Rn>wn  arguinl, 
“has  no  business  suggesting  to 
the  police  the  mechanics  of  han¬ 
dling  rei)orts,  nor  to  the  T)re.s.s 
the  handling  of  news.” 

Fir.st  steps  taken  by  the  city 
manager  include:  1.  A  directive 
to  desk  officers  to  insure  con¬ 
sistency  in  dissemination  of  po¬ 
lice  information  to  the  press.  2. 
Establish  a  police  log,  with 
times  of  incidents,  as  an  index 
of  police  infoi  mation  and  reduce 
the  time  lag  on  preparation  of 
the  log.  3.  Seminars  to  improve 
relations  between  the  police  and 
press. 

Chief's  directives  protested 

Prompting  the  protests  from 
the  press  last  winter  was  Fab- 
bri’s  sudden  removal  of  the 
daily  police  log — a  familiar 
sight  to  reporters  since  the 
city’s  incorporation  more  than 
l(f  yt'ars  ago. 

This  move,  coupled  with  other 
jtolice  roadblocks  to  information, 
kei)t  the  press  virtually  in  the 
dark  about  what  p<ilice  are  do¬ 
ing,  reporters  complained. 

Jon  Rose,  Fremont  bureau 
chief  for  the  San  Jose  Mercurj’- 
Xews,  summed  up  the  sentiment 
of  most  police  repotrers: 

“Getting  accurate,  up-to-date 
information  out  of  the  Fremont 
Police  Department  is  about  like 
trying  to  breech  the  walls  of 
the  Kremlin  or  penetrate  the 
confines  of  the  Pentagon.  Un- 


foitunately,  the  results  usually 
aren’t  worth  the  effort.” 

All  of  the  five  dailies  covering 
the  police  station  on  a  regular 
basis  objected  to  the  crackdown 
on  news,  either  in  stories,  edi¬ 
torials  or  letters  to  Fabbri.  The 
papers  involved  are  the  Argus, 
Fremont;  the  Daily  Review, 
Hayward;  the  News-Register, 
Fremont;  the  Oakland  Tribune; 
and  the  Sail  Jose  Mercury-News. 

Fabbri  disposed  of  the  iKdice 
log  when  the  department  moved 
to  a  new,  fortress-like  building 
last  October.  He  .said  the  log 
needlessly  consumed  time  and 
labor  and  that  a  new  computer¬ 
ized  records  system  rendered  it 
obsolete. 

Reporters  said  the  log — a  rec¬ 
ord  of  all  citizen  calls  and  police 
assignments — was  the  main  link 
to  information  on  what  was  hap¬ 
pening  until  a  full  crime  report 
was  finished  several  hours  after 
an  incident  or  arrest. 
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•  CONSULTATION 

•  NEW  PLANT  DESIGN 

•  PLANT  EXPANSION 

•  CONSTRUCTION 
ADMINISTRATION 


Consulting  Engineers 

331  Madison  Avenue 
New  York,  N.  Y.  10017 
212  687-6356  &  687-6693 


Over  forty-two  years 
of  service  ...  to  the 
newspaper  indostry 
and  the  graphic  arts. 


Re|n>rter)-'  problems 

Highlights  of  Fabbri’s  policies 
were: 

— The  desk  officer  who  an¬ 
swers  incoming  calls  or  the 
watch  commander  —  usually  a 
lieutenant — decides  which  of  the 
day’s  events  he  considers  new's- 
worthy  and  reports  these  orally 
to  newsmen.  Police  have  a  priv¬ 
ate,  hand-written  log  for  their 
own  reference  but  this  is  for¬ 
bidden  to  the  press. 

— Patrolmen  have  been  or¬ 
dered  not  to  talk  to  newsmen  at 
all  about  any  case,  no  matter 
how  small,  unless  the  officers 
have  piror  “clearance”  from  the 
watch  commander. 

— Reporters  are  given  care¬ 
fully  screened  police  case  re¬ 
ports  which  are  never  less  than 
six  hours  old  and  in  some  ca.ses 
are  as  old  as  three  days. 

In  practice,  police  supervi.sors 
often  are  unavailable  to  report¬ 
ers  and  the  familiar  refrain  to 
newsmen  is  “wait  until  the  re¬ 
port  is  in.”  By  then,  deadlines 
have  passed. 

.And  in  major  investigations 
involving  felony  arrests  report¬ 
ers  are  denied  access  to  the  case 
reports  and  instead  are  hand(“d 
scanty  “news  releases”  written 
by  the  department’s  full-time 
public  relations  man  and  signed 
by  Fabbri. 

Newsmen  have  continually  ex¬ 
perienced  incidents  during  which 
police  have  withheld  informa¬ 
tion  on  arrests  and  crimes  with¬ 
out  justificaton.  Examples: 


— The  arrests  of  four  persons 
involved  in  an  auto  theft  ring 
and  the  arrest  of  a  suspected 
narcotics  dealer  were  withheld 
from  the  press  board  for  five 
days  because  the  reports  were 
“lost,”  according  to  a  police  lieu¬ 
tenant. 

— When  asked  what  had 
transpired  during  the  day,  the 
desk  officer  told  reporters: 
“Nothing  much.”  The  next  day 
the  newsmen  learned  there  had 
been  two  narcotics  arrests  and 
a  major  burglary  well  before  the 
inquiries. 

— One  reporter,  trying  to 
learn  the  cause  of  death  of  a 
man,  was  told  no  report  W'as 
available.  A  police  lieutenant 
said  he  didn’t  know  but  “at  his 
age  the  guy  was  ready  to  go.” 

— A  man  with  a  bullet  in  his 
neck  was  held  overnight  in  the 
drunk  tank,  apparently  because 
police  didn’t  know  he  was  in¬ 
jured.  It  was  two  days  later — 
after  the  man  w'as  hospitalized 
and  after  a  tip  off  to  one  news¬ 
paper — that  the  press  learned 
the  details  of  the  .shooting  from 
a  sujtplemental  police  report 
buried  in  a  back  office. 

I'ictiire  prtdiibition 

As  the  blackout  on  informa¬ 
tion  tightened  up  even  more, 
Fabbri  threatened  to  have  Ar¬ 
gus  reporter-photographer  Jim 
Wilson  arrested  and  forcefully 
ejected  from  the  police  station 
on  “charges”  of  taking  jtictures 
in  the  jail  during  a  public  tour 
of  the  new  police  building. 

Although  every  prisoner  had 
been  removed  or  booked  else¬ 
where,  Fabbri  cited  .security  rea¬ 
sons  and  a  law  which  he  w’ould 
not  ])roduce  as  justification  for 
a  ban  on  photos. 

However,  reporters  questioned 
what  they  believed  was  an  arbi¬ 
trary  decision.  Hundreds  of  peo¬ 
ple  were  trooping  through  the 
jail  as  part  of  the  grand  open¬ 
ing  ceremonies,  and  the  press 
just  three  months  before  had 
been  freely  allowed  to  take  pic¬ 
tures  w'hen  the  building  was 
still  under  construction. 

.Ap|)ointed  to  the  committee 
were  Mrs.  Westbrook  Peterson, 
a  former  reporter  and  wife  of 
a  sch(K)l  district  personnel  di¬ 
rector;  Frank  Haggerty,  man¬ 
ager  of  a  local  shopping  center; 
Richard  .4.  Wood,  a  high  school 
student  teacher  in  political  sci¬ 
ence;  Yosh  Fujiwara,  business¬ 
man  with  an  electronics  firm; 
and  Tom  Harris,  a  former  edi¬ 
tor  of  the  .Argus. 

• 

Hc^atls  Minnesota  AP 

Arlin  Albrecht,  assistant 
jtublisher  of  the  Red  Wing 
Republican  Eagle,  has  been 
elected  [tresident  of  the  Minne¬ 
sota  Asswiated  Press  Associa¬ 
tion. 


EDITOR  &.  PUBLISHER  for  June  5,  1971 


36 
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maopdseliteps. 


It  s  the  ideal  classified  and  text  machine  because  of  the  ultra 
high  speed  and  wide  range  of  type  sizes  and  type  faces  on  the 
machine.”  That’s  how  the  production  people  at  the  New  Haven 
(Conn.)  Register/ Journal-Courier  feel  about  their  new  71 3-200 
phototypesetters. 


7;  '".  ,  Taoital 

Houn  Btwt  Arm  BmmattJ  NatlOH  8  HoV 

^L^«***  *Il^f**‘*r*^-  A»  Protest  Breaks 


713-200 

CLASSMASTER 


The  1 59-year  old  letterpress  M&E  daily  is  making  phototype¬ 
setting  history  by  setting  the  papers’  complete  stock  market 
reports  in  record  time  . . .  less  than  15  minutes  per  page,  at  up  to 
200  lines  per  minute.  Compared  to  the  almost  5  hours  of 
machine  time  to  set  stock  market  pages  in  hot  metal,  the  savings 
are  clearly  obvious.  And  the  713-200  will  set  all  the  text 
and  display  lines  for  the  Register’s  classified  pages  every 
day  with  equal  record-setting  efficiency. 

Highly  impressed  by  the  output,  speed  and  flexibility  of  their 
two  71 3-200S,  each  with  32  fonts,  the  Register  plans  to  use 
Photon  equipment  for  its  phototype  conversion  program. 

If  you  need  large  amounts  of  type  . . .  text,  classified  display  and 
stock  market  reports,  the  713-200  can  start  setting  records  for 
you  right  away.  Just  contact  your  nearest  Photon  regional 
office  for  details. 


m  photon,  inc.,  wilmington,  mass,  oibs? 

nom  iimt  m  mommsnme 

Boston  New  York  Philadelphia  Chicago  Atlanta  Dallas  Los  Angeles  Portland  Montreal,  Canada 
International  Photon  Corporation,  Wilmington,  Mass.  U  S. A.  International  Photon  Ltd.,  Edgware,  Middlesex,  England 


Lady  Bird’s  success  in  PR 
traced  to  study,  intuition 


During  the  campaign  of  1964, 
President  Lyndon  B.  Johnson 
was  quoted  as  saying  of  his 
wife: 

“I  don’t  need  Madison  Avenue, 
I’ve  got  Bird.” 

Just  how  Mrs.  Johnson  used 
opportunities  available  to  the 
First  Lady  to  extend  the  public 
relations  efforts  and  public 
opinion  leadership  of  her  hus¬ 
band’s  administration  is  the 
subject  of  a  new  doctoral  dis¬ 
sertation  at  the  University  of 
Texas. 

The  314-page  work,  “The  First 
Lady  as  a  Leader  of  Public 
Opinion:  A  Study  of  the  Role 
and  Press  Relations  of  Lady 
Bird  Johnson,”  was  written  by 
Mrs.  Norma  Holly  Foreman  of 
.Austin,  who  is  director  of  pub¬ 
lications  for  the  Coordinating 
Board,  Texas  College  and  Uni¬ 
versity  System. 

Mrs.  Foreman’s  Ph.D.  degree 
was  awarded  at  UT’s  spring 
commencement.  Her  supervising 
professor  was  Dr.  DeWitt  C. 
and  former  dean  of  the  School 
of  Communication. 

According  to  Mrs.  Foreman, 
the  major  focus  of  her  study 
was  on  “the  interaction  between 
Mrs.  Johnson  and  the  media  and 
on  the  techniques  of  her  lead¬ 
ership  of  public  opinion.” 

The  study  also  includes  an 
historical  glance  at  how  former 
First  Ladies  have  dealt  with  the 
press,  with  special  attention  to 
Mrs.  Eleanor  Roosevelt,  Mrs. 
Bess  Truman,  Mrs.  Mamie  Eis¬ 
enhower  and  Mrs.  Jacqueline 
Kennedy. 

In  addition,  Mrs.  Foreman 
gives  a  fascinating  behind-the- 
scenes  picture  of  how  Mrs. 
Johnson’s  press  office,  under  the 
imaginative  direction  of  Liz 
Carpenter,  operated  on  a  day-to- 
day  basis. 


Mrs.  Johnson,  who  earned 
Bachelor  of  Arts  and  Bachelor 
)f  Journalism  degrees  from  UT 
•Austin,  which  also  awarded  her 
a  Doctor  of  Letters  degree,  is 
characterized  as  possessing  “a 
large  degree  of  intuitive  and 
academic  knowledge  about  the 
process  of  public  opinion  forma¬ 
tion.” 

Mrs.  Foreman  says  that  “the 
role  taken  by  Eleanor  Roosevelt 
as  First  Lady  .strongly  influ¬ 
enced  Mrs.  Johnson,”  who  was 
an  outspoken  admirer  of  Mrs. 
FDR. 

“They  used  many  of  the  same 
techniques  in  their  leadership  of 
public  opinion  and  relations  with 
the  press,”  the  author  writes, 
noting  their  accessibility  to  re¬ 
porters,  trips  to  government 
projects,  use  of  mass  media  and 
public  speeches. 

“However,  they  utilized  those 
techniques  with  one  important 
difference,”  she  ob.serves.  “Mrs. 
Johnson  never  took  stands  con¬ 
trary'  to  those  of  the  President 
nor  introduced  ideas  differing 
from  him.  Her  actions  and 
words  were  always  an  under¬ 
score,  never  a  counterforce  to 
the  President.” 

• 

Join  Enquirer  board 

Three  directors  of  American 
Financial  Leasing  and  Services 
Co.  have  been  elected  to  the 
board  of  directors  of  Cincin¬ 
nati  Enquirer  Inc.,  following 
purchase  of  control  of  the 
newspaper  company.  They  are 
Carl  H.  Lindner,  Robert  D. 
Linder  and  Charles  H.  Keat¬ 
ing  Jr.  They  fill  the  unexpired 
terms  of  Reuben  Hays,  a 
banker;  Philip  Barach,  a  shoe 
manufacturer;  and  Howard 
Sloneker,  insurance  company 
chairman. 


Red  schoolbook:  a  scandal  in 
Denmark,  banned  in  France. 

From  Today’s  Parent  By  Barbara  W.  Wyden 


Weekly  column  for  parents  about  children  by  the 
women’s  editor  of  The  New  York  Times  Magazine. 
Write  or  call  John  Osenenko  collect  for  rates  and 
availability. 

The  New  York  Times  Special  Features 

229  West  43d  Street,  New  York,  N.Y.  1 0036 
(212)556-1721 


EDITORI.AL  WORKSHOP 


Roy  H.  Copperud 

Which~Hunting 

On  w’hat  point  of  grammar  are  newspapermen  most 
ignorant?  Nobody  has  asked  me  this  question,  but  I  will 
answer  it  anjrway.  That  point  is  the  distinction  between 
restrictive  and  nonrestrictive  clauses.  Some  errors  are 
perhaps  more  frequent,  for  example  mismatching  a  plural 
subject  with  a  singular  verb,  and  vice  versa,  but  I  ascribe 
this  to  carelessness  rather  than  ignorance. 

Failure  to  distinguish  restrictive  and  nonrestrictive  (or, 
some  say,  defining  and  nondefining)  clauses  may  mislead 
the  reader  as  to  the  meaning  intended,  cause  him  to 
stumble,  or  result  in  ambiguity.  Such  clauses  are  relative 
clauses,  which  means  that  most  of  them  begin  with 
which,  that,  when,  where,  who,  whose,  or  whom. 

A  restrictive  clause  is  one  whose  meaning  is  essential 
to  the  sentence;  that  is,  it  defines  the  noun  or  pronoun  it 
modifies:  “I  w'aved  at  the  girl  who  was  standing  on  the 
comer.”  The  u’/m-clause  identifies  the  girl.  The  same 
clause  may  be  made  nonrestrictive  by  being  set  off  with 
commas:  “I  waved  at  the  girl,  who  was  standing  on  the 
corner.”  The  girl  in  this  example  must  have  been  previ¬ 
ously  mentioned. 

Relative  clauses  modifying  proper  names  (“He  next 
performed  in  Chicago,  where  he  was  well  received”)  are 
almost  invariably  nonrestrictive,  and  thus  must  be  set 
off,  except  in  the  rare  case  where  the  purpose  is  to  dis¬ 
tinguish  between  two  persons  or  places  having  the  same 
name.  Omission  of  the  comma  after  a  proper  noun  is  an 
extremely  common  fault. 

To  review:  restrictive  clauses  are  essential  to  the  mean¬ 
ing,  and  are  not  set  off;  nonrestrictive  clauses  are  not 
essential,  but  merely  descriptive  or  additive,  and  must  be 
set  off.  The  tc/mse-clause  in  “No  woman  whose  clothes 
make  her  conspicuous  is  well  dressed”  is  inescapably  re¬ 
strictive,  since  the  example  no  longer  makes  the  intended 
sense  if  it  is  dropped.  An  example  of  misleading  caused 
by  failure  to  distinguish  and  punctuate  correctly:  “The 
rule  exempts  commercial  lots  where  there  is  no  restric¬ 
tion  on  all-night  parking.”  The  writer  intended  to  say 
that  all  commercial  lots  are  exempted  because  none  of 
them  restrict  all-night  parking,  but  by  omitting  the  comma 
before  tvhere  gave  the  impression  that  the  rule  affects 
only  those  commercial  lots  where  there  is  no  restriction. 
There  were,  in  fact,  no  such  lots. 

Want  a  rule  of  thumb?  When  you  come  to  which  (the 
commonest  beginning  of  a  relative  clause),  put  a  comma 
before  it.  If  the  comma  won’t  do,  change  the  which  to  that. 
This  rule  is  intended  to  help  you  decide  whether  a  clause 
is  restrictive  or  nonrestrictive.  Once  again,  nonrestrictive 
clauses  are  set  off,  restrictive  clauses  are  not.  It  is  ac¬ 
tually  unimportant  whether  which  or  that  introduces  a 
restrictive  clause,  although  that  is  preferred.  The  same 
decision,  whether  to  set  off,  must  be  made  concerning 
clauses  that  begin  with  where,  who,  when,  whose,  whom, 
and  their  derivatives  {wherever,  etc.) 

Another  example  or  two  may  be  helpful.  “At  Palm 
Beach  dinner  parties  where  they  change  the  wine  five 
times,  Charlotte  Curtis  keeps  her  notebook  plainly  on  the 
table.”  Only  at  those  parties  where  they  change  the  wine 
five  times?  Probably  not;  the  writer  intended  to  say  that 
this  happens  generally  at  the  parties  she  had  in  mind.  Thus 
where  should  have  been  preceded  by  a  comma.  If  the 
clause  was  intended  to  be  restrictive,  the  comma  after 
times  is  wrong. 

“The  show  was  produced  by  the  National  Geographic 
Society  which  has  been  attractively  packaging  education 
between  magazine  covers  for  years.”  Since  theie  is  only 
one  National  Geographic  Society — the  proper-noun  rule, 
remember? — the  which-clause  is  merely  descriptive.  Thus 
a  comma  is  required  before  which. 
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Mergenthalei' 


a  series  of  new  product  additions  to  its 
expanding  iine  of  graphic  arts  equipment. 


The  Mergenthaler  CorRecTerm  . . . 

a  new  system  for  proofing,  editing  and  correcting  text 
prior  to  its  use  in  most  typesetting  systems.  The  Mergen¬ 
thaler  CorRecTerm,  M/100 — consisting  of  a  paper  tape 
Reader/ Punch  and  a  combination  CRT  display  and  input 
keyboard — is  the  first  in  a  series  of  systems  that  will  in¬ 
terface  with  a  wide  range  of  paper  and  magnetic  tape 
systems  as  well  as  several  typesetting  computers. 

The  Linotron  505C . . . 

is  a  technologically  advanced  version  of  the  world’s  lead¬ 
ing  CRT  phototypesetter,  the  505.  The  new  505C  has  its 
own  programmable  controller  that  permits  greater  adapt¬ 
ability  to  applications,  including:  handling  of  computer 
justified,  keyboard  justified,  unjustified  and  wire  service 
tape,  as  well  as  complete  data  file  programs  involving 
classified  or  directory  material. 

and  the  new  505C  Keyboard  . . . 
Incorporates  the  latest  keyboard  design  features.  With  its 
64  character  and  43  function  keys,  it  can  access  all  952 
characters  on  the  four  505C  grids — plus  64  pi  characters. 


The  Mergenthaler  V-l-P 
(with  Expansion  Option) . . . 


provides  hardware  and  programming  that  increases  the 
hyphenation,  justification,  in-line  font  and  type  size  ca¬ 
pability  of  the  basic  V-l-P.  The  “expansion  option”  also 
provides  such  features  as:  wire  stripping,  tabulating, 
automatic  paragraph  and  hanging  indents,  automatic 
insertion  of  leaders,  dashes,  characters  or  spaces,  and 
acceptance  of  7  or  8  level  input  codes, 
and  the  new  Mergenthaler  V-l-P  Keyboard,  J/100 . . . 
a  justifying  keyboard  designed  especially  for  the  V-l-P. 
It  is  the  only  keyboard  that  “counts”  in  both  relative  or 
absolute  units. 


Mergenthaler 


Mergenthaler  Linotype  Company,  P.O.  Box  82,  Plainview,  N.Y.  11803 

A  Division  of  ELTRA  Corporation 


See  these  new  units  at  ANPA/RI,  Cincinnati,  June  6-9;  NPES-71,  Chicago,  June  26-30 


The  Goss  Press  Control  System. 
It  takes  your  best  man’s  judgment 
and  puts  it  on  paper. 

Faster.  Cheaper. 


Goss  introduces  the  first  computerized 
Press  Control  System  (PCS®). 

It  puts  cutoff  register  and  ink  flow 
corrections  at  the  fingertips  of  one  man. 

It  presets  ink  automatically  during 
makdready  operations. 

It  allows  faster  start-ups. 

It  saves  time. 

It  saves  ink. 

It  saves  paper. 

And  it’s  the  end  of  the  expensive 
pressroom  principle  that  says,  “Two 
heads  are  better  than  one.”  Because 
it  lets  your  best  man’s  judgment,  and  his 


judgment  alone,  govern  each  and  every 
page  of  your  newspaper.  From  one 
location.  At  the  press  of  a  button. 

This  space  age  technology  is  now 
available  with  our  Headliner  Mark  V 
or  Metro-Offset  presses. 

You  can  see  it  at  work  at  the  Goss 
exhibition  of  the  ANPA  meeting  in 
Cincinnati,  June  6-10. 

If  you  want  to  see  it  sooner,  call  your 
Goss  representative.  Or  write  to  Goss — 
MGD  Graphic  Systems, 

P.O.  Box  50360, 

Chicago,  III.  60650. 


Goss 


America’s 

most 

experienced 

media 

brokers 


Brokers  ol  Newspaper,  Radio, 
CATV,  &  TV  Properties 
Appraisals  and  Financing 
Washington,  D.C. 

1100  Connecticut  Ave  ,  N,W.  20036 
(202)  393-3456 

Chicago 

1507  Tribune  Tower  60611 

(312)  337-2754 

Dallas 

1511  Bryan  Street  75201 
(214)  748-0345 
San  Francisco 
111  Sutter  St  94104 
(415)  392-5671 


AND  ASSOCIATES,  INC, 


Stanford  grants 
11  fellowships 

Stanford  University  in  Cali- 
fornia  has  awarded  11  profes- 
sional  journalism  fellowships 
for  the  1971-72  academic  year. 

Joining  the  program  from 
France  is  Jean-Louis  Servan- 
Schreiber,  33,  former  president 

and  chief  executive  officer  of  the  ^ 

Express  Group,  who  also  will  be  ,  jk  '!% 

a  visiting  lecturer  in  the  De-  ^ 

partment  of  Communication  dur-  J 

ing  his  stay  as  a  Journalism  ^ 

Fellow.  The  Express  Group  pub-  F  > 

lishes  L'Express,  w'eekly  news-  W 

magazine;  UExpansion,  busi-  HELEN  T.  GOH  ha»  been  nan 

ness  magazine;  Le  Management;  religion  editor  of  the  Kansas  C 

and  owns  a  large  direct-mail  Star.  She  joined  the  general 
printing  and  advertising  firm.  slgnment  staff  in  1965  after  ei 

The  1971-72  winners,  in  ad-  '"9  degrees  in  journalism  < 

dition  to  Servan-Schreiber,  are:  Syracuse  t 

Tr  A  r>o  wersity  and  Columbia  Univers 

Mohammad  K.  Ahang,  38, 

editor  of  Afghanistan,  historical  for  the  Riverside  Press 
and  cultural  journal  published  Pnily  Enterprise. 
in  English  by  the  Historical  and  Frieda  William.son,  26,  i 
Literary  Society  of  the  Afghan-  writer,  NBC  News,  Chicago, 
istan  Academy.  He  has  been  a  Mrs.  Claude  Servan-Sci 
reporter  and  editor  for  the  daily  ber,  a  staff  writer  for 
newspaper,  Islah,  has  an  M.A.  weekly  magazine  for  wc 
in  journalism  from  Michigan  published  in  Paris,  was 
State  University,  and  teaches  pointed  an  associate  fellow 
part-time  at  Kabul  University,  the  1971-72  program. 

Gene  Ayres,  41,  a  reporter  Ahang,  Ismail  and  Ranosa 
for  the  Oakland  Tribune.  be  supported  by  the  Asia  F 

David  H.  Dow,  33,  capital  cor-  dation. 
respondent  in  Sacramento  for  *  ♦  * 

McClatchy  Broadcasting  (tele-  Steve  Larson,  Denver 
vision  and  radio) ;  a  former  re-  photographer — the  “Outstanding  Mews. 
porter  for  the  Sacramento  Bee.  Journalist  Award”  of  the  Uni- 

Frank  J.  Emblen,  32,  copy  versity  of  Colorado  Journalism  j^oB 
editor,  Mew  York  Times.  He  School  faculty.  gjty  o 

has  spent  two  years  with  the  »  ♦  *  tions 

Peace  Corps  in  Colombia.  W.  West  McClean  —  pro-  reau  i 

Munsur  Ismail,  43,  senior  moted  to  citv  editor  of  the  Colo-  sion 
sub-editor  of  the  Hoyig  Kong  rado  Springs  (Colo.)  San  to  re-  Inc., 
Standard.  place  Robert  Mann,  city  editor 

Eduardo  R.  Ranosa,  28,  news  since  last  December.  Alan  D.  Mai 
director  of  the  Radio  Mindanao  Brewer — news  editor.  Clari 

Network,  Manila.  ♦  *  *  an  aT 

Joseph  D,  Rice,  28,  political  ^qn  Willnow,  citv  editor  of  Alcoh 
editor,  A troTi  (0.)  Beacon  Jour-  the  St.  Louis  Post-Dispatch—  itiatii 

new  president  of  the  St.  Louis  probli 
John  C.  Thomas,  32,  city  edi-  professional  chapter  of  Sigma  Coun1 
tor,  Boston  Globe.  Delta  Chi.  Sue  Ann  Wood,  St. 

WiLFORD  H.  Thorne,  42,  capi-  Louis  Globe-Democrat  reporter  Die 
tol  correspondent  in  Sacramento  — chapter  vicepresident.  of  th 


ISetvsmen  are  rivals 
but  they^re  heroes 

Two  reporters,  normally  ri¬ 
vals  on  a  news  story,  cooperated 
in  rescuing  a  67-year-oid  man 
from  drowning  and  received  ci¬ 
tations  at  the  Manchester 
(N.H.)  Union  Leader  Hero 
Awards  dinner. 

Robert  Lambert,  UPI  man¬ 
ager  at  Concord,  and  Adolphe 
Bernotas,  AP  manager  there, 
saved  Alfred  Sanborn  last  July 
4  after  his  car  had  rolled  into 
a  pond  and  floated  15  feet  from 
shore.  They  got  the  victim  out 
through  a  window  into  their 
boat  as  the  car  sank. 


HAROLD  K.  MILKS,  a  former  As- 
sociated  Press  correspondent  who 
became  Latin  American  affairs  ed¬ 
itor  of  the  Arizona  Republic  in 
1967,  is  now  acting  managing  ed¬ 
itor  of  that  Pulliam  newspaper  in 
Phoeniz. 


pros  -  cons  -  history  -  pressures  -  politics  -  outlook 
fully  explained  in 

CONGRESSIONAL  QUARTERLY  SERVICE 


1735  K  St.,  N.W.,  Washington,  D.C.  20006 
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in  the  news 


Gardner  Cowles 
on  Times  board 

Gardner  Cowles,  chairman  of 
Cowles  Communications  Inc., 
has  been  elected  a  member  of 
the  hoard  of  directors  of  the 
New  York  Times  Company,  it 
was  announced  this  week  by 
Arthur  Ochs  Sulzberger,  presi¬ 
dent. 

CCI  has  become  a  major 
shareholder  of  Times  common 
stock  through  the  recent  sale  of 
CCI  properties  to  the  Times. 

One  of  the  acquisitions,  Fam- 
ihf  Circle  magazine,  reported 
that  the  July  issue  contains 
more  pages  of  advertising  (58) 
than  any  July  issue  in  its  39- 
year  history.  For  seven  months 
the  woman’s  service  magazine 
has  carried  517  pages,  44  per¬ 
cent  more  than  last  year,  and 
advertising  revenue  reached 
$14.fi  million,  compared  with 
$10.5  million  in  1970. 

CCI  president  Marvin  C. 
Whatmore  said  that  Venture, 
the  travel  magazine,  would 
cease  with  the  July/August  is¬ 
sue.  It  has  had  a  circulation  of 
300,000  copies  per  issue,  mostly 
on  a  subscription  basis.  The 
basic  price  was  $12.50  for  10 
issues.  The  magazine  has  never 
been  profitable. 

Whatmore  said  CCI’s  prin¬ 
cipal  publication.  Look,  will  in¬ 
crease  its  editorial  coverage  of 
travel. 

* 

Roger  C.  Schoemaker,  for¬ 
merly  with  the  General  Electric 
Co. — named  director  of  employe 
relations  for  Booth  Newspapers 
Inc.  of  Michigan. 

♦  *  * 

Ira  Goldman,  former  world 
news  editor  at  the  Binghamton 
(N.Y.)  Sun-Bulletin  —  to  the 
public  relations  staff  of  the  New 
York  State  Teachers  Association 
at  White  Plains. 


PETER  F.  DANIELS,  who  has  been 
telegraph  editor  and  city  editor 
of  the  Sedalia  (Mo.)  Democrat, 
is  now  managing  editor  of  the 
Democrat  and  the  Sedalia  Capital. 
He  was  born  in  Germany  and 
came  to  the  U.S.  in  1951. 


Edward  J.  Gallagher,  80- 
year-old  publisher  of  the  La- 
conia  (N.H.)  Evening  Citizen — 
honored  by  the  Lakes  Region 
General  Hospital  for  his  work 
in  fund-raising.  During  two 
terms  as  mayor  he  donated  his 
city  salary  to  the  hospital. 

*  *  « 

Carl  F.  Sciiroegel,  Seattle 
Times — new  president  of  the  Pa¬ 
cific  Northwest  International 
Circulation  Managers  Associa¬ 
tion.  Rodney  R.  Miles,  Salem 
Capital  Journal — elected  secre¬ 
tary-treasurer  to  succeed  Dale 
Drake  Sr.,  who  retired. 

«  ♦  * 

David  Shaw,  Loa  Angeles 
Times,  and  James  Hazelwood, 
Oakland  Tribune  —  winners  of 
1971  Media  Awards  of  the  Cali¬ 
fornia  Chiropractic  Association 
for  “major  contributions  to  pub¬ 
lic  knowledge  of  vital  health 
matters.” 


Teachers  College 
hails  Josiah  Citt 
as  social  ‘voice’ 

Teachers  College  of  Columbia  ^ 
University  conferred  its  Medal  j 
for  Distinguished  Service  to  ; 
Education  on  Josiah  W.  Gitt,  j 
87-year-old  former  editor  and 
publisher  of  the  York  (Pa.) 
Gazette  &  Daily. 

In  commencement  exercises 
June  1,  Gitt  was  hailed  as  “a 
positive  and  effective  voice”  in 
Pennsylvania  and  nationally  for 
moving  toward  progressive  solu¬ 
tions  to  society’s  problems,  in¬ 
cluding  public  education. 

Gitt,  born  in  Hanover,  Pa., 
received  an  A.B.  degree  from 
Franklin  &  Marshall  College  at  i 
Lancaster  in  1904.  He  studied 
law  at  the  University  of  Penn¬ 
sylvania  and  was  admitted  to 
practice  in  1908.  Originally  a 
Democrat,  he  became  chairman 
of  the  Progressive  Party  of 
Pennsylvania  in  1948. 

The  Teachers  College  award 
citation  said  the  typical  edi¬ 
torial  pages  of  his  paper  could 
be  edited  and  bound  for  use  as 
a  social  studies  te.xtbook.  “He 
constantly  went  beyond  the  re¬ 
porting  of  events  to  their  ex¬ 
planation  and  interpretation  in 
the  context  of  history  and  de¬ 
veloping  trends.” 

Last  October  the  Gazette  & 
Daily,  a  tabloid  which  had  won 
numerous  prizes  for  its  makeup, 
was  sold  to  a  group  of  York 
businessmen  but  the  name  was 
retired.  Gitt  first  owned  the 
Gazette  in  1915  and  three  years 
later  he  merged  it  into  the  York 
Daily  and  the  York  Legal  Rec¬ 
ord. 

*  ♦  * 

Robert  K.  Bethencourt,  for¬ 
mer  promotion  director  for  the 
Daily  News  Record  and  Home 
Furnishings  Daily  of  the  Fair- 
child  group — now  advertising 
promotion  manager  of  the  Her¬ 
ald,  new  weekend  newspaper  in 
New  York  City. 


Delta  is  an 
airline  runby 
professionals. 
Like  George 
Ross»  Captain. 
19  years  with 
Delta.  17,000 
hours,  over  6 
million  miles 
inaDelta 
cockpit.  When 
you’re  flying 
I  it’s  nice  to 
know  there’s 
a  George  Ross 
I  up  front. 


Anderton  Flor  Coram 

MARIE  ANDERSON,  editor  of  the  Miami  Herald's  women's  section 
(Living  Today)  for  12  years,  requested  leave  from  that  assignment  to 
be  a  special  projects  writer  .  .  .  DOROTHY-ANNE  FLOR,  a  women's 
department  staffer  since  1968  (she  came  from  the  Lakeland  Ledger), 
is  now  editor  of  Living  Today  .  .  .  HELEN  CORAM,  a  Herald  reporter 
for  10  years,  becomes  associate  editor  of  the  women's  section. 
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One  in  a  million 
question;  reply 
is  207  feet  long 

A  third  prade  teacher  at 
Scenic  Hills  Elementary  School 
in  suburban  Philadelphia  asked 
the  Philudelphia  Bulletin’s  “Mr. 
Fixit”  how  she  could  show  her 
pujjils  “a  collection  of  one  mil¬ 
lion  items.” 

She  reported  she  could  see 
from  their  expressions  that  the 
children  could  not  prasp  the 
magnitude  of  a  million.  She 
told  “Mr.  Fixit”  she  had  the 
class  begin  a  collection  of  bottle- 
tops  in  December  but  had 
reached  only  6,000. 

Mr.  Fixit  told  readers  he 
thought  first  of  jelly  beans,  but 
said  he  learned  the  closest  fac¬ 
tory  was  in  the  midwest.  In¬ 
spired  by  the  chatter  of  the  AP 
teleprinters,  he  asked  himself, 

‘  how  about  a  million  Xs?”  He 
asked  Lee  Linder,  enterprise 
news  editor  of  the  AP  Philadel¬ 
phia  bureau,  and  Linder  took 
him  to  Ray  Goergen,  chief  of 
communication  for  AP  in  Penn¬ 
sylvania  and  Delaware. 

Georgen  suggested  it  might  be 
possible  to  run  on  a  closed  cir¬ 
cuit  a  tape  of  the  regular  test 
line:  “A  quick  brown  fox  jump¬ 
ed  over  the  lazy  dog’s  back 
1234567890),”  until  a  million 
characters  were  printed  out.  Mr. 
Fixit  agreed  that  would  do  it. 
The  machine  was  started. 

Fifty-six  hours  later  the  ma¬ 
chine  was  shut  off.  A  count  dis¬ 
closed  the  total  was  78  char¬ 
acters  short  of  a  million.  The 


tape  was  restarted  until  the 
count  reached  the  million  mark. 
The  yellow  teletype  paper 
stretched  out  207  feel. 

o 

Public  notice  law 
index  is  updated 

The  Laws  of  Public  Notice 
Advertising  in  Pennsylvania, 
Revised  Edition,  has  been  pub¬ 
lished  by  the  Pennsylvania 
Newspaper  Publishers’  Associ¬ 
ation.  PNPA  general  manager 
G.  Richard  Dew,  compiler  of 
both  this  and  the  1963  edition, 
was  assisted  by  R.  Mark  Faulk¬ 
ner,  Dickinson  Law  School  stu¬ 
dent,  who  spent  the  summer  of 
1970  in  research  and  revision 
of  public  notice  advertising 
laws. 

In  loose-leaf  format,  the 
contains  225  pages  of  laws  af¬ 
fecting  public  notice  advertis¬ 
ing,  plus  a  final  chapter  of 
laws  of  special  interest  to  news¬ 
paper  publishers  such  as  ex¬ 
cerpts  from  the  Penal  Code  aiid 
the  Shield  Act,  and  Civil  Libel 
laws. 

Copies  may  be  ordered  from 
PNPA,  2717  N.  Front  St.,  Har¬ 
risburg,  Pa.  17110.  A  single 
copy  costs  $10.60. 

• 

Heads  paper  firm 

Carl-Eric  Flander  has  been 
elected  chairman  and  chief  ex¬ 
ecutive  officer  of  the  Madden 
Corporation,  a  paper  sales  firm 
headquartered  in  New  York 
City.  Raymond  G.  Auwarter  has 
been  named  president  and  will 
direct  Madden’s  newsprint  sales 
program  for  Finnish  mills  in 
the  U.S. 


Trade  UP  to 
COMPUGRAPHIC 

Cold  Type  Composers 


Lease  or  buy  on  easy  terms 
fast  new  Phototypesetters. 

Trade  in  your  present  Head¬ 
liner,  Justowriter,  etc. 


NATIONAL  PUBLISHERS'  SUPPLY  CORP. 


18  W  22  nd  St.. 
N.  Y.C.IOOIO 


Mrs.  Jo  Cart 


Mrs.  (Col.)  Jo  Cart 
sweeps  up  the  prizes 

Mrs.  Jo  Cart,  editor  and  pub¬ 
lisher  of  the  Rayue  (La.)  Inde¬ 
pendent,  a  weekly,  has  been  ap¬ 
pointed  by  Governor  John  J.  Mc- 
Keithen  as  a  colonel  on  his  per¬ 
sonal  staff.  This  honor  usually 
is  reserved  for  male  personali¬ 
ties  of  the  state. 

Mrs.  Cart,  who  is  president  of 
the  Louisiana  Press  Women’s 
Association,  was  named  the  win¬ 
ner  of  the  first  “Maggie”  award, 
which  will  be  given  annually  to 
the  woman  chosen  by  a  panel  of 
men  from  industry  as  the  Wom¬ 
an  of  the  Year  in  Journalism  in 
Louisiana. 

Mrs.  Cart  was  also  named  the 
sweepstakes  winner,  capturing 
16  writing,  advertising  and  pho¬ 
tography  awards,  10  of  which 
were  first  place  winners. 

• 

Heads  ad  club 

Joseph  P.  McLaughlin,  presi¬ 
dent  of  the  Beacon  Agency,  Inc., 
was  elected  president  of  the 
Poor  Richard  Club,  Philadel¬ 
phia,  America’s  oldest  advertis¬ 
ing  and  public  relations  club. 


Tulsa  Port  hailed 
with  big  editions 

The  Tulsa  World  and  the 
Tulsa  Tribune  hailed  the  open¬ 
ing  of  the  Port  of  Tulsa  with 
a  three-pound  cargo — a  200- 
page  edition — on  June  4.  The 
special  section  devotetl  to  the 
Arkansas  River  development 
contained  142  pages. 

“Everything  but  a  pint  of 
water  from  the  Arkansas  is  in¬ 
cluded,”  remarked  Tribune  col¬ 
umnist  Jay  Cronley,  who  also 
observ'ed  that  the  carriers  had 
helpers  on  their  routes. 

“June  4,”  said  Cronley  a  few 
days  before  the  big  edition  ap¬ 
peared,  “would  seem  like  a  goo<l 
time  to  say  something  nice  to 
your  paper  carrier.  lie  wiil  go 
to  work  an  hour  earlier,  and 
stay  an  hour  later.  Without 
him,  our  port  edition  wouldn’t 
float.” 

The  two  papers  consumed 
350  tons  of  newsprint,  much  of 
which  was  shipped  directly 
from  mills  to  the  Port  of  Tulsa. 

• 

Blytli  estubliislics 
news  ajjfeney  in  N.Y. 

Jeffrey  Blyth,  chief  corre¬ 
spondent  in  the  U.S.  for  the 
London  Daily  Mail  until  its  re¬ 
cent  merger  with  the  Daily 
Sketch,  has  launched  a  freelance 
news  agency  in  New  York. 

The  45-year-old  British  news¬ 
man,  who  represented  the  Daily 
Mail  in  America  for  almost  15 
years,  will  continue  to  cover 
the  American  scene  for  .several 
British  publications,  among 
them  the  5,()()0,()0()  circulation 
Sunday  newspaper  The  People. 

In  addition,  his  agency.  In¬ 
terpress  of  London  and  New 
York,  with  offices  at  400  Madi¬ 
son  Avenue,  will  be  acting  as 
the  U.S.  representative  of  sev¬ 
eral  European  news  and  picture 
agencies,  among  them  Barretts 
Photo  Agency  and  Features  In¬ 
ternational  of  London. 


How  singer  Ibny  Joe  White 
projects  sexual  arrogance. 

From  Sounds  of  the  Seventies  By  Mike  Jahn 

Mike  Jahn  is  a  seasoned  rock  music  critic  at  age  28. 

Old  enough  to  know  better.  Better  sounds  when 
he  hears  them.  His  weekly  column  takes  in  the  total 
young  music  scene  and  goes  behind  it,  too.  Write  or 
call  John  Osenenko  collect  for  rates  and  availability. 

The  New  York  Times  Special  Features 

229  West  43d  Street,  New  York,  N.Y.  10036 
(212)556-1721 


44 


EDITOR  ac  PUBLISHER  for  June  5,  1971 


another  sunrise  •  •  •  another 
IO9OOO9OOO  quality  impressions 
made  with  Certified  Dry  Mats 


Every  day,  over  10  million  readers  enjoy  their 
newspapers  more  because  of  sharp,  precise  re* 
production  made  possible  through  the  use  of 
Certified  mats!  In  fact,  more  newspaper  plants 
and  mat  molders  in  North  America  buy  Certified 
Syndicate  dry  mats  than  any  other.  There  must  be 
a  reason!  Ask  us! 

CirtifiMi  Diy  Mat  CorporatiM^  OapL  P,  S5S  Fiftk  Avt.,  Naw  Yoit,  ILY.  10017 

CEimnED  DRY  MATS 

•X  Used  as  the  standard  of  excellence  since  1924 


French  paper  in  Canada 
adds  ^The  Bug’  for  kids 


Dimanche  Matin,  of  Montreal, 
Canada’s  leading  Sunday  news¬ 
paper  and  the  French  newspaper 
with  the  largest  circulation  out¬ 
side  of  France  itself,  has  added 
a  section  called  “Coccinelle” 
(“The  Bug”),  directed  at  chil¬ 
dren. 

“Coccinelle”  consists  of  stories, 
crosswords,  cartoons,  coloring 
contests,  do-it-yourself  features, 
cut-outs,  etc.,  especially  pre¬ 


pared  for  the  five-to-fifteen  age 
group. 

The  Entertainment,  Movies, 
Theater,  Food,  Health,  Travel, 
Book  pages  are  regrouped  in  a 
second  separate  section.  “Per- 
spectives-Dimanche”,  the  roto¬ 
gravure  section,  is  the  third  sec¬ 
tion  of  Dimanche  Matin  which 
averages  about  172  pages  each 
Sunday. 

The  fourth  section  remains 


what  has  made  Dimanche  Matin 
popular :  about  80  pages  of 
weekend  news  and  sports. 

With  about  270,000  ABC  cir¬ 
culation,  Dimanche  Matin  is 
printed  entirely  on  offset.  Sev¬ 
eral  photos  in  full  color  are  in¬ 
cluded  in  every  issue,  including 
news  and  sports  action  shots 
taken  as  late  as  five  hours  be¬ 
fore  press-time,  early  Sunday 
morning. 

• 

CoflFee  promotion 

Dancer-Fitzgerald-Sample  Inc. 
has  been  named  agency  for  the 
Coffee  Promotion  Committee  of 
the  United  States  and  Canada. 


MAKE  THE 


Illustrated  is  a  3 
unit  News  King 
press  with  heavy 
duty  jaw-type  fol¬ 
der.  2  units  are 
stacked,  one  unit 
and  roll  stands 
are  In  line 


It  you're  thinking 
about  a  new  offset 
press...  GIVE  KING  A 
TRY  BEFORE  YOU  BUY  I 
Consider  the  News  King.  Its  big  feature  is  flexibility. 

Perfecting  units  and  roll  stands  may  be  installed  in-line  or 
stacked  to  fit  your  requirements.  Convenient  controls  on  each 
printing  unit . . .  plus  self-adjusting  automatic  web  tension  control 
makes  press  operation  easy,  and  cuts  your  manpower  needs.  The 
News  King  is  available  in  up  to  8  perfecting  units,  which  can  pro¬ 
duce  up  to  32  broadsheet  pages.  With  3  perfecting  units  it  pro¬ 
duces  up  to  12  broadsheet  pages  ...  in  sparkling  black  and  white 
and  color  at  a  production  rate  of  1  S.OOO  newspapers  per  hour. 

Deal  yourself  a  winning  hand,  and  write  for  full  information  on  the 
complete  line  of  King  Presses  ...  all  designed  and  manufactured 
to  our  high  quality  standards. 

YOU'LL  FIND  THAT  KINGS  DO  MAKE  THE  BEST  DEALI 


FREE... 


Qet  your  deluxe  set  of  King  Press  play¬ 
ing  cards  by  sending  In  the  coupon  on 
your  company  letterhead.  Another  good 
deal  from  King  Praeel 

Dept.  EP-4 

PHONE  (417)  781-3700 


One  of  the  White  ConsoHdeted  Industries 


P.O.Box  21  13th  &  Maiden  Lane 
JOPLIN.  MISSOURI  64801 


DEAL  ME  IN  ■  Please  send  full  information  on  the  News  King  and  route  my  free  set 
of  playing  cards  to: 


NAME _ 

ADDRESS  . 
COMPANY 
CITY  _ 


Frontier’s  sale 
time  is  extended 

Because  of  'the  magnitude  of 
the  divestiture,  the  Federal 
Communications  Commission  has 
given  Frontier  Broadcasting  Co. 
additional  time  to  sell  three  tele¬ 
vision  stations  in  Wyoming, 
Nebraska  and  Colorado. 

Until  the  new  order  was  is¬ 
sued,  Frontier  had  until  the  mid¬ 
dle  of  August  to  dispose  of  the 
properties.  Now  the  company, 
which  also  controls  Cheyenne 
Newspapers  Inc.,  has  to  make 
progress  reports  on  its  negotia¬ 
tions  -within  four  months  and 
each  60  days  thereafter.  No  final 
deadline  was  set. 

In  February  1970  the  FCC 
called  for  a  hearing  on  Fron¬ 
tier’s  application  for  renewal  of 
license  for  KFBC-tv,  a  station 
in  Cheyenne  which  it  had  set  up 
several  years  ago.  The  commis¬ 
sion  expressed  concern  over  the 
domination  of  media  ownership 
in  the  area.  Frontier  also  own¬ 
ing  radio  stations  and  a  cable 
tv  system. 


IVIayor^s  libel  suit 
ends  with  apology 

Mayor  Carl  B.  Stokes  of 
Cleveland  has  withdrawn  his 
$2  million  libel  suit  against  the 
Lorain  (Ohio)  Journal,  pub¬ 
lisher  of  the  Willoughby  News 
Herald,  and  two  of  the  paper’s 
staff  members,  Doris  O’Don¬ 
nell,  and  her  husband,  Howard 
Beaufait.  By  agreement  of 
both  sides.  Common  Pleas 
Court  Judge  Joseph  J.  Nahra 
signed  an  order  dismissing  the 
lawsuit  and  directing  the  news¬ 
paper  to  pay  court  costs. 

The  case  had  grown  out  of 
a  series  of  articles  on  the  Ba¬ 
hamas  published  in  the  News 
Herald  in  February,  1970.  H.  D. 
Horvitz,  publisher  of  the  pa¬ 
per,  said  in  a  statement;  “The 
articles  did  not  state,  nor  were 
they  intended  to  convey,  the 
impression  that  Mayor  Stokes 
had  any  interest  in  any  real 
estate  or  business  in  the  Ba¬ 
hamas,  nor  that  he  had  any 
connection  -with  any  illegal  ac¬ 
tivities.  The  News  Herald  re¬ 
grets  if  there  were  any  inter¬ 
pretations  to  the  contrary.” 


Tucker  Wayne  assigned 

Tucker  Wayne  &  Co.,  Atlanta, 
has  been  named  agency  for  one 
of  Burger  Chef’s  regional  mar¬ 
kets.  The  cooperative  advertis¬ 
ing  group,  involving  about  80 
Burger  Chef  units,  covers  mar¬ 
kets  of  North  Carolina,  South 
Carolina,  Georpa,  Northern 
Florida  and  Eastern  Tennessee. 
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STILL 

UMBER 

ONE! 


Sinclair  & 
Carroll 

ROP 

Colorsand  Toners 


The  leader-proven  inks  that  give  strict  uniformity 
and  coior  brilliance,  run  after  run  after  run. 

Leading  newspapers  prove,  year  after  year,  that  profitable 
color  lineage  increases  dramatically  when  consistently 
faithful  reproduction  is  maintained. 

Ink  quality  and  continuity,  the  result  of  assured  formula 
duplication,  makes  the  big  difference.  That  is  why  the 
color  leaders  continue  to  specify  exclusively  S  &  C  ROP 
colors  and  toners — standard  of  the  industry  for  over 
13  years. 

Whether  your  guide  is  the  1956  ANPA  Bulletin  #7  or  the 
more  recent  ANPA  “AdPro”*  recommendation  .  .  .  you 
will  find  that  Sinclair  &  Carroll  National  Advertising 
Process  Colors  meet  your  most  rigid  requirements. 

*  AdPro®  is  a  registered  trademark  of  the  ANPA  Research  Institute 


440  W.  Superior  St.,  Chicago,  III.  60610 


CIRCULATION 

Dayton  News  sales 
soar  with  fun  bird 


“A  complete  success,”  said 
Charles  Eamhart,  promotion 
and  research  director  of  the 
Dayton  (0.)  Daily  News,  in 
commenting  on  a  program  de¬ 
veloped  by  Kircher,  Helton  & 
Collett  advertising  agency  in 
Dayton. 

The  objectives  and  directions 
of  the  circulation  effort  were 
based  on  a  marketing  study  of 
Daily  News  subscribers  con¬ 
ducted  by  the  American  Re¬ 
search  Bureau  under  the  direc¬ 
tion  of  the  marketing  services 
department  of  KH&C. 

According  to  Eamhart,  the 
launching  program  was  aimed 
at  four  basic  objectives:  (1)  to 
attract  attention  to  the  Daily 
News  through  advertising  and 
thus  reawaken  interest  and 
awareness  in  the  newspaper; 
(2)  to  develop  a  strong  and 
separate  identity  giving  pros¬ 
pects  good  reasons  to  select  the 
Daily  News  over  another  paper 
or  in  addition  to  another  news¬ 
paper;  (3)  to  project  a  more 
contemporary  image  for  the 


Daily  News,  published  since 
1808,  as  an  important  friendly 
and  human  product;  and  (4) 
provide  merchandisable  support 
to  the  Daily  News’  fall  circula¬ 
tion  promotion  drive. 

As  a  device  to  attract  special 
attention,  the  ad  agency  devel¬ 
oped  a  character  called  “The 
Great  Dayton  Daily  News  Bird,” 
a  kind  of  superbiixl  with  a  col¬ 
orful  costume  that  was  a  cross 
between  Batman  and  Captain 
Marvel. 

In  real  life,  the  News  Bird 
was  Freddie  Nice,  a  carrier  for 
the  News,  who  changed  into  the 
Great  Dayton  Daily  News  Bird 
w^hen  he  stepped  into  a  phone 
booth  and  shouted  “Fresh-News- 
On- Y  our-Doorstep.” 

The  News  Bird  was  intended 
to  be  a  fun  idea  flexible  enough 
to  carry  various  Daily  News 
selling  messages  and  strong 
enough  to  add  impact  to  the 
launching  program.  “The  News 
Bird  was  easy  to  recall  and 
identify  with  the  News,  it  could 
be  us^  in  all  media,  and  it 


added  something  special  to  the 
image  of  the  News  we  were 
projecting  in  the  program,”  said 
a  spokesman  for  KH&C. 

The  program  opened  with  a 
“teaser”  campaign  on  radio  and 
television  and  in  the  Dayton 
Sunday  News,  to  develop  atten¬ 
tion  and  interest  in  the  impact 
program  that  was  to  follow. 
Two  weeks  later,  the  News  Bird 
was  introduced  to  the  public 
with  a  full-color  cartoon  page 
in  the  Sunday  News  which  was 
supported  by  tie-in  spots  on  both 
radio  and  television.  Gray  Mor¬ 
row  did  the  comic  strips. 

Following  the  introduction, 
the  adventures  of  The  Great 
Dayton  Daily  News  Bird  were 
continued  each  week  in  the  Day- 
ton  Sunday  News  with  full-page, 
full-color  ads  in  comic-strip 
style.  The  same  kind  of  adver¬ 
tising  message  was  delivered 
simultaneously  with  60  second 
radio  spots  and  30  second  tele¬ 
vision  spots  on  leading  Dayton 
stations.  Rack  cards  on  news¬ 
papers  vending  machines,  tran- 
sitads  and  other  promotional 
materals  including  merchandis¬ 
ing  tools  for  newspaper  boys 
and  distribution  personnel  also 
tied  in  to  the  News  Bird  pro¬ 
gram. 

At  the  end  of  the  circulation 
promotion  period,  sales  efforts 
supported  by  the  News  Bird 


program  had  produced  daily 
sales  and  subscriptions  running 
at  the  rate  of  over  6,000  over 
the  base,  Eamhart  reported. 
Circulation  remained  at  a  high 
level  even  at  the  close  of  the 
promotion  period. 

In  a  recognition  study  con¬ 
ducted  by  KH&C  following  the 
launching  phase  of  the  program, 
more  than  70%  of  those  polled 
were  able  to  identify  the  News 
Bird  with  the  Dayton  Daily 
News.  Nearly  80%  said  that 
they  had  seen  or  heard  News 
Bird  advertising.  Of  those  who 
had  seen  or  heard,  89%  cor¬ 
rectly  identified  the  Bird  with 
The  Daily  News.  And  over  70% 
stated  that  the  Bird  was  inter¬ 
esting,  likeable  and  funny. 

Kircher,  Helton  &  Collett  has 
been  notified  that  three  different 
News  Bird  radio  commercials 
have  been  selected  as  finalists 
in  the  1971  CLIO  Awards  com¬ 
petition. 

The  CLIO  competition  is  a 
part  of  the  American  Television 
and  Radio  Commercial  Festival, 
and  is  national  in  scope.  Awards 
will  be  distributed  as  part  of  the 
ANA/RAB  Radio  Workshop  in 
New  York. 

The  News  Bird  radio  com¬ 
mercials  were  written  by  Bruce 
Ronald,  KH&C  creative  super¬ 
visor. 


Classic  What-Cha-Call-lts  From  Caterpillar 

1.  Looks  like  an  iron  doughnut.  Actually  it's  a  gull's  eye 
view  of  a  lobster  fisherman  in  a  sombrero.  2.  Is  the  same 
fisherman  on  a  bicycle  as  seen  by  the  same  gull.  Sometimes 
things  look  different  than  they  are.  We,  at  Caterpillar, 
notice  it  more  often  perhaps,  because  occasionally  people 
call  any  yellow  earthmover  a  Caterpillar  machine.  That 


may  or  may  not  be  right.  Cat  and  Caterpillar  are  trademarks 
of  Caterpillar  Tractor  Co.  They  should  be  used  only  to 
name  products  we  make:  wheel  tractors,  trucks,  engines, 
and  many  other  things  besides  track-type  machines.Your 
help  in  correct  use  of  our  trademark  will  be  appreciated. 
3.  Is  the  gull  (southern  exposure). 


i 


r 


CATERPILLAR 


♦Wheel  and  Track-Type  Tractors 

Loaders  •  Scrapers  •  Engines 

Motor  Graders  •  Pipelayers  •  Off-Highway  Trucks 


Caterpillar.  Cat  and  O  are  Trademarks  of  Caterpillar  Tractor  Co. 


Downtime  used 
to  be  a  problem. 

It’s  bad  enough  when  your  keyboard  operator  has  to  sit  around  waiting  for 
the  repairman.  But  when  you  need  “spare?’  keyboards  to  keep  her  working, 
downtime  has  reached  an  unacceptable  level. 

VGC®  hasn’t  found  a  way  to  completely  eliminate  downtime  yet.  But  we 
have  found  a  way  to  bring  it  under  control. 

In  the  first  place,  we’ve  designed  features  into  our  keyboard  that  keep  it 
from  breaking  down.  The  new  VGC  contactless  key  for  instance:  it’s  been 
tested  for  50  million  strokes  without  failure.  There  are  no  levers  or  bars  or 
electrical  contacts  to  cause  trouble,  and  it  generates  its  own  pulse. 

Besides  features  to  keep  our  keyboard  running,  we’ve  also  included  others  that  m^ke  it  the  easiest  to 
repair  if  anything  does  go  down.  The  tape  punch  is  the  hardest  working  part.  If  it  stops  operating  on  other 
keyboards,  the  whole  keyboard  goes  down.  Our  heavy-duty  punch  is  exceptionally  reliable.  There  are  no 
motors,  cams,  gears  or  linkages  to  wear  out.  But  we  also  make  it  a  separate  unit  that  plugs  into  the 
keyboard.  If  anything  happens,  just  unplug  it  and  plug  in  another  one. 

Another  feature  that  simplifies  repairs  is  our  modular  circuitry:  the  “works  in  a  drawer’’  idea.  If 
trouble  occurs  in  any  circuit,  you  can  locate  it  immediately  and  pop  in  a  new  circuit  board.  Including 
the  tape  punch  and  circuitry,  you  can  make  90  per  cent  of  the  repairs  yourself  in  under  ten  minutes. 

If  you  ever  need  unusual  repair  service,  VGC  has  a  nationwide  service  organization  standing  by. 

Our  VGC  Keyboard  produces  tape  efficiently  for  such  phototypesetters  as  the  Compugraphic, 
Photon  713-5,  Friden  Photomix  70,  Mergenthaler  VIP,  and  any  computer-operated  equipment. 

To  find  out  more  about  reducing  keyboard  downtime,  drop  us  a  line  for  our  free  brochure. 

Visual  Graphics  Corporation,  Keyboard  Systems  Division,  305  East  46th  Street,  N.Y.,N.Y.  10017. 
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TheVGC  Keyboard 


The  headline  in  this  advertisement  was  set  on  a  VGC  Photo  Typositor. 


One  of  ‘BesV  advertisers 

Miss  Classified  (no.  5  of  a  aerie®) 


The  name  “Miss  Classi¬ 
fied”  has  been  used  by  the 
Houston  Chronicle  to  pro¬ 
mote  the  sale  of  classified 
advertising  since  1912 
when  it  organized  a  spe¬ 
cial  department.  The  idea 
belongs  to  Arthur  Seline, 
who  headed  the  department 
at  that  time.  In  i922,  the 
name  became  a  registered 
trademark. 

Last  year  the  Chronicle 
hired  a  real  person  to  as¬ 
sume  the  role  of  “Miss 
Classified.”  To  help  convey 
the  idea  that  “Miss  Classi¬ 
fied”  was  a  friendly,  heln- 
ful  person,  the  same  as  the 
90  women  working  in  the 
classified  sales  department, 
a  full-scale  advertising 
campaign  was  created  by 
the  promotion  department. 

More  than  20  in-paper 
ads  featured  the  pretty 
Miss  Classified,  who  came 
from  a  background  in 
teaching  and  modeling,  in 
helpful  situations  related 
to  the  use  of  classified 
advertisements.  One  ad 
showed  her  amidst  a  group 
of  puppy  dogs  in  a  “Sell 
your  pet”  ad  and  with  a 
layette  background  adver- 


FRIEND 

:v'-f  -C 


Ca:;  r  “/Misiy  Clnssitit'd 

tising  that  classified  is  a 
great  place  to  sell  items 
like  cribs  and  play  pens. 
The  series  won  the  Inter¬ 
national  Newspaper  Adver¬ 
tising  Executives  prize  as 
being  one  of  the  ‘Top  15 
Advertisers’  of  the  year  in 
newspapers. 

To  reinforce  the  news¬ 
paper  campaign.  Miss  Clas¬ 
sified’s  picture  adorned 
billboards,  truck  signs,  ash 
trays,  stationery,  mast¬ 
heads,  and  she  was  heard 


on  radio.  She  also  was  of¬ 
fered  to  women’s  club  or¬ 
ganizations  as  a  speaker. 
She  has  spoken  to  over  50 
such  groups  in  the  past 
year  on  subjects,  ranging 
from  how  to  have  a  suc¬ 
cessful  garage  sale  to  self- 
improvement. 

The  image  took  life,  and 
the  Chronicle  finished  the 
year  as  the  second  largest 
newspaper  in  classified  lin¬ 
age. 
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Frank  Carey  of  AP 
wins  medical  prize 

For  a  five-part  series  on 
“Man’s  Common  Ills,”  Frank 
Carey  of  the  Associated  Press 
(Washington)  will  i-eceive  the 
American  Medical  Associa¬ 
tion’s  1970  journalism  prize  of 
$1,000.  The  presentation  will  be 
made  June  22  at  the  annual 
meeting  of  the  National  Asso¬ 
ciation  of  Science  Writers  at 
Atlantic  City,  N.J. 

The  magazine  prize  went  to 
Berton  Roueche  for  an  article 
in  the  New  Yorker  about  the 
detection  of  mercury  poisoning 
in  a  member  of  a  lairal  family. 

In  the  newspaper  category, 
honorable  mention  was  given 
to:  Lawrence  Altman,  New 
York  Thnes;  Sue  Connally,  Dal¬ 
las  News;  Miriam  Haas,  Hous¬ 
ton  Post;  Harold  Schmeck, 
New  York  Times;  Arthur  Sni¬ 
der,  Chicago  Daily  News;  and 


Norma  Jean  Hill  and  Skip 
Johnson,  Cocoa  (Fla.)  Today. 

Honorable  mentions  in  the 
magazine  category  were  voted 
for  Bob  Driscoll,  Family 
Health;  C.  P.  Gilmore,  Con- 
sumer  Reports;  and  Matt 
Clark,  Newsweek. 

School  journalists 
honored  hy  editors 

Fifty-six  pupils  from  Harris 
County  have  received  “Most 
Valuable  Staffer”  awards  from 
the  Houston  Chronicle  for  con¬ 
tributions  to  their  school  pub¬ 
lications. 

Nominated  for  the  awards  by 
their  journalism  teachers,  the 
students  were  honored  at  a 
luncheon  where  they  were  given 
plaques  for  accomplishments  in 
writing,  editorial  direction,  pro¬ 
duction  and  business  and  adver¬ 
tising  management. 


Weekly  loser  folds 

Publication  of  the  East  End 
News,  Hazelton  (Idaho)  weekly 
newspaper,  was  terminated  the 
first  week  in  May.  Formerly 
called  the  First  Segregation 
News,  the  paper  was  started  in 
1917.  It  has  been  owned  and 
operated  for  the  last  50  years 
by  the  Elmer  E.  Pyne  family. 
Mrs.  Pyne  said  the  newspaper 
has  been  losing  money  contin¬ 
uously  in  recent  years. 

• 

Congressional  index 

The  New  York  Times  Com¬ 
pany  and  the  Congressional  In¬ 
formation  Service  of  Washing¬ 
ton  have  announced  a  joint  ven¬ 
ture  in  which  the  Library  and 
Information  Semdces  Division  of 
the  Times  will  market  a  new 
index  to  congressional  docu¬ 
ments  published  by  CIS,  as  well 
as  a  microfiche  library  of  those 
documents. 


Citizens’  group 
operates  papers 
beset  with  debt 

A  citizens’  committee,  led  by 
Glen  Lowe,  a  pharmacist,  is 
keeping  a  pair  of  eastern  Colo¬ 
rado  newspapers  alive  while  the 
publisher  wrangles  his  way 
through  bankruptcy  proceedings. 

Lowe  heads  the  drive  to  sell 
advertising  and  collect  news  for 
Hugo’s  Eastern  Colorado  Plains¬ 
man  and  the  Range  Ledger  in 
Cheyenne  Wells. 

The  editor  and  publisher, 
Rodney  Dent,  has  filed  personal 
and  corporate  bankruptcy  peti¬ 
tions  with  U.S.  District  Court 
in  Denver.  The  corporate  peti¬ 
tion  names  the  Plainsman  and 
says  the  paper  has  liabilities  of 
$76,053  and  assets  of  $18,367. 

Dent,  who  halted  publication 
of  both  papers  April  22  at  which 
lime  the  citizens’  group  took 
over,  bought  the  Plainsman  in 
1968  and  consolidated  two  other 
papers  purchased  in  1969  into 
the  Range  Ledger. 

Before  moving  to  Colorado, 
Dent  served  for  16  years  with 
the  Detroit  Free  Press,  the  Chi¬ 
cago  Daily  News,  the  Baltimore 
Sun  and  the  St.  Louis  Post-Dis- 
])a‘ch. 

Acting  business  manager  of 
the  citizens’  committee,  Mrs. 
Joy  Atkins,  said  operations  were 
going  rather  smoothly  and  the 
“advertising  has  picked  up  con¬ 
siderably.” 

Printing  of  both  papers  has 
been  shifted  to  the  plant  of  Fred 
Betz  Sr.,  publisher  of  the  Tri- 
S'ate  Daily  News  in  Lamar, 
Colo. 

Dent  cited  three  reasons  for 
the  failure  of  the  papers:  a 
series  of  political  controversies; 
antiquated  equipment  in  the 
printing  plant;  and  a  severe 
business  slump  related  to  both 
the  political  disputes  and  the 
general  economy. 

In  a  related  event.  Dent  filed 
a  charge  against  John  E.  Rose, 
manager  of  the  KC  Electric 
Association,  accusing  Rose  of 
assault  with  a  club.  Dent  said 
tbe  alleged  attack  stemmed  from 
a  series  of  incidents  involving 
the  Plainsman. 

• 

Driver-writer  cited 

Indianapolis  Star  reporter 
Mary  Anno  Butters,  who  is 
sponscred  b;/  Pepsi  on  the 
Sports  Car  Club  of  America 
regional  circuit,  recently  v/as 
av/arded  her  second  consecutive 
“Casper”  by  the  Community 
Service  Council  of  Metropolitan 
Indianapolis  for  her  scries  on 
drug  abuse  and  social  adjust¬ 
ment  by  ex-convicts. 
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Labor-management  agreement. 
PakoroF  Super-G. 


Now  you  can  process  line  and  halftone  film,  continuous 
tone  color  separations  or  both  while  you  increase  pro¬ 
duction,,  profits  and  morale — thanks  to  the  Pakorol 
Super-G.  It’s  the  easy,  economical  way  to  get  consistent 
high  quality  results — every  time. 

Increase  output  per  man  hour.  The  cameraman 
simply  feeds  the  film  into  the  Super-G  and  in  a  matter 
of  a  few  minutes  it’s  processed,  dried  and  ready  for  the 
stripper.  Meanwhile  the  cameraman  is  behind  the  cam¬ 
era— where  his  trained  skill  really  counts.  Processing 
capacities  to  suit  the  large  or  small  operations. 

Reduce  chemical  costs.  Since  chemicals  are  circu¬ 
lated  and  filtered  in  a  closed  system,  they  suffer  less 
oxidation  than  solutions  in  open  tanks  or  trays.  The 
result  is  longer  solution  life,  lower  chemical  costs.  Users 
have  cited  substantial  savings  with  the  Super-G. 

Improve  overall  morale.  Put  in  a  Pakorol  Super-G 
and  everyone  in  your  plant  will  feel  better  about  his  job. 


bVKO 


Cameramen  are  removed  from  tedious  hours  in  the 
darkroom.  Strippers  don’t  have  to  wait  for  film  to  dry. 
Even  routine  maintenance  takes  less  time  than  manual 
darkroom  housekeeping  and  mixing — about  15  minutes 
a  day  and  an  hour  a  week  is  typical  with  the  Pakorol. 

Write  for  full  details. 


There  are  seven  Pakorol 
Super-G  models  for  film 
widths  to  17",  24",  and  48". 
One  fits  your  budget  and 
capacity  needs. 


GRAPHIC  ARTS  PRODUCTS 

Pako  Corporation,  6300  Olson  Memorial  Hwy.,  Minneapolis,  Minn.  55440 


PS  Processing  Systems  for  the  Graphic  Arts,  Photographic,  Motion  Picture,  Medical  and  Industrial  X-Ray  Industries. 


DOGiOOiH  VIOLET — "prolific  herald  of  Spring." 

Photographs  by  R.  Waldo  Tyler 


Maine  paper 
will  publish 
picture  book 

By  Lcnora  Williamson 

Imagine  yourself  a  Maine  boy 
in  grammar  school  around  the 
turn  of  the  century  and  a  class¬ 
mate  has  stolen  your  bicycle  be¬ 
cause  she  is  late  starting  home 
for  supper. 

How  far  would  you  have  got¬ 
ten  reprimanding  the  girl  later 
had  her  name  been  Edna  St. 
Vincent  Millay  and  she  looked 
you  right  in  the  eye  and  ob¬ 
served,  “I  didn’t  realize  until 
this  moment  you  don’t  have  any 
eyelashes.”? 

The  77-year-old  Maine  photog¬ 
rapher,  naturalist,  and  newspa¬ 
per  columnist,  whose  full  name 
is  Ralph  Waldo  Emerson  Tyler, 
recalls  he  said  no  more  to  the 
future  poet  about  the  bicycle 
when  he  realized  she  was  right. 

He  didn’t  have  any  eyelashes, 
but  already  he  was  developing 
the  eyes  of  the  naturalist  and 
cameraman  in  discovering  treas¬ 
ures  around  him  in  the  Camden 
hills  and  coastal  lands. 

With  a  Brownie  No.  1  at  not 
much  more  than  seven  years  of 
age,  he  took  a  photograph  of  a 
little  girl  seated  on  a  very  large 
pumpkin  and  won  a  prize  of 
several  dollars  from  a  Boston 
newspaper.  The  picture  was 
printed  and  captioned,  “Now  for 
Pie.” 

Sidney  L.  Cullen,  publisher 
and  editor  of  the  Rockland 
Courier-Gazette  which  has  been 
publishing  Tyler’s  photographs 
and  outdoor  columns  for  more 
than  25  years,  is  apt  to  say, 
“Waldo  has  been  a  photographer 
from  the  year  1.” 

Ermine  Tyler  says  of  her  hus¬ 
band  of  56  years,  “He  has  done 
many  things,  but  always  first 
and  foremost,  he  is  a  photog¬ 
rapher.” 

The  Courier-Gazette’s  publi¬ 
cations  division  is  planning  a 
book  of  Tyler  photographs  and 
writings.  And  there  is  a  wealth 
of  negatives  to  select  from — 
thousands  are  filed  at  the  Tyler 
home  in  South  Thomaston. 

“He  goes  back  to  glass  plates, 
you  know,”  Cullen  says  fondly. 
“When  we  publish  anniversary 
editions,  he  has  walked  in  with 
an  armload  of  priceless  glass 
plates.”  Waldo,  the  editor  adds, 
is  “calm  as  can  be”  about  those 
plates  but  staffers  have  been 
inclined  to  get  very  nervous 
about  their  care. 

“We  would  gladly  store  them 
in  our  vaults,  but  Waldo  wants 
them  where  he  can  get  at  them.” 

“Outdoors  Around  Knox 
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INDIAN  PIPES— "a  ghoslly  little  plant  .  .  .  shoots  up  in  most  un¬ 
expected  places." 


County”  is  the  older  of  the  two 
current  columns.  "Afield  with 
Ty”  started  about  six  years  ago. 
Both  feature  outdoor  and  na¬ 
ture  photographs.  There  is  no 
set  schedule  of  publication,  Cul¬ 
len  says,  indicating  that  the 
Courier-Journal  runs  them  as 
frequently  as  “Waldo  turns 
them  in.” 

Handicapped  by  illness  and 
prevented  from  using  his  cam¬ 
era  for  some  time,  Tyler  hopes 
to  get  back  to  photographing 
this  summer.  Meantime,  he  has 
been  selecting  his  column  art 
from  the  vast  files  and  dictates 
his  column  to  Mrs.  Tyler. 

Calls  and  letters  that  come  to 
the  couple  from  bird  and  animal 
watchers  provide  a  nature  cal¬ 
endar  for  the  columns.  Mrs. 
Tyler  keeps  a  record  of  the  calls 
and  notes  which  come  from 
grade  schoolers  on  up  to  the 
over-80  set. 

Gone  fishing 

The  New  Englander  has  spent 
much  of  his  life  roaming  the 
Maine  countryside  with  his  cam¬ 
era.  He  admits  that  a  "Gone 
Fishing”  sign  frequently  hung 
from  the  door  of  his  photo¬ 
graphic  studio  in  Rockland.  A 
career  in  carpentering  was  in¬ 
terwoven  in  his  working  life, 
dating  from  the  day  his  father 
disposed  of  a  favorite  shotgun 
and  announced,  "Tomorrow  you 
go  to  work.” 

It  was  a  Boston  Globe  pho¬ 
tographer,  Alton  Hall  Blacking- 
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ton,  who  loaned  the  boy  cameras 
and  encouraged  his  interest.  By 
1912,  Tyler  was  a  technician  for 
Rockland  photographer  Jack 
Pillsbury.  He  returned  to  the 
Pillsbury  studio  after  World 
War  I  service. 

Tyler  says  the  woodmouse  is 
the  friendliest  of  woodland 
creatures.  Many  have  joined 
him  for  lunch,  climbing  into  a 
pocket  and  being  carried  for 
miles  while  the  photographer 
kept  up  a  one-way  conservation. 

He  talked  to  other  animals 
and  shore  birds  while  working, 

too,  but  once  told  Cullen  that  he 
planned  to  quit  if  any  ever 
started  talking  back. 

R.  Waldo  Tyler  (in  self  de¬ 
fense  he  dropped  the  "Emer¬ 
son”  in  early  school  years)  has 
concentrated  on  outdoor  and  na¬ 
ture  photography.  He’s  not  a 
people  photographer.  "When 
asked,”  he  has  taken  grandchil¬ 
dren  pictures.  (There  are  now 
19  grandchildren  and  12  great 
grandchildren.) 

A  perfectionist,  Tyler  scolded 
the  Courier-Gazette  one  day  last 
year  for  "very  indistinct”  repro¬ 
duction  of  two  shots  of  pond 
lilies  and  wild  roses.  He  in¬ 
sisted  that  perfection  in  the 
photographs  and  their  reproduc¬ 
tion  is  "over  half  of  the  incen¬ 
tive”  in  doing  the  columns.  The 
Courier-Gazette,  which  takes 
considerable  pride  in  its  art 
work,  dutifully  printed  the  chas¬ 
tisement. 

for  June  5,  1971 


LADY  SLIPPER — "a  June  treasure." 


SQUIRREL  TAIL  GRASS — "common  but  beautiful  growing  in  the 
wet  salt  lands." 
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2.  Goodyear  Tire  &  Rubber  Co . 

3.  Ford  Motor  Co . 

4.  Firestone  Tire  &  Rubber  Co.,  The 

5.  Chrysler  Corp . 


6.  Distillers  Corp. — Seagrams,  Ltd. 

7.  General  Foods  Corp . 

8.  RCA  Corp . 

9.  American  Brands,  Inc . 

10.  General  Tire  &  Rubber  Co.  . . . 


DONALD  E.  HARWOOD  has 
moved  from  Chicago  Today,  where 
he  was  retail  sales  manager,  to 
the  Memphis  Publishing  Co.  as 
advertising  director,  succeeding 
James  D.  Cherry,  who  is  now  ad¬ 
vertising  manager  of  the  St.  Louis 
Post-Dispatch.  The  Memphis  com¬ 
pany  publishes  the  Commercial 
Appeal  and  the  Press-Scimitar. 


Blue  Ribbons  given 
on  self-evaluation 

June  15  is  the  deadline  for  re¬ 
turning  the  questionnaire  in  the 
National  Blue  Ribbon  Newspa¬ 
per  competition  of  the  National 
Editorial  Foundation,  affiliated 
with  the  National  Newspaper 
Association,  Washington,  D.C. 

George  Wortley  III,  president 
of  the  foundation,  said  partici¬ 
pants  must  fill  out  a  self-evalu¬ 
ation  form  which  provides  op¬ 
portunity  for  the  publisher  to 
rate  his  newspaper  on  the  basis 
of  points  in  a  25-part  audit. 


Evening  paper  suspends 

The  Muskogee  (Okla.)  Times 
Democrat,  an  evening  newspa¬ 
per,  discontinued  publication  on 
May  29.  The  companion  Mus¬ 
kogee  Morning  Phoenix  will 
continue  under  the  name  Phoe¬ 
nix  and  Times  Democrat  Hom¬ 
ing  and  Sunday. 


11.  Wallter-Gooderham  &  Worts,  Hiram,  Ltd. 

12.  Kraftco.  Corp . 

13.  Delta  Airlines . 

14.  American  Airlines.  Inc . 

15.  Pan  American  World  Airways  . 


16.  Uniroyal,  Inc . . 

17.  Trans  World  Airlines,  Inc. 

18.  Eastern  Air  Lines,  Inc.  ... 

19.  Goodrich,  B.  F.  &  Co.,  Inc. 

20.  Norton  Simon,  Inc . 


21.  Schenley  Industries,  Inc . 

22.  Volkswagen  of  America,  Inc.  . 

23.  Ling-Temco-Vought,  Inc . 

24.  Westinghouse  Electric  Corp. 

25.  United  Air  Linos . 


26.  Doubleday,  Nelson,  Inc . 

27.  Columbia  Broadcasting  System,  Inc. 

28.  Loew's  Corp . 

29.  Purex  Corp.,  Ltd . 

30.  American  Motors  Corp . 


31.  American  Home  Products  Corp. 

32.  Liggett  4  Myers,  Inc . 

33.  Mobil  Oil  Corp . 

34.  General  Electric  Co . 

35.  Downe  Communications.  Inc.  . . . 


36.  National  Distillers  &  Chemical  Corp. 

37.  Brown-Forman  Distillers  Corp . 

38.  Renfield  Importers,  Ltd . 

39.  MCA.  Inc . 

40.  National  Liberty  Corp . 


41.  British-American  Tobacco  Co.,  Ltd. 

42.  Standard  Oil  Co.  of  California  . . . 

43.  Borden,  Inc . 

44.  Standard  Oil  Co.  (New  Jersey]  . . . 

45.  Hanes  Corp . 


46.  Northwest  Airlines,  Inc. 

47.  Wrigley  Jr.,  Wm.  Co.  .  . , 

48.  Campbell  Soup  Co.  ... 

49.  Eastman  Kodak  Co.  . . . 

50.  Continental  Airlines,  Inc. 


51.  Mercedes-Benz  of  North  America,  Inc. 


1970 

1969 

1969 

% 

Investments 

Rank 

Investments 

Change 

$  29,429,426 

1 

$  42,674,655 

—31.0 

20,599,139 

6 

9,841,330 

-f  109.3 

20,425,110 

2 

24,101,500 

—15.3 

18,676,428 

5 

10,188,811 

-1-83.3 

14,202,521 

3 

19,200,578 

—26.0 

11,747,113 

4 

12,711,654 

—7.6 

9,140,336 

9 

7,195,133 

-4-27.0 

8,317,623 

8 

8,702,354 

—4.4 

7,397,798 

14 

5,480,699 

-1-35.0 

7,182,517 

52 

2,224,385 

-f 222.9 

6,385,900 

10 

6.406.719 

—0.3 

6,307,652 

7 

8,757,243 

—28.0 

6,079,583 

II 

5,634,525 

-j-7.9 

5,11^,006 

16 

4,865,192 

-1-5.1 

5,110,873 

27 

3,807,162 

-f34.2 

5,058,034 

62 

1,856,341 

-f  172.5 

4,907,785 

13 

5,453,308 

—10.0 

4,862,950 

19 

4,615,962 

-f-5.4 

4,845,187 

53 

2,165,863 

-4-123.7 

4,748,687 

28 

3,732,767 

-1-27.2 

4,608,673 

25 

3,969,798 

-f  16.1 

4,540,048 

17 

4,841,967 

—6.2 

4,392,442 

29 

3,513,650 

-1-25.0 

4,327,317 

39 

2,647,401 

-f63.4 

3,846,178 

24 

4,096.520 

—6.1 

3,713,481 

21 

4,336,340 

—14.4 

3,705,362 

23 

4,188,178 

—11.5 

3,535,858 

12 

5,557.177 

—36.3 

3,480,063 

35 

2,802,030 

4-24.2 

3,459,248 

32 

3,203,541 

-1-8.0 

3,322,843 

36 

2,703,306 

-f22.9 

3,230,625 

15 

4,931,066 

—34.5 

3,191,947 

63 

1,838,101 

4-73.6 

3,126,419 

18 

4,738,365 

—34.3 

3,095.773 

33 

3,153,340 

—1.8 

3.072,701 

31 

3,248,214 

—5.4 

3,062,430 

30 

3,404,989 

— lO.I 

2.903.221 

45 

2,415,994 

4-20.2 

2,863,040 

44 

2,432,737 

4-17.7 

2,845.889 

* 

125,966 

-1-2,159.3 

2,800,018 

* 

484,889 

4-477.5 

2.725,847 

* 

1,001,238 

4-172.2 

2,666,221 

20 

4,516,815 

—41.0 

2,598,386 

58 

1,563,519 

4-66.1 

2,571,213 

e 

563,624 

4-356.2 

2,551,760 

38 

2,663,488 

—4.2 

2.534,822 

34 

2,815,610 

—10.0 

2,533,166 

42 

2,594,206 

—2.4 

2,445.051 

47 

2,381,042 

4-2.7 

2,394,439 

59 

2,011,177 

4-19.1 

2,353,026 

46 

2,407,461 

—2.3 

{Continued  on  page  56) 


Are  you  abandoning  your 
children  to  their  peers? 

From  Today’s  Parent  By  Barbara  W.  Wyden 


Weekly  column  for  parents  about  children  by  the 
women’s  editor  of  The  New  York  Times  Magazine. 
Write  or  call  John  Osenenko  collect  for  rates  and 
availability. 

The  New  York  Times  Special  Features 

229  West  43d  Street,  New  York,  N.Y.  10036 
(212)556-1721 


Candidates’  reply  Regnery  will  publish 

space  bill  fought  Stock  Exchange  expose 

Bob  Bryan,  publisher  of  the  Christopher  Elias,  former 

Cullman  Times  and  president  business  writer  for  the  Wall 
of  the  Alabama  Press  Associa-  Street  Journal  and  the  New 
tion,  said  the  association  will  York  Herald  Tribune,  has 
oppose  a  bill  introduced  into  the  written  “a  provocative  expose” 
Alabama  House  of  Representa-  of  the  New  York  Stock  Ex- 
tives  requiring  newspapers  to  change  which  will  be  published 
give  equal  space  to  candidates  by  Henry  Regnery  Co. 
for  public  office  where  editorials  According  to  the  writer’s 

have  appeared  about  them  or  agent,  Arthur  Pine,  Regnery 
their  opponents.  paid  him  an  advance  of  $35,000 

The  bill  was  introduced  by  for  the  book,  entitled  “Fleecing 
Jefferson  County  (Birming-  the  Lambs — the  Inside  Story  of 
ham)  Rep.  Robert  C.  Gafford,  the  New  York  Stock  Exchange.” 
and  is  now  in  the  Business  and  For  three  years  Elias  was  edi- 
Labor  Committee.  tor  of  the  Exchange  Magazine. 
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Press  morality 
rules  imposed 
in  Indonesia 

According  to  a  report  from 
Jakarta  in  the  San  Francisco 
Chronicle,  half  a  dozen  daily 
newspapers  in  Jakarta  have 
been  carrying  a  notice  remark¬ 
able  in  the  annals  of  Indonesian 
journalism:  “We  advise  all  con¬ 
cerned  that  our  reporters  are 
forbidden  to  receive  or  ask  for 
reward  in  any  form  while  carrj’- 
ing  out  their  duties  in  attending 
press  conferences.” 

According  to  the  article  by 
Hugh  Mabbett,  part  of  the  rea¬ 
son  for  this  proclaimed  morality 
is  that  economic  stability  and 
better  conditions  meant  that 
most  reporters  can  live  on  their 
salaries,  if  they  want  to. 

Also,  there  is  professional  dis¬ 
cussion  of  the  “envelope  re¬ 
porter” — ^the  man  who  always 
has  his  hand  out  for  a  hand-out. 
Says  the  article:  “The  money- 
filled  envelope  has  long  been  a 
feature  of  Indonesian  journal¬ 
ism.  And  since  the  new  notice 
says  nothing  about  occasions 
other  than  press  conferences, 
and  since  there  are  many  news¬ 
papers  not  listed  in  the  notice, 
it  is  a  feature  likely  to  live  on.” 


ff£WS-JOmAl 

DdD^DO  WILMINGTON 
DELAWARE 

Bte  9  tnusf 

when  you  buy  the 
Philadelphia  A.D.I. 


It  piys  to  |tt  tin  facts.  Request  the  new 
totder,  "Is  Halt  of  Philadelphia  Enou|h.” 
Contact: 

NEWS-JOURNAL  PAPERS 

WUmlnttM,  Dtl.  •  TttaphMM  102/«S4-IIS1 

Of  Story  A  Kot//>Sm/tf) 


How  to  protect  yourself 
against  Publishers 
Liability  losses 

Figure  out  what  you  could  afford 
to  lose,  and  let  us  insure  you 
against  judgments  over  that  amount. 
We're  experts  in  the  fields  of  libel, 
slander,  piracy,  invasion  of  privacy 
and  copyright.  We  have  5  U.  S. 
offices  so  we're  instantly  available 
for  consultation  in  time  of  trouble. 
Drop  us  a  line,  and  get  full  details 
from  our  nearest  office.  Employers 
Reinsurance  Corp.,  21  West  10th, 
Kansas  City,  Missouri  64105.  Other 
U.  S.  offices:  New  York,  San 
Francisco,  Chicago,  Atlanta. 
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{Continued  from  page  50) 

1970 

1969 

1969 

% 

Investments 

Rank 

Investments 

Change 

52.  Revlon,  Inc . 

2,299,141 

* 

700,198 

-f 228.3 

53.  Southern  California  Edison  Co . 

2,277,721 

* 

708,902 

-f  22 1.3 

54.  Coca  Cola  Co.,  The  . 

2,276,266 

22 

4,226,574 

—46.1 

55.  Standard  Oil  Co.  (Indiana)  . 

2,273,586 

♦ 

1,271,215 

-f78.8 

56.  Time,  Inc . 

2,222,226 

40 

2,619,081 

—15.2 

57.  Norris,  Jay  Corp . 

2,133,262 

* 

1,125,115 

-f89,6 

58.  Heublein,  Inc . 

2,093,156 

79 

1,535,322 

-f36.3 

59.  National  Airlines,  Inc . 

2,084,423 

41 

2,601,198 

—19.9 

60.  Whirlpool  Corp . 

2,079,065 

83 

1,445,777 

-f43.8 

61.  Libby  McNeill  &  Libby  . 

2,039,520 

76 

1,663,352 

-1-22.6 

62.  Reynolds  Metals  Co . 

2,030,157 

74 

1,684,349 

4-20.5 

63.  Standard  Brands  Inc . 

2,009,951 

43 

2,552,108 

—21.2 

64.  Lever  Bros.,  Co . 

2,009,093 

51 

2,226,953 

—9.8 

65.  Pillsbury  Co . 

1,990,984 

« 

993,613 

-f- 100.4 

66,  Richardson-Merrell,  Inc . 

1,990,581 

172,296 

-f  1,055.3 

67.  Gulf  Oil  Corp . 

1,987,636 

81 

1,461,127 

-f36.0 

68.  Kellogg  Co . 

1,979,773 

26 

3,909,373 

—49.4 

69.  American  Broadcasting  Co.-Paramount  Theatres,  Inc. 

1,971,850 

65 

1,818,444 

-f8.4 

70.  Greyhound  Corp . 

1,961,325 

* 

1,432,949 

-1-36.9 

71.  Western  Air  Lines,  Inc . 

1,937,844 

54 

2,101,448 

—7.8 

72.  Nissan  Motor  Corp.,  U.S.A . 

1,884,342 

* 

882,043 

-I-II3.6 

73.  Bristol  Myers  Co . 

1,872,165 

55 

2,078,942 

—9.9 

74.  Barton  Brands,  Inc . 

1,788,005 

1,112,330 

-1-60.7 

75.  American  Express  Co . 

1 ,774,037 

75 

1,663,534 

-)-6.6 

76.  Poremost-McKesson,  Inc . 

1,754,022 

« 

766,640 

-f  128.8 

77.  General  Mills,  Inc . 

1,752,014 

69 

1,737,578 

-1-0.8 

78.  International  Telephone  &  Telegraph  Corp . 

1,699,760 

50 

2,282,072 

—25.5 

79.  Doran,  Thomas  Co.,  Inc . 

1,697,618 

89 

1,382,749 

-f22.8 

80.  Reynolds,  R.  J.  Industries,  Inc . 

1,661,793 

56 

2,071,758 

—19.8 

81.  Hormel,  Geo.  A.  &  Co . 

1,615,991 

92 

1,286,226 

-f25.6 

82.  PepsiCo,  Inc . 

83.  Reader's  Digest  Assn.  The  . 

1,566,637 

70 

1,734,232 

—9.7 

1,522,744 

73 

1,712,619 

— Il.l 

84.  Zenith  Radio  Corp . 

1,517,646 

48 

2,342,149 

—35.2 

85.  British  Leyland  Motors,  Inc . 

1,501,714 

95 

1,921,806 

—21.9 

86.  Polaroid  Corp . 

1,494,079 

68 

1,738,751 

—14.0 

87.  Dart  Industries,  Inc . 

1,398,273 

98 

1,212,438 

-f  15.3 

88.  Union  Fidelity  Life  Insurance  Co . 

1,382,024 

84 

1,431,493 

—3.5 

89.  Scott  Paper  Co . 

1,378,734 

« 

803,920 

-1-71.5 

90.  Union  Oil  Co.  of  California  . 

1,362,785 

100 

1,158,518 

-1-17.6 

91.  CPC  International  Inc . 

92.  The  Black  &  Decker  Manufacturing  Co . 

1,351,816 

61 

1,863,795 

—27.5 

93.  Carnation  Co . 

1,319,108 

* 

697,266 

-f89.2 

94.  British  Overseas  Airways  Corp . 

1,222,910 

64 

1,822,775 

—32.9 

95.  Sterling  Drug,  Inc.  . 

1,177,577 

1,089,091 

-f8.l 

96.  Colgate-Palmolive  Co . 

1,169,795 

82 

1,446,223 

—19.1 

97.  Atlantic  Richfield  Co . 

1,169,316 

37 

2,669,573 

—56.2 

98.  Book-of-The-Month  Club,  Inc . 

1,153,077 

♦ 

891,833 

+29.3 

99.  Scott,  O.  M.  &  Sons,  Co . 

1,152,687 

86 

1,420,067 

—18.8 

100.  Physicians  Mutual  Insurance  Co . 

1,142,613 

* 

959,314 

+  19.1 

1,128,611 

72 

1,723,277 

—34.5 

Total  top  100  newspaper  advertisers  . 

$383,293,628 

$360,920,336 

Plus  6.2% 

*  Unranked  in  1969. 

Above  figures  represent  only  expenditures  of  the  actual  space  used  in  newspapers  measured  by  Media  Records,  Inc. 
Production  costs  are  not  included. 

Gain  in  advertising  dollars  of  tire  companies  partially  due  to  a  change  in  classifying  method,  whereby  tire  copy  of 
auto  supply  stores  became  part  of  Tires  classification  in  1970. 

In  1970,  Media  Records  measured  389  daily  and  Sunday  newspapers  in  146  cities,  whereas  in  1969  they  measured 
392  daily  and  Sunday  newspapers  in  147  cities. 

The  newspapers  measured  in  1970  accounted  for  60%  of  daily  circulation  and  75%  of  Sunday  circulation. 
Prepared  by:  Research  Department,  Bureau  of  Advertising,  May,  1971, 


EXPENDITURES  OF  NATIONAL  ADVERTISERS, 
a  compilation  by  Media  Records  for  the  Bureau  of  Ad¬ 
vertising  ANPA,  may  be  obtained  on  request  to  the 
Bureau,  485  Lexington  Avenue,  New  York,  N.Y.  10017. 
The  listing  shows  the  expenditures  by  individual  com¬ 
panies  for  each  of  their  product  lines.  A  summary  list 
of  investments  by  product  categories  appears  on  page 
58  in  this  issue  of  E  &  P. 
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chemco 


You’re  Ready  for  Anyi"”:^ 

—with  Chemco  Quality  • 

inventory  to 

You  can  reduce  your  p^jsniadot 

Powerline®,  Powerlith®  ao 

about  any  job  that  comes  y 
Powerline  is  our  economy  I'oe  i.^y  I 
high-production  shops  ^  you  to 
only  family  of  films  that  a 
right  price  and  quality  for  Y  g^j 

Looking  for  faithful  repro^‘:'|j^g  utmost 
Then  you  want  Powerlitn  to 


European  firms 
order  3  Harris 
1100  CRT  units 

The  video  display  terminal 
trend  is  spreading  to  Europe. 
Three  Harris  1100  cathode  ray 
tube  editing  terminals  have  been 
ordered  by  three  large  publish¬ 
ing  firms  on  the  continent. 

The  largest  newspaper  and 
commercial  publisher  in  Ger¬ 
many,  the  Axel  Springer  Group, 
has  ordered  one  and  intends  to 
rotate  its  use  throughout  the 
group’s  divisions.  Prior  to  de¬ 
livery  the  Springer  unit  will  be 
shown  this  week  at  INCA-FIEJ 
in  Amsterdam. 

In  Amsterdam  itself,  De  Tele- 
graaf,  the  Netherlands’  largest 
newspaper,  with  375,000  circula¬ 
tion,  has  an  1100  which  will 
also  be  shown  at  INCA-FIEJ. 

In  Finland  too,  the  265,000- 
circulation  Helsingen  Sanomat, 
has  an  1100  on  order.  The  unit 
will  be  demonstrated  at  the  Hel¬ 
sinki  newspaper  convention  in 
June. 


TOTAL 

NEW  SYSTEMS 
PLANNING 

total  study  for  cost  con¬ 
trol;  growth  forecasts; 
systems  selection;  pre¬ 
liminary  layouts  for  new 
plant,  expansion,  data 
process,  cold  type,  off¬ 
set,  satellites,  equipment 
comparisons,  cost  esti¬ 
mates. 

HAL  P.  SKEMP 
ASSOCIATES 

for  details  write  to 
350  Sharon  Park  Drive  M-4 
Menlo  Park,  Calif.  94025 
(415)  054-4763 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place — In¬ 
creased  population,  industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  1,500  U.S. 
companies  that  are  operat¬ 
ing  and  have  $1,000,000,000 
invested  in  Australia. 

To  keep  in  touch  icilh  market- 
in/-,  advertitiuft,  pubiithing  anti 
graphic  arts  in  Auttralia  read 

ADVERTISING  & 
NEWSPAPER  NEWS 

Published  fortnightly 

Annual  Siihscriplion  to  II.S.A.  SA16-00 

Payments  must  be  made  by 
bankdraft  in  Australian  currency 

Corner  Butt  &  Clisdell  Sts..  Surry  Hills. 
Sydney.  Australia 


NATIONAL  ADVERTISING  INVESTMENTS  IN  NEWSPAPERS 

1970-1969 

arranged  by  MEDIA  RECORDS  classifications 
(figures  do  not  include  6.9%  production  costs) 


CLASSIFICATION 

ALCOHOLIC  BEVERAGES  . 

Beers . 

Wines  . 

Liquors  . 

AMUSEMENTS  . 

AUTOMOTIVE  . 

Aviation  . 

Gasolines  &  Oils  . 

Parts  &  Accessories  . 

Passenger  Cars  (New)  . 

*Tires  . 

Trucks  &  Tractors  . 

’''Miscellaneous  Automotive  . 

EDUCATIONAL  . 

FARM  &  GARDEN  . 

FOODS  . 

Baby  Foods  . 

Baking  Products  . 

Beverages 

Coffee  &  Tea  . 

Soft  Drinks  . 

Miscellaneous  Beverages  . 

Cereals  &  Breakfast  Foods . 

Condiments  . 

Confections  . . 

Dairy  Products  . 

Frozen  Foods  . 

Meats  &  Fish . 

Pet  Foods  . 

Miscellaneous  Foods  . 

HOTELS  &  RESORTS  . 

HOUSEHOLD  FURNITURE  &  FURNISHINGS 

HOUSEHOLD  SUPPLIES  . 

Aluminum  &  Paper  Products  . 

Disinfectants  &  Insecticides  . 

Fuel . 

Soaps,  Cleansers,  Polishes . 

Miscellaneous  Household  Supplies  . 

HOUSING  E(PUIPMENT  . 

Air  Conditioning . 

Fixtures . 

Heating  Equipment  . 

Major  Electrical  Appliances  . 

Refrigerators  &  Freezers  . 

Small  Electrical  Appliances  . 

Miscellaneous  Housing  Equipment  . 

INDUSTRIAL 

INSURANCE 

JEWELRY  &  SILVERWARE 

MEDICAL  . 

I  MISCELLANEOUS  . 

j  PROFESSIONAL  &  SERVICE  . 

PUBLIC  UTILITIES  . 

1 

PUBLISHING  &  MEDIA 
Books 

Magazines  . 

Newspapers  . 

Radio  &  TV  Stations  . 

RADIO.  TV  &  PHONOGRAPHS  . 

Radio  &  TV  Sets . 

I  Phonographs  &  Records  . 


G  or  L 

1970 

1969 

% 

$  65,412.000 

$  64,740,000 

+  1.0 

8,130,000 

10,138,000 

—19.8 

1.605,000 

1,107.000 

+45.0 

55,677,000 

53,495.000 

+4.1 

$  3,578,000 

$  3,723,000 

—3.9 

$  276,774,000 

$  286,127,000 

—3.3 

736,000 

800,000 

—8.0 

29.335,000 

23,962,000 

+22.4 

1.919,000 

2,500,000 

—23.2 

125,549.000 

145,778,000 

—13.9 

72,648,000 

27,866,000 

+  160.7 

3,800  000 

3.740,000 

+  1.6 

42,787,000 

81,481.000 

—47.5 

$  5,825,000 

$  6,809,000 

—14.5 

$  13,146,000 

$  12,635.000 

+4.0 

$  111,688,000 

$  122,115,000 

—8.5 

975,000 

1,588,000 

—38.6 

9,746,000 

9,757,000 

—0.1 

17,010,000 

18,727,000 

—9.2 

4,961,000 

4,611.000 

+7.6 

6,786,000 

9,486,000 

—28.5 

5,263,000 

4,630,000 

+  13.7 

2,873,000 

4,641,000 

—38.1 

13,200,000 

15,846.000 

—16.7 

3,636,000 

4,859,000 

—25.2 

14,746,000 

16,796,000 

—  12.2 

11,243,000 

9,706,000 

+  15.8 

8,556,000 

9.775.000 

—12.5 

3,756,000 

4,273,000 

—12.1 

25,947,000 

26,147,000 

—0.8 

$  33,765,000 

$  31,710,000 

+6.5 

%  6,668,000 

$  7,421,000 

—10.1 

$  16.282.000 

$  17,424,000 

—6.6 

6,311,000 

4,651,000 

+35.7 

1,116,000 

1,466,000 

—23.9 

1,134,000 

1,438,000 

—21.1 

7,255,000 

9.046.000 

—19.8 

466,000 

823,000 

—♦3.4 

$  14,355,000 

$  17,604,000 

—18.5 

3.340.000 

3,915,000 

—14.7 

1,398,000 

1,272,000 

+9.9 

624,000 

523,000 

+  19.3 

5,381,000 

5,555,000 

—3.1 

1,388.000 

3,710,000 

—62.6 

1,564,000 

1,894,000 

—17.4 

660,000 

735,000 

—10.2 

$  16,013.000 

$  18,140,000 

—11.7 

$  22,945,000 

$  23,660,000 

—3.0 

$  3,255,000 

$  4,520,000 

—28.0 

$  16,183,000 

$  16,174,000 

+0.1 

$  65,810,000 

$  62,021,000 

+6.1 

$  5,750,000 

$  6,808,000 

—15.5 

$  25,343,000 

$  29,066,000 

—12.8 

$  64,901,000 

$  71,814,000 

—9.6 

20,922,000 

23,413.000 

—10.6 

8,437,000 

9,236,000 

—8.7 

1 ,868.000 

3,126,000 

—40.2 

33,674,000 

36,039,000 

—6.6 

$  18,023,000 

$  21,768,000 

—17.2 

10,991,000 

15,556,000 

—29.3 

7,032,000 

6,212,000 

+  13.2 

(Continued  on  page  60) 
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(mGHTNOW!) 

The  ECRM  AUTOREADER  is  a  practical,  proven  OCR  any  newspaper’s  existing  system.  (First-time  users  have 

system  which  is  now  operational  in  the  production  since  installed  additional  units.)  ECRM  provides  a  total, 

departments  of  large  and  small  newspapers  and  com-  turnkey  installation  delivering  TTS  input  to  a  typesetting 

mercial  printers  throughout  the  country.  It  produces  computer.  Since  AUTOREADER  output  is  the  exact 

the  output  of  up  to  20  TTS  machines,  yet  can  be  justified  equivalent  of  TTS  tape  produced  manually,  no  re- 

economically  by  doing  the  work  of  only  three.  Original  programming  is  required.  The  AUTOREADER  fits, 

copy  is  not  re-keyboarded.  In  addition,  the  AUTO-  economically,  in  that  critical  spot  where  production 

READER’S  extremely  low  error  rate  brings  about  sub-  now  has  a  time  and  cost  bottleneck:  manual  composition 

stantial  savings  in  the  time  and  labor  formerly  required  input. 

for  proofing  and  correcting  galleys.  The  AUTOREADER  has  so  many  exclusive  features  that 

Edited  original  copy  is  converted  to  TTS  tape  at  a  rate  a  brochure  has  been  written  about  them.  Send  or  call 
of  700  words  per  minute  (or  500  classified  ads  per  hour)  for  it.  You’ll  be  impressed  with  the  way  the  AUTO- 

by  the  AUTOREADER,  which  is  easily  compatible  with  READER  can  save  money  for  your  operation. 


Visit  our  booth  at  the  ANPA-RI  Shov/. 


17  lUdor  Street,  Cambridge,  Massachusetts  02139  •  (617)  491-6842 


THIS  IS  AMERICA'S  FINEST  FLAG  KIT 


1971.  Kil  contains  Thor  bunting  flag.  6'  sectional  chrome  finish  pol#» 

*g‘e  O'nament.  lanyard,  all  hardware  PLUS  Bonus  Lapel  Pin  and  Window  Decal 

From  ATLAS,  the  largest  manufacturer 
of  3'  X  5'  sewed-stripe  American  Flags'. 

It  makes  Your  Newspaper  your  community's  FLAG  HEADQUARTERS. 

Write,  Wire  — Or 

Olfer  the  quality-made  Flag  Kit  with  phone  QUANTITY  ORDERS  COLLECT 
promotional  power  proved  by  hun  /ciq\  aoo  ocnn 

dreds  of  newspapers  across  the  coun  ^dy-4;DUU 

try  You'll  find  it  a  patriotic  pleasure  ATI  AQ  P|  A/1  I'ORP 
to  present  and  promote,  *  l-MO  F  \/UIir  . 

Gets  RESPONSE  all  year  'round!  BENTON.  IL^  6?812 

I  Lowest  prices.  Immediate  delivery.  BERKELEY  sfciALL.  INC. 

Ik  Buy  direct  and  save!  ^  O  Box  6526.  Mobile,  Al.i  36606^ 


NATIONAL  ADVERTISING  INVESTMENTS  IN  NEWSPAPERS 

{Continued  from  page  56) 

1970  .  1969 

SPORTING  GOODS,  CAMERAS  i  PHO.  SUPPLIES  .  5  10.236,000  $  11,708,000 

$  19,040,000  $  18,965,000 

1 ,642,000  1 ,809,000 

16.504,000  16.302,000 

86.000  215,000 

808,000  639,000 


1,o5d  jog,  run 
and  stagger  in 
classic  event 


TOBACCO  . 

Cigars . 

Cigarettes  . 

Tobacco  . 

Miscellaneous  Tobacco 


TOILET  REQUISITES  . 

Dentifrices  . 

Men's  Toiletries  . 

Perfumes  &  Cosmetics  . 

Toiiet  Soaps  . 

Miscellaneous  Toilet  Requisites 


TRANSPORTATION  . 

Airways . 

Bus  Lines  . 

Railroads  . 

Steamships  . 

Tours  . 

Miscellaneous  Transportation 


WEARING  APPAREL 


GRAND  TOTAL  .  $  948,404,000  $  990,910,000  —4.3 

NOTE:  Gain  in  Tires  classification  and  loss  in  Automotive-Miscellaneous  due  principally  to  a  classifying  method 
change  whereby  tire  copy  of  Auto  Supply  Stores  (Part  of  Automotive-Miscellaneous)  became  part  of 
Tires  classification  in  1970  rather  than  remaining  in  the  Automotive-Miscellaneous  classification  as  in  1969. 


ARTFULLY,  T.  Harold  Forbes  Jr.  (center),  editorial  promotion 
manager  of  the  New  York  News,  accepts  a  Business  in  the  Arts 
award  for  his  newspaper  from  Arnold  Gingrich  (left),  publisher 
of  Esquire.  G.  A.  McClellan  (right),  president  of  the  Business  Com¬ 
mittee  for  the  Arts,  said  the  News  was  honored  for  sponsoring  music 
and  art  programs  in  the  public  schools.  The  Boston  Herald-Traveler 
also  was  cited  for  its  cultural  interests. 
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The  Gk>ss  Suburban: 
Three  presses  for  the 
price  of  one. 


A  weekly  newspaper  press  that’s  also  a 
medium-sized  daily  press  that’s  also  a 
web-offset  commercial  press.  That’s 
the  Goss  Suburban. 

In  fact,  the  vertical  web  Suburban  has 
been  called  the  most  versatile  web-offset 
press  in  the  world.  With  good  reason. 

The  Suburban  is  at  home  printing  24 
broadsheet  pages  or  48  tabloid  pages  at 
25,000  p.p.h.  Add  an  Urbanite  folder, 
and  you  can  push  it  up  to  32  broadsheet 
pages  or  64  tabloid  pages. 

Because  of  the  heavy-duty,  jaw-type 


folder,  the  Suburban  gives  folding 
accuracy  that  spells  big  profits. 

You  can  even  add  a  precision  sheeter 
that  accurately  cuts  the  web  at  speeds 
up  to  20,000  sheets  per  hour.  That’s 
money  talking. 

If  you  like  the  sound  of  all  this,  call 
your  Goss  representative.  Or  write  to 
Goss,  MGD  Graphic  Systems,  P.O.  Box 
50360,  Chicago,  Illinois  60650. 

Goss 


Photographed  at  Western  N.Y.  Offset  Press,  Lancaster,  N.Y. 


IHE  CI.\SS1F1ED  CLIMC 


IRS  regulation  builds 
foundation  for  legals 

By  Stan  Fineness 

CAM.  Proviflence  Journal  anil  ItuHptin 


Usually,  when  the  Federal 
Government  does  something 
that  affects  newspapers,  it  costs 
us  time,  money,  anguish  or 
maybe  all  three — a  la  EEOC 
and  the  supposed  “sex  discrim¬ 
ination”  brought  about  by  run¬ 
ning  separate  male  and  female 
help  wanted  columns. 

But  now  we  have  something 
different.  It’s  a  small  windfall 
of  Legal  linage  which  is  com¬ 
ing  to  us  through  a  new  In¬ 
ternal  Revenue  Service  re¬ 
quirement  that  private  founda¬ 
tions  must  publish  an  ad  noti¬ 
fying  citizens  that  their  annual 
report  is  available  for  inspec¬ 
tion. 

Here’s  w'hat  is  required  by 
Paragraph  C,  Part  III  of  IRS 
instructions  for  Forms  990  and 
990-AR,  “Return  of  Organiza¬ 
tion  Exempt  from  Income  Tax 
and  Annual  Report  of  Private 
Foundation” — 

“Public  Inspection  of  Private 
Foundation’s  Annual  Reports. — 
The  annual  report  required  to 
be  filed  under  section  6056  shall 
be  made  available  by  the  foun¬ 
dation  managers  for  inspection 
at  the  principal  office  of  the 
foundation  during  regular  bus¬ 
iness  hours  by  any  citizen  on 
request  made  within  180  days 
after  the  publications  of  no¬ 
tice  of  its  availability.  Such 
notice  shall  be  published,  not 
later  than  the  day  prescribed 
for  filing  such  annual  report 
(determined  with  regard  to  any 
extension  of  time  for  filing), 
in  a  newspaper  having  general 
circulation  in  the  county  in 
which  the  principal  office  of  the 
private  foundation  is  located. 
The  notice  shall  state  that  the 
annual  report  of  the  private 
foundation  is  available  at  its 
principal  office  for  inspection 
during  regpilar  business  hours 
by  any  citizen  who  requests  it 
within  180  days  after  the  date 
of  such  publication,  and  shall 
state  the  address  of  the  pri¬ 
vate  foundation’s  principal  of¬ 
fice  and  the  name  of  its  princi¬ 
pal  manager. 

“A  copy  of  the  notice  must 
be  attached  to  the  annual  report 
filed  with  the  Internal  Revenue 
Service. 

“A  copy  of  such  notice  as 
published  and  a  statement 
signed  by  a  foundation  man¬ 
ager  stating  that  such  notice 


was  published,  setting  forth  the 
date  of  publication  and  the 
publication  in  which  it  appears 
shall  be  sufficient  proof  of  pub¬ 
lication.” 

The  “newspapers  of  general 
circulation”  receiving  these 
Legals  aren’t  going  to  have  to 
inish  out  to  buy  new  presses, 
though.  According  to  an  813- 
page  U.  S.  Government  Print¬ 
ing  Office  publication,  “Tax-Ex¬ 
empt  Foundations:  Their  Im¬ 
pact  on  Small  Business”  (avail¬ 
able  for  $6.50),  there  are  30,262 
private  foundations. 

Internal  Revenue  District 
Number  13,  Manhattan,  has 
5,442  Legals  coming  in  from 
private  foundations  this  year. 
There  were  50  of  these  ads  in 
a  recent  edition  of  the  New 
York  Timeit,  and  they  look  like 
this: 

THE  ANNUAL  REPORT  of  CoaU 
and  Ciark  Foundation,  for  the  calendar 
year  ended  December  31,  1970  is  avail¬ 
able  at  430  Park  Ave.,  New  York, 
N.  Y.  10022  for  insi)ection  durinK  reftu- 
lar  business  hours  by  any  citizen  who 
requests  it  within  180  days  hereof. 
Principal  Manager  of  the  Foundation 

is  MR.  W.  C.  WHEELER. 

Following  Manhattan  are 
Chicago,  1,955;  Boston,  1,654; 
Los  Angeles,  1,472;  Philadel¬ 
phia,  1,094;  and  Detroit,  1,019. 

Anchorage  will  get  8  of  these 
Legals. 

Somelliing  for  free 

But  while  we’re  getting  a  lit¬ 
tle  paid  business  in  one  area, 
there’s  a  visible  trend  in  others 
where  various  branches  of  the 
government,  both  local  and  Fed¬ 
eral,  are  asking  newspapers  to 
inin  “inserts”  and  “disclaimers” 
for  various  reasons. 

The  New  York  State  Adver¬ 
tising  News,  official  bulletin  of 
the  Advertising  Managers’  Bu¬ 
reau  of  the  New  York  State 
Publishers’  Association,  reports 
that  New  York  publishers  were 
being  asked  by  the  State  Divi¬ 
sion  of  Human  Rights  to  run  a 
disclaimer  that  the  newspaper 
involved  does  not  knowingly  ac¬ 
cept  advertising  in  the  violation 
of  housing  laws  prohibiting 
discrimination. 

Plus  another  one  on  sex  dis¬ 
crimination  in  emplojTnent. 

And  a  third  one  on  minimum 
wages  and  age  discrimination 
in  employment.  This  one,  re¬ 


ceived  by  practically  all  news¬ 
papers,  I  would  guess,  came 
in  the  form  of  a  letter  from 
Robert  D.  Moran  of  the  U.  S. 
Department  of  Labor  in  Wash¬ 
ington  that  started  out, 

“Dear  Advertising  Manager: 
Attached  is  a  suggested  insert 
for  your  classified  ad  columns 
about  the  Fair  Labor  Stand¬ 
ards  Act  (Federal  Wage  and 
Hour  Law)  and  the  Age  Dis¬ 
crimination  in  Employment 
Act  administered  and  enforced 
by  the  U.  S.  Department  of 
Labor’s  Wage  and  Hour  Divi¬ 
sion.  The  Division  has  found 
such  inseris  beneficial  to  both 
employees  and  employers  .  .  .” 

This  request  was  handled  in  a 
very  interesting  manner  by 
John  Clark,  advertising  director 
of  the  Troy  (N.Y.)  Record. 

His  reply  to  Mr.  Moran  fol¬ 
lows: 

“Dear  Mr.  Moran:  I  have 
your  letter  and  advertising  copy 
regarding  ‘Notice  to  Job  Ap¬ 
plicants.’ 

“The  cost  of  this  19-line  ad¬ 
vertisement  is  just  $4.98  per 
day,  based  on  our  best  contract 
rate.  Please  sign  both  copies  of 
the  enclosed  six-month  space 
agreement  and  return  to  us  in 
the  enclosed  self-addressed 
stamped  envelope,  and  we  will 
start  your  ad  the  day  following 
receipt  of  your  space  agreement. 

“Thank  you  verj'  much  for 
your  interest  in  The  Record 
Newspapers.” 

He  got  a  nice  reply  indicat¬ 
ing  that  use  of  the  insert  “is, 
of  couise,  optional”. 

*  4c  itc 

Treasure  cliesl 

Rochester’s  Gannett  Newspa¬ 
pers  have  taken  the  oft-dis¬ 
cussed  “treasures”  found  on 
their  classified  pages  and 
turned  them  into  increased 
linage. 

The  promotion  staff  used  a 
“Treasure  Chest  Contest”,  re¬ 
lated  in-paper  advertising,  a  ra¬ 
dio  promotion  campaign,  and  a 
“garage  sale”  promotion  in  a 
four- week  campaign  that  added 
an  average  of  1,800  transient 
ads  per  week. 

The  campaign  leaned  heavily 
on  the  premise  that  classified 
pages  contained  “treasures.” 

Classified  ad  manager  Peter 
.Augustinos  helped  the  concept 
by  instituting  a  “Treasure 
Chest”  page  each  F  riday,  which 
features  ads  from  antique 
dealers,  boutiques,  unusual  res¬ 
taurants,  art  dealers,  and  other 
spots  where  “treasure”  can  be 
found  by  weekend  travelers  in 
Greater  Rochester. 

The  promotion’s  principal 
thrust  was  through  a  “Treasure 
Hunt”  contest  which  offered  a 
$250  cash  first  prize,  and  100 


free  three-line  want  ads  as  sec¬ 
ond  prizes  in  each  of  four 
weeks. 

Clues  for  the  weekly  “treas¬ 
ure,”  (a  person,  place,  or 
thing),  were  hidden  in  the 
classified  ads  themselves,  re¬ 
quiring  readers  to  pour  through 
the  entire  section  and  inviting 
added  traffic. 

Daily  promotion  ads  included 
coupons  where  readers  could 
clip  their  “finds”  daily,  gather¬ 
ing  enough  clues  so  that  they 
could  discover  the  correct  an¬ 
swer. 

As  a  tie-breaker,  readers  had 
to  come  up  with  a  want  ad  slo¬ 
gan  which  became  the  property 
of  the  newspapers.  (The  pro¬ 
motion  department  now  has 
more  than  5000  slogans  for  fu¬ 
ture  use!) 

Concurrently  with  the  con¬ 
test,  heavy  in-paper  advertising 
space  and  a  radio  campaign  on 
seven  stations  throughout  up¬ 
state  New  York  promoted  the 
contest  and  the  want  ads. 

As  part  of  the  campaign,  ads 
and  commercials  encouraged 
readers  to  hold  their  own  ga¬ 
rage  sales,  and  Advertising 
Sales  Promotion  Manager  Dave 
Best  designed  a  distinctive  red 
sign  that  was  given  to  anyone 
who  placed  a  garage  or  house¬ 
hold  sale  ad.  A  special  category 
was  added  for  the  sales,  with 
an  attractive  “garage  roof”  as 
an  umbrella  over  the  section. 

The  campaign  produced  a 
dramatic  gain  in  transient  bus¬ 
iness,  and  contributed  to  an  in¬ 
crease  in  overall  linage. 

Information  is  available  from 
Paul  Flynn,  assistant  public 
service  director  for  the  Demo¬ 
crat  and  Chronicle  and  the 
Times-Union. 


Classified  ad  agency 
seeks  reorganization 

A  petition  for  reorganization 
under  Chapter  XI  of  the  Fed¬ 
eral  Bankruptcy  Act  was  filed 
last  week  by  Diener  &  Dorskind 
Inc.,  a  New  York  advertising 
agency  that  specializes  in  classi¬ 
fied  ads  in  newspapers. 

The  firm  listed  assets  of  $2,- 
130,885  and  current  liabilities  of 
$2,223,229.  The  assets  include 
accounts  receivable  amounting 
to  $1,552,353. 

The  list  of  unsecured  credi¬ 
tors,  623  in  all,  includes  many 
newspapers.  Roy  Babbitt  was 
named  referee  to  conduct  the 
proceedings  in  U.S.  District 
Court,  Southern  District  of 
New  York.  The  petition  was 
filed  by  the  Manhattan  law’  firm 
of  Levin  &  Weintraub. 

Larry  Seymoure,  a  senior 
vicepresident,  left  the  agency  to 
join  Nationwide  Advertising 
Service  in  Cleveland. 

Five  branch  offices  of  Diener 
&  Dorskind  will  be  closed. 
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DIRECTORY  Ol  PRKS  CONTACTS 


PR /INDEX  is  a  regular  E&P  feature  appearing  in  the 
first  issue  of  each  month.  Listings  are  published  as 
advertising  by  the  companies  and  organizations  listed. 


If  you  mail  press  contact  lists  to  newspapers,  your  ad¬ 
vertisement  belongs  in  PR/INDEX.  Write  for  your  com¬ 
plete  PR/INDEX  kit,  or  use  coupon  to  order  your  listing. 


AGRICULTURE 


FARM  FACTS  &  PHOTOS — Photos,  slides,  mo¬ 
tion  footage,  background  information  on  farm 
equipment  and  mechanized  farming.  B&W 
prints  readily  available;  others  may  take  a  little 
longer.  Dept.  382-EP,  New  Holland  Div.  of 
Sperry  Rand.  New  Holland,  Pa.  17557.  (717-354- 
2121).  We're  never  too  busy  to  check  the  file! 


AIRLINES 


ALLEGHENY  AIRLINES — Major  airline  serving 
106  cities  in  17  states  and  Toronto,  Canada. 
Photos.  B&W  and  color,  on  request.  Ready  to 
assist  in  feature  development,  hard  news  gather¬ 
ing,  TV  and  Radio  spots.  Jack  King,  vice  presi¬ 
dent — Public  Affairs:  Dave  Shipley,  director — 
Public  Relations;  Pete  Wasoner,  manager — 
News  Bureau;  c/o  Allegheny  Airlines,  Washing¬ 
ton  National  Airport,  Washington,  D.C.  20001 
202/347-9660 


AVIATION 


AIRCRAFT  OWNERS  AND  PILOTS 
ASSOCIATION  (AOPA) 

Largest  general  aviation  organization  repre¬ 
senting  150.000  members.  News  and  comment 
about  general  aviation,  the  largest  segment  of 
air  transportation.  Contact  Charles  Spence, 
Director  Public  Relations,  AOPA  Box  5800, 
Washington.  D.C.  Telephone  (301)  654-0500. 


CORPORATE  RESPONSIBILITY 


EASTMAN  KODAK  COMPANY— For  reports  on 
social  responsibility  and/or  environment  con¬ 
trol  activities  of  this  photographic  and  chemical 
manufacturing  company,  contact  Corporate  In¬ 
formation  Department,  343  State  Street,  Roch¬ 
ester.  N.Y.  14650,  (716)  325-2000. 


EDP-COMPUTER 


DIGITAL  EQUIPMENT  CORPORATION— In¬ 
formation  on  small-,  medium-,  and  large-scale 
digital  computers  and  electronic  circuit  modules, 
the  basic  building  blocks  of  automation.  Con¬ 
tact  Mark  Nigberg,  manager,  public  relations. 
Digital  Equipment  Corp.,  146  Main  Street, 
Maynard,  Mass.  01754.  Phone  (617)  897-5111. 


ELECTRONICS 


LATEST  DEVELOPMENTS  in  subscription  TV  and 
consumer  electronics:  color  TV,  stereo,  research. 
Press  releases,  background  fact  sheets,  8x10  B/W 
photos,  transparencies  upon  request.  Other 
background  on  hearing  aids,  FM  broadcasting, 
TV  and  radio  products  for  the  home  and  out¬ 
doors.  Write  Public  Relations  Dept.,  Zenith 
Radio  Corporation,  1900  N.  Austin  Avenue, 
Chicago— 60639,  or  call  312-745-5035. 


HOUSING:  MANUFACTURED 


FACTS,  PHOTOS,  NEWS  FEATURES  on  mobile 
and  modular  housing  which  provided  67%  of 
all  home  sales  under  $25,000  last  yr.  Up  date 
your  knowledge:  Write  Jerry  Bagley,  PR  Direc¬ 
tor,  Mobile  Homes  Manufacturers  Assn.,  6650 
Northwest  Hwy.,  Chicago,  III.  60631. 


INSURANCE 


ALLSTATE  INSURANCE  COMPANIES— In¬ 
formation  on  automobile,  boatowners,  home- 
owners,  health,  life  insurance;  traffic  safety, 
driver  education,  travel.  Contact  Raymond  P. 
Ewing,  Assistant  Public  Affairs  Director,  Allstate 
Plaza.  Northbrook.  III.  Phone  (312)  291-5086. 


INSURANCE  COMPANY  OF  NORTH  AMER¬ 
ICA — Information  on  insurance  coverages,  with 
particular  emphasis  on  innovations  in  the  areas 
of  rehabilitation,  MEND  and  the  INA  MEND 
Institute;  safety;  loss  prevention  control  and 
defensive  driving;  and  all  lines  of  property, 
liability^  life,  health  and  accident  insurance. 
Contact:  Stephen  R.  Lawrence.  Director  of 
Public  Relations,  1600  Arch  Street,  Philadelphia, 
I  Pa.,  I9I0I. 


INSURANCE  INFORMATION  INSTITUTE— 
Prompt,  authoritative  information  on  automobile, 
home  and  other  forms  of  property  and  liability 
insurance  through  a  network  of  twelve  offices 
located  around  the  country.  For  a  Fact  Book 
about  insurance,  write  to  the  Institute  at  1 10 
William  Street.  New  York,  N.Y.  10038.  For 
answers  to  your  questions  about  property  and 
liability  insurance,  call  (212)  233-7650. 


ROYAL-GLOBE  INSURANCE  COMPANIES— 

For  Information  on  personal  and  commercial 
property  and  casualty  coverages  and  services 
here  and  abroad.  Contact:  Robert  H.  Prall, 
Manager,  Public  Relations.  Marjorie  Black,  Pub¬ 
lic  Relations  Representative,  150  William  Street. 
New  York  10038.  Telephone:  (212)  732-8400. 


NEW  PRODUCTS 


NEW  INDUSTRIAL  AND  CONSUMER  prod¬ 
ucts  from  Holland.  Press  releases  and  8x10  B-W 
photos  are  yours  tor  the  asking.  Products  are 
designed  specifically  for  the  American  and 
Canadian  markets.  These  releases  and  special 
press  articles  are  written  for  new  product 
columns,  features,  featurettes  and/or  fillers  in 
all  communications  media.  Write  or  call.  Pub¬ 
licity  Department,  Netherlands  Consulate  Gen¬ 
eral,  10  Rockefeller  Plaza,  New  York,  N.Y. 
10020;  Phone  (212)  246-1429. 


When  you  open  your  new  plant  .  .  . 

Sell  your  used  newspaper 
machinery  with  E&P  classified 

You  can  recover  some  of  the  cost  of  your  new  plant  by 
selling  your  used  and  no  longer  needed  press,  stereo,  com¬ 
posing  or  engraving  department  equipment  through  the 
classified  pages  of  EDITOR  &  PUBLISHER. 

There’s  a  ready  market  for  your  used  equipment,  too.  Smaller 
newspapers  with  growing  pains,  weeklies  growing  into  dailies, 
and  expanding  operations  are  looking  for  cost-saving  methods 
of  expansion.  The  tight  economy  has  publishers  looking  for 
good  buys  in  used  equipment.  Maybe  you  have  just  what 
they’re  looking  for. 

E&P  classified  advertising  is  modestly  priced,  and  has  a 
good  record  of  results  for  advertisers.  Plan  now  to  end  off 
your  copy  for  two  or  three  insertions.  See  the  rates,  as  low 
as  $1.60  per  line,  in  the  rate  box  found  in  the  classified 
section.  Then  all  you  have  to  do  is  write  your  ad,  send  it 
to  E&P,  or  phone  (212)  752-7050. 

Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.  Y.  10022 
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through  better  recognition 
of  your  martet  and 
your  coverage. 

SRDS  Newspaper  Rates  and  Data  is  the  only  marketplace  where  you  can  use 
these  techniques  to  help  the  planner/ buyer  build  newspaper  schedules. 

SRDS  Newspaper  Rates  and  Data  and  its  companion  buying  catalog, 

Newspaper  Circulation  Analysis  (NCA)  are  designed  to  help  SRDS  subscribers. 

This  is  how  your  Service-Ad  can  be  of  the  most  value  to  your  prospects 
in  understanding  your  market  and  your  newspaper  and,  of  course,  to  you. 


Best 

Test 

wes^ 


Portland's  two  dailies  reach 
8outo(10in  the  989.000 
metro  market-and  deliver 
more  than  half  the  2  million 
plus  state  market  in  the 
bargain! 

THE  OREGONIM 
OREGON  JiX^AL 
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THE8AMDIEQ0  UMION/EVENINQ  TRIBUNE  OFFERS  M%  COVERAGE  Of  THC  MARKET. 

70%  coverage  m  the  city  tone  which  haa  $3%  of  AQI  houaehoMt  A  M%  of  total  retail  aatea 
NO  LOS  ANGELES  NEWSPAPER  EXCEEDS  •%  COVERAGE  IN  THE  SAN  DIEGO  MARKET. 

PofMrtalkm:  1.3  million  EMectivc  buying  Income:  S4.2  billion  Total  retail  sales  •  1969:  $2,346,696,000 


Portland  Oresonian  and  Oregon  Journal  ...  is  aggressively  pursuing  test 
market  business  vrith  a  special  campaign  in  SRDS  using  a  small  space, 
multi-location  approach. 

Special  purpose  ads  are  located  in  the  listings  of  other  well-known  test 
markets  such  as  Albuquerque,  Syracuse,  Phoenix,  Indianapolis,  Columbus 
and  Harrisburg,  on  a  rotating  basis. 

The  strategy  is  to  expose  Portland  as  an  "ideal  test  market”  to  the 
buyer/planner  working  with  SRDS  at  the  very  time  he  is  building  and 
planning  his  campaign. 

If  your  market  or  newspaper  has  a  particular  sales  or  marketing  problem, 
special  purpose  units  in  SRDS  can  very  likely  develop  an  approach  for  you. 


The  San  Diego  Union/Tribune  .  .  .  tells  its  story  first  from  the  viewpoint 
of  the  market;  secondly  from  the  way  the  newspaper  serves  this  market. 

The  foundation  is  a  total-information  30"  color  ad  positioned  in  San 
Diego’s  own  listing  section  detailing  population,  effective  buying  income, 
retail  sales  by  category,  and  a  wealth  of  information  on  demographics  to 
help  the  buyer/planner. 

The  Union/Tribune  anticipates  that  the  SRDS  user  will  probably  be  re¬ 
viewing  the  largest  California  markets,  and  consequently  special-purpose 
units  are  strategically  located  in  the  Los  Angeles  and  San  Francisco 
listings.  The  purpose  is  to  intercept  the  SRDS  user;  alert  him  to  the 
values  which  San  Diego  offers;  point  out  that  "no  Los  Angeles  news¬ 
paper  exceeds  6%  coverage  in  the  San  Diego  market;"  and  to  refer  this 
planner/buyer  to  the  large,  informative  ad  in  the  San  Diego  listings. 

The  concept  utilized  by  San  Diego  Union/Tribune  is  a  sound  one.  Ex¬ 
plain  your  market,  and  your  newspaper,  in  full  detail  with  your  listing; 
then  aggressively  search  out  the  planner/buyer  to  make  certain  he  is 
exposed  to  your  values. 

This  technique  works  for  the  San  Diego  Union/Tribune;  it  can  work  for 
your  paper  also. 


MARUn  INKMMATION  AVAILA81I  IN  THISt  CATtCCNUES 
'  Marhrl  Analysis. "  "tvsiness  Activity.'’  "AutomcMive.'  'Shopping  Centers,”  "Food  Outlets /Grocery  Routes” 
"Drugs.  '  Lipuor."  'Newspaper  Circulation/lamily  CharacienstKS/Readership"  A  "Trai«l"  Wnie  to  Marketing 


San  Diego  is... the  Union/Tribune 

A  Newspaper  1  RuOlicolion  WCopiey  Nowapopor*  Raproaantad  by  Bfanhatn  Mdenoy.  Inc. 


ATTENTION 

MEDIA 

BUYERS: 


Irtciwde  San  Dtego  tn  your  Southern  Calitorr 
24th  largest  metro  market  1  3  million  people 

$4  2  btHion  effective  buying  income 
$2  3  bHlion  retail  tales 

THE  SAN  DIEGO  UNION  A  EVENING  TRIBUNE 
delivering  67*.  coverage  ol  the  SMSA 
See  Our  listing  under  San  Diego  California 
NO  LOS  ANGELES  NEWSPAPER  EXCEEDS  6*. 
COVERAGE  IN  THE  SAME  AREA 


Novv;  for  the  first  time  in  the  histoi7  of  the 
the  Chicago  SunTimes/Chicago  Daily  News  has  more 
readers  than  Chicagols  other  newspaper  combination. 


It's  true! 

Wc  give  you  2^14,000  adult  readers. 
44,000  more  total  adults  and 
276,000  more  under>50  adults 
than  Chicago's  other  combmation. 


The  Chicago  Sun-Times/ Daily  News  ...  is 
obviously  in  a  highly  competitive  newspaper 
market. 

The  claim  in  the  headline  is  documented  by 
a  detailed  demographic  breakdown  by  age, 
sex,  income,  size  of  household,  and  cost 
per  thousand. 

The  Sun-Times/ Daily  News  knows  that  the 
SRDS  user  needs  more  than  mere  puffery  to 
include  a  newspaper  on  a  schedule.  So  they 
provide  him  what  he  needs,  and  anchor  the 
information  in  the  buyer/ planner’s  basic 
workbook  —  good  old  SRDS. 


W*  cml  iMi,  too. 

We  give  national  advertisers 
Retail  Store  Rates.  And  the 
lowest  CPM  in  town. 


If  you  nood  Chicago, 


Chicago  Sun-Times/Chicago  Daily  News 


THE  NEWSPAPER  DIVISION  OF  FIELD  ENTERPRISES.  INC. 

CHICAGO  •  NEW  YORK  •  DETROIT  •  ATLANTA  •  LOS  ANGELES  •  MIAMI  BEACH 


#  READERS 


(SOURCE:  BRI-1969)  1,000-LINE  AO* 

TOTAL  ADULTS 

Sun-Times/Daily  News  2.214.000  $1.23 

Other  AM/PM  Combination  2.170,000  1-36 

You  reach  44.000  more  at  a  9.6%  savings 

ADULTS  IB-50 

Sun-Times/Daily  News  1,576.000  1  73 

Other  AM/PM  Combination  1.300,000  2.28 

You  reach  276.000  more  at  a  24.1%  savings 

MEN  UNDER  SO 

Sun-Times/Datly  News  768,000  3.54 

Other  AM/PM  Combination  622.000  4.76 

You  reach  146.000  more  at  a  25.6%  savings 

WOMEN  UNDER  SO 

Sun-Times/Oaily  News  808,000  3.37 

Other  AM/PM  Combination  678,000  4.37 

You  reach  130,000  more  at  a  22.9%  savings 


(SOURCE:  BRI-1969)  1,000-LINE  AD* 

ADULTS  ATTENDED  COLLEGE 

Sun-Times/Oaily  News  887.000  3.07 

Other  AM/PM  Combination  849.000  3.49 

You  reach  38.000  more  at  a  12.0%  savings 
ADULTS  IN  3-OR-MORE  PERSON  HOUSEHOLDS 
Sun-Times/Oaily  News  1.733.000  1.57 

Other  AM/PM  Combination  1,526.000  1-94 

You  reach  207.000  more  at  a  19.1%  savings 

ADULTS  IN  $8000-AND-UP  INCOME  HOUSEHOLDS 
Sun-Times/Daily  News  1.518.000  1-79 

Other  AM/PM  Combination  1.470.000  2.01 

You  reach  48,000  more  at  al0.9%savings 

ADULTS  IN  HOUSEHOLDS  WITH  CHILDREN  UNDER  II 
Sun-Times/Oaiiy  News  1.252,000  2.17 

Other  AM/PM  Combination  1.112,000  2.66 

You  reach  140.000  more  at  a  16.7%  savings 


FREE!  Check  our  Consumer  Data  Bank  for  other  new  market,  media,  consumer  and  brand  information. 

For  more  inlormalion.  call  Or  wnta  Markalmf  Sorvictt  Dtpf  .  Nawspaper  Division,  FialO  Eniarpnaaa.  401  N.  Wabash. 

Chicago.  Ill  (60611).  (312)  321-2770.  or  your  local  Sun-Tunas/Oaiiy  Naws  oThca 


Providence  Journal-Bulletin.  Don’t  let  mar¬ 
keters  define  your  market  for  you,  and  restrict 
you  to  limits  not  of  your  own  choosing.  The 
Journal  Bulletin  claims  the  entire  state  of 
Rhode  Island  and,  to  dramatize  its  point, 
compares  itself  with  Boston  —  emphasizing 
that  it  is  one  of  New  England’s  two  areas 
with  more  than  a  million  people. 

Is  your  market  misunderstood  or  underap¬ 
preciated?  It  doesn’t  have  to  be.  The  right 
kind  of  advertising  copy,  strategically  posi¬ 
tioned  in  SRDS,  can  help  you  establish  your 
own  boundaries. 


THEFIWVIDENCE 

lOURNAL-BUllETIN 


Richmond  Newspapers'  Market 
compared  with 
Television's  ADI 


Richmond  Times-Dispatch  and  News  Leader  .  .  .  has  always  recognized 
the  importance  of  establishing  the  definition  of  what  a  newspaper  market 
really  is,  and  that  planners  and  buyers  have  to  make  decisions  not  only 
as  to  how  much  money  is  to  be  spent  in  each  market,  but  what  type  of 
medium  will  be  used. 

Consequently  their  advertising  copy  explains  both  the  Richmond  ADI 
market  and  the  Richmond  Newspaper  market  and  thoroughly  documents 
the  Times-Dispatch  and  News  Leader  coverage. 

Incidentally  this  same  ad  runs  in  the  ADI  section  of  SRDS’  Newspaper 
Circulation  Analysis  (NCA)  where  newspaper  circulation  and  SRDS 
Consumer  Market  Data  are  directly  applied  to  television  mSrket  areas. 

This  approach  could  make  sense  to  other  newspapers,  particularly  those 
with  strong  coverage  patterns  and  good  ADI  penetration. 


covers  1,164.900  people— 
25%  of  Virginia's  population 


Richmond  Times-Dispatch  and 

The  Richmond  News  Leader  Richmond,  Vo. 


In  SRDS  YCXJ  ARE  THERE 

selling  by  helping  people  buy. 


Standard  Rate  &  Data  Service,  Inc. 

the  national  authority  serving  the  media-buying  function  5201  OLD  ORCHARD  ROAD,  SKOKIE,  ILLINOIS  60076 


Sports  Puzzle 
by  Bob  Bowie 
in  60  papers 

More  than  60  sports  editors  in 
the  United  States  and  Canada 
have  made  room  once  a  week  in 
their  sections  for  Sports  Puzzle, 
a  participation  feature  for  the 
fans  and  the  puzzle  buffs. 

The  two  column  puzzle  is  dis¬ 
tributed  by  Media  Features  Inc. 
of  Chicago. 

Sports  Puzzle,  the  creation  of 
Rob  Bowne,  Denver  Post  sports 
writer-cartoonist,  is  built  around 
names,  words  and  terms  asso¬ 
ciated  with  a  particular  sport. 
Each  diagram  contains  a  photo¬ 
graph  of  a  recognized  sports 
-star,  whose  name  appears  in  the 
puzzle  to  help  the  reader  get 
started. 

The  puzzle  is  aimed  at  draw¬ 
ing  the  readers  attention  to  up¬ 
coming  sports  events. 

Bowie,  who  has  been  a  Denver 
Post  staffer  for  nearly  25  years 
after  mo^^ng  to  the  Mile  High 
City  from  Philadelphia  after 
World  War  II,  constantly  is 
asked  “how  do  you  make  a  puz¬ 
zle;  where  do  you  start?” 

Volumes  of  record  books  and 
sports  publications  are  at  his 
command.  He  researches  the 
puzzle  subject  in  advance;  lays 
out  the  position  of  the  photo  en 
the  rough  puzzle  diagram,  then 
starts  fitting  words  together — 
acmss  and  dowm. 

When  he  backs  himself  into  a 
corner,  he  discards  the  rough 
and  starts  over.  Sometimes  it 
takes  as  many  as  three  tries  be¬ 
fore  he  is  satisfied  with  the 
product. 

When  the  rough  is  finished, 
the  puzzle  is  transferred  to 
printed  blanks  and  the  black 
squares  are  inked  in  and  num¬ 
bers  applied. 

For  several  years,  Bowie’s 
three-times-a-week  sports  car¬ 
toons  entertained  Denver  Post 
readers,  but  since  the  first  of  the 


year.  Sports  Puzzle  has  taken 
his  time  and  the  cartoons  have 
been  shelved. 

.4dditionally,  Bowie  works  as 
a  sports  writer  and  sports  page 
makeup  man. 

Last  November  Bowie  sent 
samples  of  Sports  Puzzle  to 
Media  Features  Inc.  W’illard 
Colston,  president  of  the  firm, 
flew  to  Denver  a  few  days  later 
and  signed  Bowie  to  a  five-year 
contract. 

Telpac  obtains 
‘Mafalda’  strip 
rights  for  U.S. 

Publishing  and  merchandising 
rights  in  the  United  States  and 
Canada  for  the  comic  strip 
“Mafalda”  have  been  acquired 
by  Telpac  Productions  Inc.,  New 
York.  The  strip,  published  as  a 
weekly  magazine  in  Argentina, 
is  followed  by  Europeans  in 
Italy,  Portugal,  and  Finland  and 
in  South  America  as  a  daily 
newspaper  strip. 

“Mafalda,”  the  comic  strip’s 
young  heroine,  was  created  six 
years  ago  by  Joaquin  Lavado, 
a  former  political  reporter  in 
Argentina  who  adopted  the  pen 
name  “Quino”  as  a  security 
measure  in  South  America’s 
volatile  political  climate. 

Described  by  Quino  as  a  child 
who  might  have  played  with 
dolls  and  teased  little  boys  had 
she  been  created  during  a  more 
peaceful  period  of  history,  “Ma¬ 
falda”  and  her  little  friends 
raise  some  big  questions  about 
the  world  today. 

The  comic  strip  regularly  fea¬ 
tures  the  precocious,  questioning 
Mafalda,  with  her  friends  and  a 
cross-section  of  society. 

Tom  Shull,  president,  said 
Telpac  intends  to  reassign  the 
rights  in  such  areas  as  newspa¬ 
per  syndication,  book  publish¬ 
ing  and  for  a  variety  of  prod¬ 
ucts. 


How  emotions  con  shut 
down  the  menstrual  cycle. 

From  You  and  the  Doctors 

Frank  answers  to  everything  your  readers  want 
to  know  about  their  health,  featuring  medical 
opinions  of  a  round  table  of  doctors  selected  each 
week  from  the  nation’s  top-rated  specialists.  Write 
or  call  John  Osenenko  collect  for  rates  and  availability. 

The  New  York  Times  Special  Features 

229  West  43d  Street,  New  York,  N.Y.  10036 
(212)556-1721 


Shreveport  Journal 
buys  GodbolcFs  firm 

D.  Wesley  Attaway,  vicepresi¬ 
dent  of  the  Shreveport  (La.) 
Journal,  and  James  M.  Godbold, 
president  of  Universal  Science 
News,  have  announced  the  for¬ 
mation  of  a  new  company,  Uni¬ 
versal  Publishing  Inc. 

The  new  company,  in  which 
the  Journal  Publishing  Company 
will  be  the  majority  stockholder, 
has  purchased  all  the  stock  of 
Universal  Science  News  Inc. 
Headquarters  will  continue  in 
Tomball,  Texas. 

Universal  Science  News  is  a 
newspaper  and  magazine  service 
and  is  represented  by  the  Los 
Angeles  Times  Syndicate.  In  ad¬ 
dition,  Universal  Science  News 
owns  and  publishes  three  weekly 
publications  in  the  Houston 
North  Area,  the  Tomball  Trib¬ 
une,  the  Spring  Tribune  and  the 
Tribune  Penny  Saver.  The  sci¬ 
ence  news  company  also  pub¬ 
lishes  the  American  Digest  of 
Foreign  Orthopedic  Literature, 
a  quarterly  medical  journal  ed¬ 
ited  by  Dr.  Henry  Feffer  of 
George  Washington  University, 
Washington,  D.C. 

Olficers  of  the  new  company 
will  be  I).  Wesley  Attaway, 
chairman;  James  M.  Godbold, 
president  and  chief  executive  of¬ 
ficer;  William  J.  Cromie,  vice- 
president  and  editor  of  Univer¬ 
sal  Science  News;  Walter  E. 
Bixby,  vicepresident  and  editor 
of  the  Tribune  newspapers;  Joe 
La  Francis,  vicepresident  and 
sales  director  for  all  Universal 
publications.  Richard  Szymanski 
is  director  of  illustrations  for 
the  Science  News  Service  and 
technical  director  for  all  Uni¬ 
versal  publications. 

Communication  Graphics  Inc., 
another  Journal  subsidiary,  was 
formed  in  early  1970  and  is  now’ 
publishing  the  Midcounty  Chron.- 
icle,  the  Midcounty  Review,  the 
Cleveland  Advocate  and  the  Mid- 
county  Shoppers  Guide.  Some  of 
the  Universal  publications  are 
printed  at  Triangle  Press  Inc., 
a  division  of  Communications/ 
Graphics  in  Beaumont,  Texas. 
Universal  bought  World  Book 
Science  Service  last  year  from 
Field  Enterprises  Inc. 


Publicist  for  USAC 

Eugene  J.  (Jep)  Cadou  re¬ 
signed  from  the  Indianapolis 
Star,  w’here  he  had  been  sports 
editor  and  assistant  city  editor, 
to  be  director  of  public  rela¬ 
tions  for  the  United  States 
Auto  Club.  He  succeeds  Linn 
Henderson,  who  is  now  gen¬ 
eral  manager  of  Mountaineer 
Speedwav  at  Parkersburg, 
W.  Va.  ‘ 


Comics  firm 
combination 
beld  illegal 

The  Supreme  Court  of  the 
United  States  ruled  unani¬ 
mously  this  week  that  the  pur¬ 
chase  of  International  Color 
Printing  Co.  of  Wilkes-Barre, 
Pa.  by  Greater  Buffalo  Press 
Inc.  16  years  ago  violated  the 
antitrust  laws. 

The  decision  sent  the  case 
back  to  the  district  court  to 
work  out  a  remedy.  Justice  Wil¬ 
liam  O.  Douglas,  in  the  court 
opinion,  said  the  passage  of  time 
in  itself  was  not  a  bar  to  re¬ 
quiring  Greater  Buffalo  to  di¬ 
vest  itself  of  International 
w’hich  it  purchased  for  $575,000. 

The  companies,  w’hich  sell  and 
print  comics  sections  for  news¬ 
papers,  were  named  in  a  suit 
brought  by  the  Department  of 
Justice  in  1961  which  alleged 
that  the  merger  lessened  com¬ 
petition  in  violation  of  the  Clay¬ 
ton  Act. 

This  suit  w'as  dismissed  last 
year  by  the  trial  court  which 
found  that  the  companies  were 
not  real  competitors  and  also 
that  International  was  a  “fail¬ 
ing  company”  w’hich  made  its 
sale  exempt  from  antitrust 
prosecution. 

Both  of  these  findings  were 
i*eversed  by  the  Supi’eme  Court. 
Justice  Douglas  noted  that  In¬ 
ternational  had  paid  dividends 
annually  and  had  not  produced 
evidence  to  show  it  was  close  to 
going  out  of  business.  The  tw’o 
companies,  the  court  held,  con¬ 
trolled  about  75  percent  of  the 
comics  supplement  printing  busi¬ 
ness  and  this  was  enough  to 
constitute  a  Clayton  Act  viola¬ 
tion. 

Originally  the  defendants  in¬ 
cluded  King  Features  Syndi¬ 
cate,  a  division  of  the  Hearst 
Corporation.  It  was  removed 
from  the  case  when  Hearst  ac¬ 
cepted  a  consent  decree  which 
permitted  KFS  to  continue  the 
sale  and  printing  of  comics.  The 
Supreme  Court  left  it  up  to  the 
trial  judge  to  “integrate”  the 
decree  w’ith  its  ruling. 

Other  defendants  were  Dixie 
Color  Printing  Co.  of  Alabama 
and  Southwest  Color  Printing 
Co.  of  Texas. 

• 

Syndicate  promoter 

Robert  C.  Dille,  president  of 
National  Newspaper  Syndicate, 
announced  the  appointment  of 
Nancy  E.  Miller  as  promotion 
and  marketing  director  and  as¬ 
sistant  to  Donald  Allan,  sales 
vicepresident. 
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gain,  the  World  Champions! 


I 


. .  .The  Aces  are  the  world’s  best  bridge  team 

On  May  16,  1971,  in  Taipei,  The  Aces  did  it  again.  Won  the  world  bridge  team 
championship  for  the  second  straight  year.  An  overwhelming  victory  it  was,  too — by 
242  to  181  international  match  points  over  France,  the  European  champion. 


Bridge  writer  Alan  Truscott  of  The  New  York  Times  commented;  “It  is  now  clear 
that  the  professional  sextet  of  (Aces)  Jim  Jacoby,  Bob  Wolff,  Mike  Lawrence,  Bob 
Goldman,  Bill  Eisenberg  and  Bob  Hamman  is  the  best  team  now  active  in  the 
game.” 


Put  These  Aces  in  Your  Hand! 


. .  .The  Aces  on  Bridge  is  the  best  bridge  column 


One  year  ago  The  Aces  introduced  to  newspaper  readers  a  new  instructional  concept 
on  the  bidding  and  playing  of  bridge.  For  the  novice,  the  intermediate  and  the 
advanced  player.  Something  different  each  day  to  excite  interest,  to  challenge. 

Under  the  byline  of  Captain  Ira  G.  Corn  Jr.,  it  was  the  ONLY  column  to  draw  upon  the 
experience  and  knowledge  of  EIGHT  experts — the  six  world  champion  Aces,  their 
captain,  and  coach,  Joe  Musumeci. 


The  rush  to  capitalize  on  this  immense  prestige  was  explosive.  The  subscriber  list 
still  grows  daily  and  includes  such  newspapers  as  the  San  Francisco  Chronicle,  Den¬ 
ver  Post,  Hartford  Times,  Chicago  Daily  News,  Des  Moines  Register  &  Tribune,  New 
Orleans  Times-Picayune,  Baltimore  Sun,  Boston  Globe,  Detroit  Daily  News,  St. 
Louis  Globe-Democrat,  New  York  Daily  News,  Long  Island  Press,  Philadelphia  In¬ 
quirer,  Pittsburgh  Post-Gazette,  Dallas  Times  Herald,  Houston  Post  and  Seattle 
Post-Intelligencer. 


United  Features 


220  EAST  42nd  STREET 
NEW  YORK,  N.Y.  10017 


(212)  682-3020 


Harte-Hanks 
group  adds 
Ohio  paper 

Sale  of  the  Journal  Publish¬ 
ing  Co.  of  Hamilton,  Ohio,  by 
the  co-executors  of  the  estate 
of  the  late  Ethelyne  Giwe  Gard 
Gramm  to  Harte-Hanks  News¬ 
papers  Inc.  of  San  Antonio  was 
comj)lete(l  May  28. 

The  company  publishes  the 
Hfuniltott  JoKmal-Xewn,  a  daily 
newspaper  which  has  been  pub¬ 
lished  in  Butler  County  con¬ 
tinuously  for  85  years.  Circu¬ 
lation  is  approximately  80,000. 

Appointed  as  new  publisher 
of  the  Journal-News  was 
Tucker  Sutherland,  82,  pub¬ 
lisher  of  the  Corsicana  (Tex.) 
San.  Before  joining  Harte- 
Hanks  he  was  with  Hoiwitz 
Newspapers  in  northern  Ohio. 

Harte-Hanks  succeeded  to  the 
interest  of  Morris  Newspaper 
Corp.  by  mutual  agreement 
with  respect  to  the  purchase  of 
the  newspaper. 

The  Hamilton  purchase  rep¬ 
resents  the  first  acquisition  for 
Harte-Hanks  Newspapers  out¬ 
side  Texas,  whei’e  it  has  pul> 
lications  in  1.5  markets  and  a 
television  station  in  San  Anto¬ 
nio.  These  ijiclude  11  daily  and 
4  weekly  papers.  The  organiza¬ 
tion  is  headed  by  Houston 
Haite  of  San  Angelo  and  the 
heirs  of  the  late  Bernard  Hanks 
of  Abilene. 

The  addition  of  the  Hamilton 
ntwspajjer  will  raise  the  total 
annual  revenues  of  the  parent 
company  to  more  than  $89  mil¬ 
lion  and  average  daily  circu¬ 
lation  to  above  the  half  mil¬ 
lion  mark. 

Wayne  Powell,  .88,  formerly 
of  Rutledge,  .\la.,  and  recently 
with  the  Beaumont  Enterjyrise 
and  Journal,  has  been  named 
publisher  of  the  Corsicana  Sun. 


Past  week’s  range 
of  stoek  prices 

(NEW  YORK  STOCK  EXCHANGE) 

5  24  6/2 


Berkey  Photo  12  l2’/i 

Boise  Cascade  35%  37% 

Capital  Cities  Bdcstg .  46%  46% 

Cowles  Communicat.ons  12  ll'/2 

Crown  Zellerbach  .  31%  355/8 

Cutler  Hammer  33%  35'/2 

Dayco  Corp .  17%  17 

Digital  Equipment  77/}  f2% 

Eastman  Kodak  7978  Sl'/i 

Eltra  Corp.  26%  24 

Fairchild  Camera  44%  44% 

Foote,  Cone,  Belding  1078  lOVe 

Gannett  Co.  477i  47 

Georgia  Pacific  .  5078  SOVa 

Great  Northern  Nekoosa  51  50% 

Harris  Intertype  61%  61 

Inmont  I  It/s  12 

International  Paper  37%  3378 

Kimberly  Clark  33  31 

Knight  Newspapers  .  61  601/4 

North  American  Rockwell  .  2778  2772 

Republic  Corp.  778  TTi 

Richardson  Co .  1272  IT 

Singer  7072  70'/} 

J.  W.  Thomoson  .56  555/8 

Time  Inc.  5378  53 

Times  Mirror  447b  4* 7a 

White  Consolidated  2l7e  235/8 

(AMERICAN  STOCK  EXCHANGE) 
Domtar  |■’78  125/8 

Ehrenreich  P.hoto .  I274  1278 

Lee  Enterprises  .  26  2572 

Media  General  3374  3274 

Milgo  Elect'onics  .18  1878 

New  York  Times  .  2672  2578 

PKL  .  378  3% 

Southwest  Forest  Ind .  1978  20% 

Wells.  Rich.  Greene .  2078  20% 

Wood  Industries  .  21  205/8 

(OVER  THE  COUNTER) 

Booth  Newspapers  .  38%  3874 

Boston  Herald-Traveler  23  24 

Cincinnati  Enquirer  38  3874 

ComCorp.  6%  6% 

Compugraphic  Co'P.  15  1374 

Compuscan  .  19  1772 

Oatascan .  8  874 

Dow  Jones  455/8  45% 

Doyle,  Dane,  Bernbach  227s  215/8 

Federated  Publications  4372  43 

Grey  Advertising  I3  I3 

Hurletron  5%  574 

Og’Ivy,  Mather  3272  3578 

Photon  OTt  '•*/} 

Post  Corp.  (Wise.)  .  13%  1474 

Rldder  Pubs.  2074  2178 

Interoublic  Group  2272  2278 

Multimedia.  !nc.  2872  3l*/4 

(CANADIAN  EXCHANGE) 

Abitibi  5% 

8.  C.  Forest  195/8  20 

G  eat  Lakes  Paper  16  17 

MacMillan,  Bloedel  235/8  24 

Southern  Press  60  60 

Thomson  Newspape  $  27'/}  2778 


State-Record  Co. 
buys  tv  stations 

The  State-Record  Company, 
publisher  of  the  morning  S'ate 
and  the  evening  Columbia  Rec¬ 
ord  at  Columbia,  S.C.,  has  ac¬ 
quired  WUSN-tv,  Charleston, 
S,C.,  KCBI)-tv,  Lubbock,  Texas, 
and  KSWS-tv,  Roswell,  N.M. 

The  Federal  Communications 
Commission  has  approved  trans¬ 
fer  of  the  licenses  for  a  total 
consideration  of  $8  million. 

WUSN-tv  and  three  remote 
pickup  stations  were  assigned 
from  Reeves  Telecom  Corpora¬ 
tion  to  State  Telecasting  Co., 
Inc.,  a  South  Carolina  corpora¬ 
tion,  for  $2  million. 

KCBI)-tv,  its  satellite  KSWS- 
tv,  four  intercity  relays,  three 
tv  pickups,  five  remote  pickups 
and  one  tv  studio  transmitter 
link  were  assignetl  from  Br>'- 
ant  Radio  &  Television,  Inc.,  to 
State  Telecatsing  Co.,  Inc.,  a 
Delaware  corporation,  for  $6 
million. 

The  FCC,  as  a  condition  for 
approving  the  transfer  of  the 
WUSN-tv  license,  required  the 
resignation  of  Ambrose  C. 
Hampton,  a  director  of  State 
Telecasting  Corporation,  Inc. 
of  South  Carolina  and  a  director 
of  the  State-Record  Company, 
from  the  board  of  directors  of 
the  South  Carolina  National 
Bank.  The  bank  has  other  sub¬ 
stantial  broadcast  interests  in 
Toledo,  Ohio,  Greenville,  S.C., 
Knoxville,  Tenn.,  Macon,  Ga. 
and  Spartanburg,  N.C. 

• 

Political  spoofing 
pays  scholarships 

Nineteen  aspiring  young  jour- 
nalissts  have  been  awarded  schol¬ 
arships  for  the  1971-72  school 
year  by  the  Oklahoma  City 
Gridiron  Foundation.  They  will 
share  in  $5,000  in  scholarship 
funds,  with  amounts  ranging  up 
to  $400,  Mrs.  E.  Gaylord  Harper, 
Gridiron  Foundation  president, 
said. 


Rex  Barley  dies; 
head  of  syndicate 

Rex  E.  Barley,  57,  director  of 
the  Los  Angeles  Times  Syndi¬ 
cate  since  1951,  died  June  1  of  a 
heart  attack.  He  had  worked  for 
the  Times  Mirror  Company 
since  1948,  originally  as  promo¬ 
tion  manager  of  the  Los  Aiigeles 
Mirror. 

Barley,  a  native  of  England 
who  served  in  the  Royal  Air 
Force  in  World  War  II,  wrote 
a  novel  “Cross  to  Bear  Proud¬ 
ly,”  based  cn  the  French  under¬ 
ground  resistance. 

He  was  director  of  the  Los 
Angeles  Times- Washington  Post 
News  Service  and  president  of 
Geneial  Features  Corporation 
since  it  became  an  affiliate  of 
the  Los  Angeles  Times  Syndi¬ 
cate  in  1967. 

♦  *  4= 

Randall  Barton,  55,  produc¬ 
tion  manager  of  the  Phoenix 
(Ariz.)  Newspapers  Inc.  (Phoe¬ 
nix  Gazette  and  Arizona  Repub¬ 
lic)  ;  son  of  the  late  Bruce  Bar¬ 
ton,  advertising  agency  chief 

and  Congressman;  June  1,  in 
Granada,  Spain. 

♦  ♦  ♦ 

Donal  M.  Sullivan,  60,  a 
former  president  of  the  Ameri¬ 
can  Newspaper  Guild  (1940- 

41 )  while  he  was  a  reporter  for 
the  Boston  Globe;  public  rela¬ 
tions  aide  for  Independent  Oil 
Men  of  New  England;  May  30. 

♦  *  ♦ 

Hkrbert  a.  Meyer  Jr.,  58, 
publisher  of  the  I ndepe^idence 
(Kans.)  Reporter  for  21  years; 
former  president  of  the  Wil¬ 
liam  Allen  White  Foundation; 
May  27. 

*  *  . 

Vincent  J.  White,  59,  ad¬ 
vertising  director  of  the  Law¬ 
rence  (Mass.)  Eagle-Tribune, 
for  w'hich  he  had  worked  34 
years;  May  25. 

*  *  * 

Vernon  A.  Guidry,  53,  pho¬ 
tographer  for  the  New  Orleans 
Times-Picayune  since  1941 ; 


NO  PICTURES-ND  BLURPS-NO  PUNES-NO  BOATS 

SINCE  1897  We  have  dismantled — moved — rigged — in¬ 
stalled — repaired — rebuilt  Offset  and  Letterpresses 

GOSS  •  HOE-WOOD  •  MIEHLE  •  HARRIS  •  COTTRELL 
Mailing  Room — Composing — Stereo — Engraving. 

In  tools,  equipment,  and  expert  supervision,  WE  ARE  #1! 
WE  QUOTE  •  WE  PERFORM  •  WE  SATISFY 


Office:  212-925-3650 
Plant:  212-431-6890 


379  West  Broadway, 
New  York,  N.  Y.  10012. 


Coast  to  coast — 24  hour  service 


PLANT  INSTALLATION  ASSOCIATES  Division 


Rathbun  &  Bird  Company. 


Gifts,  along  with  proceeds 
from  the  annual  Gridiron  Club 
Show  spoofing  politicians  and 
others  in  the  public  eye,  make 
the  scholarships  possible  each 
year. 

• 

$20-million  agency 
acquired  by  DDB 

Cargill,  Wilson  &  Acree  ad¬ 
vertising  agency  has  joined  the 
Doyle  Dane  Bernbach  group  of 
companies  and  will  operate  as 
an  autonomous  subsidiary  of 
OOB.  Cargill,  Wilson  &  Acree 
has  offices  in  Atlanta,  Birming¬ 
ham,  Charlotte,  and  Richmond, 
where  it  was  founded  in  1950. 
Its  annual  billings  are  about 
$20  million. 


May  20. 

4>  *  * 

W.  Frank  Turbyfill,  65, 

circulation  director  of  the  Co¬ 
lumbia  (S.C.)  State  and  Rec¬ 

ord;  May  20. 

4"  *  * 

Mrs.  Gertrude  Hoover  Reid, 
65,  president  of  the  News  Pub¬ 
lishing  and  Printing  Co.,  pub¬ 
lisher  of  the  Shamokin  (Pa.) 
News-Dispatch;  May  18. 

• 

Ink  firm  manager 

R.  Boyd  Thompson,  76,  is  suc¬ 
ceeded  by  Kenneth  Lewis,  as 
Kansas  City  manager  for  the 
Flint  Ink  Corporation.  Both 
men  were  printing  pressmen  be¬ 
fore  entering  the  ink  business. 
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This  IS  not  Styrofoam 
brand  plastic  foam. 


brand  plastic  foam 


The  Dow  Chemical  Company,  Functional  Products  &  Systems,  Midland,  Michigan  48640. 


How  to  tell  the  difference  between  Styrofoam®  brand  plastic 
foam  and  all  the  others,  it's  easy.  Break  apart  a  piece  of  plastic  foam.  Any 
piece.  If  it  looks  and  feels  rough-textured— like  you  might  imagine  "hard  soap¬ 
suds"  would  look  and  feel— you've  probably  got  the  genuine  article.  Styrofoam® 
brand  plastic  foam.  And  only  Dow  makes  it.  But  if  the  piece  looks  and  feels  like 
it  had  been  formed  by  squeezing  many  tiny,  smooth,  round  beads  together  in 
a  mold,  you're  looking  at  plain,  everyday  plastic  foam.  And  anybody  can  make 
it.  So  when  you're  writing  about  plastic  foam,  please  help  us  protect  our  trade¬ 
mark  by  calling  Styrofoam  brand  plastic  foam  by  its  right  name.  (Remember 
the  cap  "S.")  And  simply  call  anything  else  "plastic  foam." 


Dow. 


oiiJitte 


Bv  Craig  Toinkinsoii 


floor  in  Cincinnati  and  that  it  has  offlcially  been  dubbed 
the  “Fototrenic  600.”  Does  that  mean  it’s  only  half  as 
good  as  the  Fototronic  1200?  Not  really.  The  unit  re¬ 
portedly  sijews  out  newspaper  lines  at  35  a  minute  and 
costs  circa  $12,000  (can’t  buy  a  new  Rolls  for  that). 


SOME  COMPANIES  LIKE  TO  KEEP  SECRETS 
about  what  they’ve  got  in  the  way  of  new  developments.  \ 
But  then  there  are  ones  like  Mohr  Lino-Saw,  Skokie,  Ill.,  j 
and  people  like  vicepresident  of  sales,  Stewart  Smith,  ' 
who  stands  behind  no  trees  when  it  comes  to  telling  ^ 
about  what  his  company  is  up  to.  Get  this  lineup:  a  ] 
“family”  of  text  editing  terminals;  an  OCR  unit,  and  a  ' 
new  saddle  lockup  system  for  lithographic  plates  on  j 
letterpress  units.  The  CRT  family  is  on  the  drawing  ; 
boards  and  is  a  co-development  with  Omnitext,  Inc.,  i 
Ann  Arbor,  Mich.  Features  include  a  1,280  character  < 
on-screen  dis])lay  with  2,000  characters  in  memory  for 
scrolling  i)un)oses.  Editing  is  done  via  a  key  activated 
underlining  cursor  and  the  price  drops  to  $7,000  per  • 
if  you  buy  four.  The  OCR  is  more  futuristic  and  the  ■ 
lockup  system  is  emerging  from  its  preliminary  testing 
(Smith  didn’t  say  in  what  condition).  In  any  case  mosey 
over  to  booth  133  at  the  ANPA/RI  Production  Man¬ 
agement  Conference  in  Cincinnati  and  talk  with  Smith. 
He’ll  give  you  spec  sheets  on  the  CRT  family  and  rap 
alx)ut  the  other  products.  i 

WEDDING  BELLS  MAY  BE  BREAKING  UP  THE  ' 
OLD  GANG  but  school  bells  have  summoned  about  40  : 
members  of  the  San  Bernardino  (Calif.)  Sun-Tele-  , 
pram’s  composing-room  team.  The  62,000  plus  daily  is  , 
going  the  cold-type  route  in  August  and  composing- 
room  i)eople  are  taking  classes  at  the  local  high  school 
and  Riverside  City  (junior)  College.  A1  Hansen,  general 
news  foreman,  .said  the  college  course  is  limited  to 
l)aste-up  and  camera  work  training,  but  a  beefed-up 
course  is  on  the  way.  It’s  unusual  for  a  public  high 
school  and  a  junior  college  to  offer  courses  in  these 
areas  but  Hansen  said  they  were  just  an  outgrowth 
of  courses  for  students  interested  in  commercial  art. 
The  S-T  “students”  attend  four  hours  each  Thursday 
evening  and  eight  hours  every  otlier  .Saturday.  No  ex¬ 
tra  pay  involved  but  the  Gannett  raper  picks  up  the 
tuition  tab. 

“SELECT  PUBLISHERS”  have  already  gotten  in  to 
view  tlie  new  Compugraphic  OOO!)  phototypesetter  and 
we  will  get  to  put  our  fingers  on  it  at  Comp’s  booth 
(#233)  at  the  Cincinnati  ANPA  RI  show.  The  baby- 
blue  baby  boasts  a  si)eed  of  30  newsraper  lines  a  minute 
while  juggling  mixed  text  and  display  material.  This 
box  has  integrated  circuitry,  stored  program  controller 
and  keylK)ard  console  as  well  as  the  photo  unit.  The 
price?  Well — we  were  sworn  to  secrecy  but  it’s  about 
the  same  as  a  cheap  Rolls  Royce. 

❖  ❖ 

DEPENDING  ON  WHO  YOU  TALK  TO  at  Harris-  , 
Intertype  the  new  Cottrell  1650  offset  press,  unveiled  last  | 
year  at  the  ANPA  RI  conference  in  New  Orleans,  may 
or  may  not  be  a  hardware  reality.  Cottrell  people  in 
Westerly,  R.I.  say  “orders  are  being  taken”  for  the 
.50,000  ijer  hour  1650  and  delivery  time  is  “nine  months 
to  a  year.”  But  further  along  in  the  H-1  coriwrate 
structure  someone  candidly  said  the  delivery  time  fig¬ 
ures  from  the  Cottrell  division  were  (to  quote)  “the 
party  line.”  The  press  is  in  its  “final  engineering 
stages”  (another  quote  from  tlie  Cottrell  people). 


A  NON-SLIP  TIE  is  one  of  the  claims  being  made  by 
the  Hans-Mueller  Corp.,  (Mineola,  N.  Y.)  for  an  auto¬ 
matic  plastic  strapping  machine  it  is  introducing  into 
the  U.S.  It’s  the  RT  Transit  made  by  Ampag  of  Cologne, 
W.  Germany.  The  non-slip  tie  is  achieved  by  a  “triple¬ 
lock  metal  seal,”  at  top  speed  of  52  cycles  a  minute. 
There’s  also  an  RT  Standard,  for  operator  use  (non¬ 
automatic  or  semi-automatic  like  its  big  brother)  and 
an  RT  Tandem,  for  cross  ties.  Hans  Mueller  will  have 
the  Transit  on  display  (and  working  on-line  with  a 
stacker)  at  the  ANPA/RI  Conference. 


HyperPerf  line 
of  keyboards  has 
new  ‘basic’  model 

The  Connecticut  Technical 
Corp.,  Hartford,  Conn.,  has  in 
the  delivery  stage  a  basic  stand¬ 
ard  newspaper  version  of  its 
HyperPerf  ’70  keyboard  per¬ 
forator  system  that  was  first  in¬ 
troduced  at  the  ANPA/RI  Pro¬ 
duction  Management  Conference 
last  year  in  New  Orleans.  News¬ 
paper  plant  installations  have 
already  taken  place,  the  com¬ 
pany  said. 

This  specific  configuration  is 
for  applications  where  large  vol¬ 
ume  text  setting  is  the  basic  re¬ 
quirement.  The  HyperPerf  ’70- 
NEWS-I  is  a  blind  non-counting 
six  channel  code  unit  with  a 
word  erase  featui*e  and  a  uni¬ 
versal  copy  holder.  The  “pack¬ 
age”  is  priced  at  $3,010  and  in¬ 
cludes  the  10  character  buffer 
memorj',  a  wood  vinyl  textured 
console,  and  either  the  secre- 
taiy  shift,  or  shift  and  unshift 
keys.  The  display  includes  shift, 
upper  rail,  upper  magazine,  and 
tape  out  lights.  A  14  inch  feed 
reel  is  available  as  an  extra 
price  option.  The  keyboard  will 
accept  error  free  input  at  a  rate 
of  400  characters  per  second  and 
cannot  loose  a  character  due  to 
any  manipulative  error  of  the 
operator. 

Connecticut  Technical  also  an¬ 


nounced  that  it  has  delivered  a 
nember  of  newspaper  specials 
with  a  row  of  “stunt”  keys  for 
perforating  terms  frequently 
used  in  copy  preparation  such 
as  “New  York”,  “Connecticut”, 
“Boston”,  “Massachusetts”,  etc. 
The  special  keys  are  of  the  same 
type  normally  used  for  multiple 
code  sequence  perforation  as 
used  on  “trade  typesetter”  key¬ 
boards  for  formatting. 

Connecticut  Technical  indi¬ 
cated  that  it  is  also  offering  a 
trade  typesetter  configuration  of 
its  HyperPerf  ’70  keyboard  for 
newspapers  desiring  to  have  a 
keyboard  with  a  basic  six  chan¬ 
nel  code  structure  in  the  main 
keyboard  field,  and  up  to  32  a'’- 
ditional  code  sequence  keys  in 
separate  rows  adjacent  to  the 
figures-letters  row.  The  trade 
typesetter  newspaper  kevboard 
is  priced  in  accordance  with  the 
customer’s  i-equirements.  It  has 
a  basic  minimum  price  of  ap¬ 
proximately  $3,400. 

• 

20th  daily  in  N.M. 

The  Los  Alamos  (N.M.) 
Monitor  has  become  the  state’s 
20th  daily  with  publication  on 
Tues<iay,  Wednesday,  Thurs¬ 
day  and  Friday  afternoons  and 
Sunday  morning.  Previously  it 
published  Tuesdays  and  Thurs¬ 
days.  Mark  McMahon,  pub- 
lisliei',  said  the  paper  has  a 
paid  circulation  in  excess  of 
4,C00. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


ONE  THING  HARRIS  KNOWS  FOR  SURE  is  that  |  poses,  sensible  fees.  Brochure.  M.  R 


APPRAISERS-COySVLTAyTS  UVSiyESS  OPPORTVyiTlES 

iDT>T7ATCATC  TTOTj  ir^TATV  TAX  COMPLETE  LP  JOB  SHOP  of  news- 
APPRAISALS  FOR  ESTATE.  TAX.  a.cou.us. 

partnership,  loan  and  insurance  pur-  good  equipment  and  potential  in  Win- 

o  -1 1  n _ M  n  ,  Chester,  Mass.  Asking  $20,000;  term^. 

poses.  Sensible  fees.  Brochuie.  M.  R.  j^rgensen  (617)  64 


its  Purdy  &  McIntosh  phototypesetter  will  be  on  the  i  Krehbiei.  box  as.  Norton,  xans.  67654 1  7900. 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


The  DIAIj  At?«'ncy,  1503  Nazareth, 
KalamiiZ(H.,  Mich.  49001.  Ph :  349-7422. 
"America’.s  No.  1  Newspaper  Broker.” 

PRE.SERVE;  UTMO.ST  SECURITY  and 
avoid  haKKlin^r  in  your  newspaper  sale. 
Newspaiier  Service  Company,  Inc., 
P.O.  Dr.  1242S,  Panama  City,  Fla. 

Arizona  and  Western  Newipapera 
SELLERS-HOGUE 

1415  E.  University  Dr.,  Mesa.  Az.  86201  j 

BILL  MArrilEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of  I 
highest  quality  daily  and  weekly  news-  | 
papers  in  the  country.  Before  you  con-  ' 
sider  sale  or  purchase  of  a  property,  , 
you  should  call  (AC  813)  446-0871  day-  ■ 
time;  (AC  813)  733-8053  nights;  or 
write  Box  3364.  Clearwater  Beach. 
Florida  33515,  No  obligation,  of  course. 

JOSEPH  A.  SNYDER,  BROKER  , 
Western.  Mid-Western  Newspapers 
2234  E,  Romneya,  Anaheim,  Cal.  92806 

IT’S  NOT  THE  DOWN  PAYMENT  I 
that  buys  tbe  newspaper — it’s  the  per-  | 
sonality  anil  ability  of  the  buyer.  This  ; 
is  why  we  insist  on  personal  contact  ' 
selling.  I 

LEN  FEICHNER  AGENCY  ! 

Box  189,  Mount  Pleasant,  Mich.  48858.  i 

NEGOTIATORS  for  transfer  of  news¬ 
paper  properties— sale  or  purchase.  ' 
Dixie  Newsiiapers.  P.O.  Box  490.  Gads-  ' 
den.  Ala.  35902.  Ph:  (AC  205)  646-3357 

Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspaiiers  our  business. 
CLARENCE  W.  TABB  &  ASSO., 
6614  Rutgers  Street 
Houston.  'Texas — 77005 
Ph;  (713)  664-9414 

MEL  HODELL,  Broker 
Sales-A  ppraisals-Consu  Ration  ! 

1388  N.  Euclid.  Upland,  Calif. — 91786 

SYD  S.  GOULD  ASSOCTATES 
“the  broker  with  instant  buvers” 
SALES.  SERVICES.  MANAGEMENT 
134  S.  Panama  St.,  P.O.  Box  7267 
Montgomery,  Ala.  (205)  262-2411 

HARRIS  ELLSWORTH.  Licensed  Bkr.,  ; 
Serving  tbe  Pacific  Northwest  i 

Box  609.  Roseburg,  Oregon  97470  ' 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


MASSACHUSETTS  OFFSET  WEEKLY 
in  beautiful  sea  coast  town,  world  fa¬ 
mous  art  center.  Complete  cold-type 
composing  department.  Gross  about 
$25,000  now  and  growing.  Price  $22.- 
500.  The  Rockport  Eagle,  Rockport, 
Mass.--0I966.  Ph :  (617)  546-.3902. 

OHIO  OFFSET  WEEKLIES  using  cen¬ 
tral  plant;  fine  communities.  1971  pro- 
jecteil  gross  $85,000 ;  underdevelopetl. 
Priced  $68,500 — $20,000  down.  Robert 
N.  Bolitho,  Krehbiel-Bolitho,  Box  133, 
Emixiria,  Kans. — 66801. 

E.STABLISHED  WEEKLY  available  in 
Southern  New  England.  Ideal  for  hus¬ 
band/wife  combination.  Earnings  easily 
$25,000  yearly  minimum.  Box  749,  Edi¬ 
tor  &  Publisher. 

WELIv-SITUATED,  GROWING  New 
York  State  weekly,  over  100  years 
old.  C/old-type  equipment — printing 
farmed  out.  $25,000  down.  W.  B. 
Grimes  &  Co..  National  Press  Bldg., 
Washington.  I).C. — 20004. 

SUBURBAN  WEEKLY  GROUP,  fast¬ 
growing.  in  metro  market.  Moilern  off¬ 
set  plant  Gross  $325M  and  climbing. 
Substantial  cash  reiiuired  to  realize 
area’s  potential.  Box  783,  Editor  & 
Publisher. 

3  MISSOURI  MAN  WIFE  OFFSET 
weeklies  grossing  $28M  to  $50M  ;  profit 
$14M  to  $19M  ;  down  payment  $13M 
to  $2(lM.  Jim  Southern.  Broker,  6.329 
.\sh,  Raytown,  Mo. — 64133. 


TWO  COUNTRY  WEEKLIES,  job 
shop :  LP  eiiuipment.  Gross  $35M. 
Area  5.  Also  2-story  building  with 
living  ipiarters.  Good  potential.  Box 
773,  Editor  &  I’ublisher. 


NEWSPAPERS  WANTED 

NEWSPAPER  GROUP,  sound,  expen- 
enced,  wants  isolated,  non-competitive 
situated  weekly/daily  grossing  $300,000 
up.  Replies  to  Box  357,  Editor  &  Pub¬ 
lisher,  handled  in  strict  confidence. 


NEWSPAPERS  FOR  SALE 

Rocky  Mountain  Newspa|)ers 
BILL  KING  ASSOCIATES 
2026  Foothills  Rd.,  Golden,  Colo.  80401. 
(303)  279-6346. 

LONG  ESTABLISHED  COUNTY-SEAT 
offset  weekly  Zone  6.  Price<i  below 
$109,000  gross  for  quick  sale.  Can  net 
to  30%.  Good  staff.  Qualified  buyers 
only.  Investigate  this  one!  Box  680, 
Editor  &  Publisher. 


EXPERIENCED  NEWSMEN  seek  in¬ 
teresting.  profitable  weekly  or  daily.  I 
Prepare*!  to  pay  up  to  $50,000  down  I 
or  more  for  fine  property.  Full  details,  I 
please.  Replies  confidential.  Box  679. 
Editor  &  Publisher. 

I’ART  OR  ALL  of  a  weekly  or  (very)  j 
small  daily  wanted  by  versati’e,  prac-  i 
tical  teacher-free  lancer  in  Northern 
California.  Wants  to  *ieal  now — move 
Sept.  1.  Box  763,  Editor  &  Publisher. 

ALAN  G.  LEWIS,  Broker,  currently 
listing  more  than  90  bonafide  buyers 
l(K>king  for  your  top  weekly  or  daily. 
Ridge  Rd.,  Hardwick,  Ma.  01037. 


SEMI-WEEKLY  —  4,400  circulation  — 
nets  $28,000;  offset:  attractive  locale. 

$25,000  down.  J.  A.  Snyder,  2234  E.  r..  .  ---.z.z.z 

Romneya  Dr..  Anaheim.  Calif.-92S06.  NEWSPAPER  SERVICES 

(714)  53.3-1361.  _ _ _ _ 

AVAILABLE -  ! 

?r?nrg""Facm?^r‘ Write  """  |  ,  ••YOU.  YOUR  CHILD  &  SCHOOL” 

J  N  WEM  S  &  COMPANY  Spotlight  on  e<lucation  what  parents 
543  W.  Roosevelt  Rd..  Wheaton,  Ill.  Distribute*!  by  UPI  and 

_ _ _  CNS  over  10  years.  Now  ouer«l  as  500- 

72-YEAR-OLn  WEEKLY  for  sale  with-  word  weekly  for  $25-a-month.  Reader 
in  60  miles  of  San  Francisco,  Cali-  Questions  answered.  Contact  David  Ny- 
fornia.  Grossing  $54,000  on  newspaper  ^‘Y- 

alone,  including  shopping  guide.  Ex-  i  lli91:  or  (516)  681-4161. 
cellent  opportunity  to  increase  gross 

with  addition  of  job  printing,  other  - - - - 

publications.  Askmg  $27,000.  Box  735,  PRESS  ENt 

E*litor  &  Publisber.  _ _ 

CALIFORNIA  exclusive  offset  weekly. 
grossing  $210,000.  earning  $46,000.  | 

Price  $210,000— $70,000  <lown  require*!,  j  SKIDMORE  AND 

dend  financial  references.  Because  of  i  56-59  Fourt 

the  exceptionally  attractive  locale  and  I  Brooklyn  N 

near  perfect  climate,  this  newspaper  |  212)  JAc 

should  sell  to  first  one  seeing  it.  Do  not  '  ’ 

lie  among  those  disappointed.  J.  A. 

Snyder.  Newspaper  Broker,  2234  E. 

Romneya  Drive,  Anaheim,  Calif. —  TV  EDtTORI. 

QOQn^ 

■ - ^ - TV  PROGRAM  MIN 

ENJOY  'THE  WEST  and  the  great  out  — a  real  money-mak 
of  doors;  Idaho  county-seat  offset  week-  builder;  completely  r 
ly;  $37M  with  $11M  down.  Bill  King  very  reasonable.  W 
Associates,  2025  Ftxithills  Rd..  Golden,  FREE  PRESS  PAPl 
Colo.— 80401.  N.J.— 08865. 
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PRESS  ENGINEERS 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 
65-69  Fourth  Street 
Brooklyn,  N.Y.  11231 
(AC  212)  JAckson  2-6105 


TV  EDITORIAL  SERVICE 

TV  PROGRAM  MINI-TAB  (8'  x  10') 
— a  real  money-maker  and  circulation 
builder;  completely  printe*!  and  bound; 
very  reasonable.  Write  for  samples. 
FREE  PRESS  PAPERS,  Phillipsburg, 
N.J.— 08865. 


MACHINERY  &  SUPPLIES  ! 


COMPLETE  PLANTS 


GOING  OFFSET — Available  September 
1.  Complete  daily  plant.  Now  producing 
22-page  average.  8  Intertypes  (4  with 
Teletypes)  and  all  auxiliary  equipment, 
including  stereo.  G<xxi  Condition. 

FOR  SPECIFIC  INFORMATION 
ON  ANY  OR  ALL  EQUIPMENT, 
call  or  contact 
Roland  Weiss 
PEKIN  DAILY  TIMES 
Pekin,  Illinois — 61554 
_ (AC  309)  346-1111 _ 

GOING  OFFSET— Entire  Plant  of  let- 
terpress  equipment  must  be  sold. 
Model  35,  iL  5,  31  Meteor  6  Linotype; 
Elrod,  2-Hammond  saws:  proof  presses; 
Kluge  auto  job  press ;  Scan-A-Graver; 
Fairchild  perforator,  model  62977  Lud¬ 
low  (complete  with  type)  ;  16-page  Du¬ 
plex  Tubular  press;  Shaver;  Scorcher; 
mat  roller;  radial  and  plate  routers; 
stereo  equipment;  magazines;  assorted 
fonts  of  type.  You  name  it,  we  have  it. 
Write  Box  247,  Nevada,  Mo.  64772. 


COMPOSING  ROOM 

ALL  YOU  NEED  for  Lino-Intertype, 
Ludlow:  Ask  Bert  Vandermeer,  2408 
E.  lyoiiisa.  Seattle.  Wa  98102. 

PHOTON  713-10,  complete  with  8 
lenses  6  to  36  point,  fi'm  canister, 
drum.  Can  include  5  film  strips.  Ex¬ 
cellent  condition.  Original  owner. 
Harry  Green.  Jr.,  The  Record  Stock- 
man,  Inc.,  P.O.  Box  16008,  Denver, 
Colo.— 80216,  Ph:  (303)  892-5551. 

ALL  MODELS 

Li  notypes — I  n  tert  y  pes —  Lud  lows 
PRINTCRAIT  REPRESENTATIVES 
136  Church  Street,  N.  Y..  N.Y.  10007 

VARITYPER  latest  model  1010  electric 
keyboard  1969.  Sets  8-13  pt.  ^cellent. 
$2000  off  price  at  $2750.  Mirror- 
Recorder,  Stamford,  N.Y. — 12167.  (607) 
652-7303. 

GOING  OFFSET — Computerized  Type¬ 
setting  System  for  sale.  Two  years  in 
operation.  Highly  modified  Justape  Jr. 
main  frame.  Second  logic  frame  con¬ 
taining  core  memory,  auto  capitaliza¬ 
tion  system,  wire  stripping  system, 
cancel  word  system  and  direct  key- 
iKjard  input  (no  tape).  Six  station  al- 
loter.  4  Model  BRPE-18  perforator 
units,  and  many  other  features.  Avail¬ 
able  about  September  1,  1971.  Price 
$8,500. 

For  information  on  other 
features  and  extra  hardware 
Call  or  contact 
Lyle  Fawer 

PEKIN  DAILY  TIMES 
Pekin,  Illinois  61554 
(AC  309-346-1111) _ 

LINOTYPE  COMETS 
Ser.  No.’s  1380  and  589.  Each  equipped 
with  two  magazines,  four  alternating 
molds,  high  spee<l  TTS  oiwrating  unit, 
electric  pot,  Shaffstall  mat  detector,  all 
standard  equipment.  Above  average. 

For  further  informaiion,  contact; 
INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  Street 
Kansas  City.  Missouri  61108 
AC  816  221-9060 

JUSTOWRITERS.  rebuilt  by  Friden 
trained  personnel.  Large  selection  of 
type  styles.  Flexowriters — Input  units 
for  computers.  FHN  Business  Products. 
1600  Kings  Highway.  Cherry  Hill.  N.J. 
-0,8034.  (AC  609)  428-322.3. 


compugraphic 


Model  4961— Models  2961. 
Available  for  immediate  de¬ 
livery  and  installation.  Un¬ 
conditional  factory  warranty. 
Unbelievable  savings! 

For  further  information,  contact : 

INLAND  NEWSPAPER 
MACHINERY  CORP. 
1720  Cherry  Street 
Kansas  City,  Missouri  64108 
AC  816  221-9060 


MACHI^ERY  &  SUPPLIES 


COMPOSING  ROOM 


FOR  SALE 
Available  Now! 


Linotype  Elektrons,  (2),  Ser. 
No’s.  72282  &  72288,  equipped 
Identically  with  four  full  length 
magazines,  six  pocket  mold 
disk  with  six  alternating  molds, 
TOU  75  high  speed  Fairchild 
operating  units,  Mergenthaler 
hydraquadder,  Shaffstall  mat 
detectors,  metal  feeder,  all 
standard  equipment.  These 
machines  well  maintained,  in 
above  average  mechanical  con¬ 
dition.  Your  inspection  invited. 
Priced  for  immediate  sale! 


For  further  information,  contact: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  Street 
Kansas  City,  tdissouri  64108 
AC  816  221-7060 


EXCELLENT 

HOT  METAL  EQUIPMENT 
Comet — 2  mag.,  4  alternating  molds, 
high  spee<I  T.O.U.  mat  detector  star 
quadder.  Model  F,  Margard  metai  fool¬ 
er,  200-250  V.A.C.  micro  pot,  matrice 
include  5-‘/4  Spartan  book  with  heavy, 

9  pt.  240  (3orona  with  bold  face  #2. 
Vandercook  SP25  Test  Press  with  Std. 
equipment  including  type  “A”  rollers 
(V.C.  11.5-60-1)  968"  l)ed.  11  degrees— 
.070  Cylinder,  truck  ht.  38-%",  Pressure 
ink  well  with  fast  dry  ink.  Positive 
I.,ockup  Bar,  3"  Vibrator  for  ink  Drum. 
Premier  Rotary  Shaver,  S/N  102364567 
Big  Chief  Remelt  Furnace,  S/N  1323 — 
with  dumi>er  and  16  water  cooled  pig 
molds.  23C  V.A.C.  4  scrap  trucks. 

20  Fonts  of  72  Chan.  Mats  in  Split 
Mag. 

Justape  Computer  with  spare  reader 
an<l  punch  in  excellent  condition  and 
was  in  operation  up  to  conversation. 
Any  offer  will  be  considered. 

Contact:  Maxie  Adams  or  P.  Kohl. 
Kingsport  Publishing  Cori)oration.  701 
Lynn  Garden  Drive,  Kingsport.  Ten- 
nessee,_37662.  _ _ 

JUSTOWRI'fERS — Large  selection  of 
excellent  trade-ins.  for  rent-lease,  or 
for  sale  easy  terms.  NAPSCO,  Berlin, 
Wise.,  and  18  W.  22.  N.Y.C.— 10010. 

JUSTAPE  COMPUTER  (SR)  Com¬ 
plete  with  BRPE  punch,  2  rentiers 
spare  parts,  all  in  excellent  condition 
original  cost  over  $25,000.  Now  Only 
$3,950.  Call  John  DeRosa  collect  (803) 
582-4511,  Herald  Journal,  St)artanburg. 

S.  C.— 29301. _ 

PRINT  IT  LIKE  IT  IS— Basing  with 
jm. Duralumin  does  it!  Jack  Moore, 
3444  Country  Club,  Metlina,  Ohio  44256. 

liuTERuTTo^TALE  ^ 

SAVE  MONEY  on  Headliner  paper  and 
litho  films.  Order  from  Natl.  Publish¬ 
ers’  Supply  (NAPSCO).  Berlin.  Wise., 
and  18  W.  22  St.,  N.Y.,  N.Y.  10010 

Ml^EuIiNEOVSMACmNE 

MIEHLE  printing  press  U-50,  14  X  20 
size,  fair  condition:  Chandler  &  Price 

10  X  15  hand-feed,  old,  extra  go<xl 
condition  :  Kod;>k  Verifax  Copier,  needs 
new  glass.  Journal-Tribune,  Box  226, 
Marysville,  Ohio — 43040. 

BARGAIN! 

REDUCED  FOR  QUICK  SALE 
Dycril  Plant  (complete) — 20  x  24  Multi- 
lith  Press  with  chain  delivery:  model 
810  Heatlliner.  S.  Henry,  Greater 
Detroit  Pub.  Co.,  5220  Oakman.  De¬ 
troit,  Mich.— 48126.  Ph  :  1-31:1-846-8000. 


MAaUNEKY  &  SUPPLIES 
MISCELL4^EOVS  ^^.4CHI^ERY 

FOR  SALE:  Linotypes,  mode's  5,  8. 
14,  28,  ,13;  Hammond  thin  saw  and  • 
Hammond  rule  saw  ;  Schaeffer  18"  plas-  I 
tic  base  wax  coater :  three  page  storage  ' 
cabinets:  two  Hamilton  ad  make-up 
tables.  Best  offer  takes.  Contact  Louis 
Cashman,  Vicksburg  Evening  Post,  ' 
Vicksburg,  Miss, — 39180,  (AC  601)  636-  I 
4545, 


ROUTER,  double  plate ;  Wood  Pony 
Autoplate;  80-page  Hoe  press.  Will  sell 
in  sections  or  take  it  all  at  bargain 
price.  5-ton  Metal  pot.  Write  B,  J, 
Abraham,  3626  Bouton  Dr.,  Lakewood,  | 
Calif.— 90712. 


LX)R  SALE 

Two  16-page  I>uplex  Tubular  Presses 
.301  and  .302,  or  any  parts  thereof ;  i 
Sta-Hi  full-page  vacuum  scorcher;  I 
Richards  full-page  router,  full-page 
Duplex  vacuum  casting  box;  Duplex  | 
plate  trimmer ;  G-4  Intertype  with  j 

qu.adder  and  saw ;  Model  30  Linotype. 
Ck>met.  2  Blue  Streaks;  2  Monotype  | 
material  makers:  Ludlow  and  Lud'.ow- 
fonts  with  large  numerals:  Two  20-  [ 
page  Hamilton  storage  cabinets;  en- ’ 
graving  department,  except  camera,  in-  , 
eludes  two  Master  Etchers:  2t325A  ‘ 
Vandercook  proof  press  (self  inking) 
plastic  ba.se.  11  em  columns  various 
sizes,  usol  6  months:  Monomelt  full- 
page  (flat)  shaver.  A’l  items  must  be  i 
disposed  of  quickly.  Will  be  sold  at  | 
sacrifice,  “as  is.  where  is.”  Pottsville 
Republican,  Pottsville,  Pa.  (AC  717)  j 
622-3456 — Tom  Davis  or  Phil  Donne. 


CLASSIFIED 

Advertising  Rales 

"POSITIONS  WANTED" 
(Poyobl*  wit*  ordarl 

a-weeks  . .  $1.10  per  lint,  per  Issue 

3-weeks  .  $1.20  per  line,  per  Issue 

2-weeks  .  $1.30  per  line,  per  issue 

1-week  . .  $1.40  per  line. 

Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  Riininiuni 
(No  abbreviations) 

Add  50c  lor  box  service 
Air-mail  service  on  box  numbers  alto 
available  at  $1.00  extra. 

"ALL  OTHER  CLASSIFICATIONS" 
(RomlFtaaeo  aboold  oecempony  cloi- 
aMod  copy  wkM  aubmitfed  for  pab- 
lleotloa  oalota  credit  boa  boon  oi- 


tobllabod. 

4-weeks  .  $1.60  per  line,  per  issue 

3-weeks  .  $1.70  per  line,  per  issue 

2-weeks  .  $1.80  per  line,  per  issue 

1-week  .  .  $1.90  per  line. 


Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum 
(No  abbreviations) 

Add  50c  (or  box  service 
Alr-mail  service  on  box  numbers  also 
I  available  at  $1.00  extra. 

DISPLAY— CLASSIFIED 
The  use  ol  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display 
classified  is  $3.45  per  agate  line — $48.30 

I  per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME 
I  Tuntdoy.  4-30  PM 

iBasiern  Daylight  Tima 

Box  numbers,  which  are  mailed  each  day 
,  as  they  are  receiyed,  art  valid  for  1-year. 

I  Editor  &  Publisher 

850  Third  Ave..  N.Y..  N.Y.  10022 
Ph;  (AC  212)  PL  2-7050 


M.ACHINERY  &  SUPPLIES 
PERFORATOR  TAPE 

NOW  STATIC-FREE  pert  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  or  write; 

PORTAGE  (216)  929-4465 
Box  6500.  Akron,  Ohio— 44313 


PRESSES  &  MACHINERY 

CAPCO  portable  ink  fountain,  full 
page  size,  two  available.  $76  each. 
Southtown  Economist,  5959  South 
Harlem.  (3iicago.  (312)  686-8800,  Ext. 
241. 


COLE  quarter-folder;  fits  Goss  Urban¬ 
ite,  folds  25,000/hr.  Good  condition. 
ATF  Typesetter  with  fourteen  fonts. 
Good  condition.  Available  immediately. 
Tribune,  Mesa,  Arizona.  (602)  833-1221. 

GOSS  M(xlel  AB  flatbed  press.  Avail¬ 
able  soon :  ludlow,  elrcxi,  saw,  miterer, 
casting  box,  scorcher,  shaver,  scano- 
graver,  four  linotypes,  models  8,  6,  31, 
melter,  metal,  all  good  running  con¬ 
dition.  Clinton  Daily  Item.  156  ()hurch 
St.,  Clinton,  Mass _ 01510. 


MACHINERY  &  SUPPLIES 
PRESSES  &  MACHINERY 

6-UNIT  GOSS  Anti-friction  press  with 
112-page  folder,  22% "  cut-off,  60"  web. 
with  reels,  pasters  and  group  drives, 
in  excellent  condition.  Pony  Auto¬ 
plate  and  electric  furnace,  plate  ami 
newspaiter  conveyors.  Call  Donald  K. 
Barth.  Press  Supt.,  Eag'e-Times,  Read¬ 
ing,  Pa.  Ph:  (215)  373-4221. 


STEREOTYPE  EQUIPMENT 

MUST  SELL 

STA-HI  MASTER  IXIRMER  (Mat 
Scorcher)  in  good  condition.  First 
$500  check  takes  it  from  floor  in 
N.Y.C.  Contact:  Printcraft  Representa¬ 
tives,  1.36  Church  St..  New  York,  N.Y. 
—10007.  (212)  964-1370. 


W  ANTED  TO  BUY 

CONVETOR  wanted  for  Goss  Urbanite 
Press.  Must  go  over  Upper  Former: 
length  100  feet.  Contact  Tom  Strat¬ 
ton,  Democrat-Herald,  P.Q.  Box  130, 
Albany,  Oreg. — 97321.  Ph :  (503)  926- 
2211. 


2-UNIT  22t/j  X  36  ROLL-FED  press 
with  sheeter:  ideal  for  commercial 
work  or  small  weekly ;  Royal  Zenith 
30"  in  excellent  condition ;  Baum 
Folder  25  x  38.  Volkmuth  Printers, 
Box  1007,  St.  Cloud,  Minn.— 56301. 


HARRIS  77  X  54  four  color  offset  press. 
1967  model  LXS.  Jerry  Mandel,  Chi¬ 
cago  Metals  Corp.,  330  N.  California 
Ave.,  Chicago,  I!'.— 60612.  (312)  826- 
1000. 


COMPLETE  OR  PARTIAL  FONT  30- 
pt.  Memphis  Bold  condensed  Linotype 
matrix,  triangle  No.  287.  Marvin  Burts, 
Anderson  Independent,  Anderson,  S.C. 
—29621. 


BEST 

GOSS  MARK  I 
HEADLINER 
ON  MARKET 

223/4"  CUTOFF 

AVAILABLE  IMMEDIATELY 

5-Unit  Goss  Mark  I  Headliner, 
Serial  Number  2196  with  2  color 
cylinders  superimposed.  223^"  cut- 
otf.  Tension  plate  lockup.  Goss 
reels,  tensions  and  pasters.  General 
Electric  unit  drive.  Available  July 
1971.  Excellent  condition. 

Offered  installed  and  guaranteed 
or  "as  is,  where  is.  Denver,  Colo. 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1 720  Cherry  Street 
Kansas  City,  Missouri  64108 
A.C.  816  221-9060 


I  24-PAGE  GOSS  DEK-A-TUBE  letter 
press  and  related  equipment  for  sa'e. 
Press  has  a  22% "  cutoff,  one  color 
unit,  reversible:  60  hp  motor :  6  roll 
reel  stand  acewting  rolls  34"  wide 
and  36"  diameter:  slitter  for  tabloid, 
slitter  for  center  pages ;  1  Capco  ixvrt- 
able  ink  fountain  with  bracket ;  1  draw 
knife,  board  and  stand  ;  1  pane’  cabinet 
for  electric  controls;  2  e.xtra  compen- 
saters;  1  re-winder;  9  roll  shafts.  Other 
i  equipment  includes :  Goss  reamer,  chip¬ 
ping  block,  1  tubular  casting  box 
(vacuum)  with  electric  pump.  Peru 
Daily  Tribune,  26  W.  3rd,  Peru,  Ind., 
or  phone  317-473-6641. 

GOSS  UNITUBE  PRESS,  5  units, 
manufacturexl  1947.  Includes  color  unit 
and  balloon  former,  22% "  cut-off.  Ex¬ 
cellent  condition — going  offset  early 
June.  Trail  Daily  "Times,  Trail,  B.C., 
Canada.  Ph:  604-368-8551. 


HELP  WANTED 
ADMINISTRATIVE 

PERSONNEL 

EXECUTIVE 

At  the  Patriot  Ledger,  Quincy,  Mass., 
there’s  a  place  in  top  management  for 
the  right  person  to  set  up  and  direct  a 
personnel  department.  We  think  that's 
where  a  personnel  executive  belongs, 
with  a  full  role  in  shaping  procedures, 
policies  and  administration.  It  won't  be 
a  cake-walk,  starting  with  the  inter¬ 
view.  We've  got  a  staff  of  more  than 
300  gcKxl  people  who  deserve  the  best  in 
personnel  administration  and  we're  de- 
termine(l  they'll  have  it.  If  you're  in  a 
rut  or  stymi^  where  you  are.  we'd  like 
to  talk  with  you — here,  there  or  at 
NPRA  in  Dallas.  Write  in  confidence 
to  R.  D.  Allen,  Genera!  Manager,  or 
call  collect  (617)  472-7000.  | 

KID'S  MAGAZINE  j 

The  new  magazine  \ 

rvritten  and  illustrated 
I  by  children  for  each  other  j 

'  is  looking  for  a  publisher  with  maga¬ 
zine  experience  who  wil!  take  charge  of 
the  entire  operation.  With  four  issues 
printed  and  with  phenomenal  publicity 
(Time,  Life,  Newsweek),  this  great 
idea  has  a  growing  organization  which 
needs  direction  and  coordination  at  the 
top.  Write  Box  30.  Cambridge,  Mass. 
02139;  or  call  617-492-7081  or  617-661- 
I  8896. 

!  CONTROLLER  for  progressive  M-El-S 
I  Zone  3  publications.  We  seek  a  strong 
1  financial  analyst  with  a  proven  back¬ 
ground  in  modern  creative  management. 

I  EDP  knowledge  for  business  application 
!  essential.  Excellent  sa'ary  and  growth 
I  potential  for  aggressive,  result-oriented 
I  individual.  Reply  by  resum4  in  con¬ 
fidence  to  Box  760,  Editor  &  Publisher. 


HELP  WANTED 
ADMINISTRATIVE 

.\SS1STANT  CORPORATE  COMITROUJiR 
Top-flight  publishing  org.anization  lo¬ 
cated  in  Washington,  D.C.  has  open¬ 
ing  for  an  Assistant  to  its  Corporate 
Comptroller.  Bachelor's  Degree  plus  5 
to  10  years  experience  require<l  with 
study  toward  CPA  or  MBA  desirable. 
Intereste<l  applicants  should  send  com¬ 
plete  resume  and  salary  requirements 
in  confidence  to  Box  775,  BMitor  & 
Publisher. 


BUSINESS  MANAGEMENT 

ASSISTANT  BUSINESS  MANAGER 
$15,000  to  $18,000 

A  major  Elastem  Metropolitan  daily 
is  seeking  an  assistant  business  man¬ 
ager  which  is  a  newly  created  posi¬ 
tion.  He  will  report  to  the  business 
manager  and  have  responsibilities  in 
all  phases  of  newspaper  management. 
Minimum  of  five  years  experience  in 
production  management  with  additional 
experience  in  newspaper  business  ad¬ 
ministration  and  a  degree  in  business 
administration  are  necessary.  Inter¬ 
ested  and  qualified  persons  should  send 
resume  to  or  contact:  William  B.  Han¬ 
sel,  Jr.,  Gordon  Wahls  Co.,  33  W.  Sec¬ 
ond  St.,  Media,  Pa.— 19063.  (215)  56.5- 
0800. 


CIRCULATION 

EXPERIENCED  energetic  person  who 
prefers  a  challenging  opix>rtunity  in 
small  lively  Northern  Indiana  town  to 
big  city  problems.  Send  resumfe  to  Box 
684,  ^itor  &  Publisher. 

CIRCULATION  MANAGER  for  grow¬ 
ing  Northern  Colorado  daily  news¬ 
paper.  Permanent.  Step  salary — 
growth  bonus.  Excellent  fringes ;  car ; 
5  days-a-week.  Share  moving  cost. 
Send  full  details.  Confidential.  All 
replies  answered.  Box  722,  Editor  & 
Publisher. 


PART-TIME  CM  wanted  for  Boston 
suburban,  daily.  Good  on  promotions. 
Permanent.  All  replies  answered.  Bo.x 
780,  Editor  &  Publisher. 


ASSISTANT  TO  CIRCULATION 
DIRECTOR.  M-E-S  ZONE  3 
Aggressive  Metro  oiwration  has  im- 
me<liate  ojiening  for  result-oriented  cir- 
cu'ator  wishing  to  join  top  manage¬ 
ment  team.  Prefer  candidate  with  mini¬ 
mum  of  5  years  experience  in  all  as¬ 
pects  of  combination  oi)eration.  Salary 
commensurate  with  exix-rience  and 
qualifications.  Reply  by  resume  stating 
work  history,  exlucational  background, 
salary  requirement,  etc.,  to  Box  777, 
Ekiitor  &  Publisher. 


3-UNlT  E'AIRCHILD  NEWS  KING.  2 
units  new  in  1967,  1  unit  new  1969: 
water  levelers,  Baldwin  wash-ups. 
George  Williams,  Bemidji,  Minn.  (AC 
218)  751-3740. 


MANAGEME'NT  OPPORTUNITY 
One  young  man — under  3.5 — in  our 
organization  has  proved  himself  and 
is  being  promoted  to  publisher  of  a 
new  newspaper  group  we're  forming. 
This  means  we  have  an  oi>ening  for 
another  rising  star  who  has  i)roved 
himself  in  competitive  advertising  sales 
and  can  learn  general  management. 
He  must  l)e  able  to  show  a  perform¬ 
ance  record.  If  he  succeeds  here,  he'll 
be  in  line  for  top  responsibility  in  a 
few  years.  We  are  an  award-winning 
weekly  newspaper  group,  one  of  the 
nation's  largest  in  ABC  circulation. 
In  addition  to  good  pay,  incentive 
bonus,  profit-sharing  and  other  fringes, 
you  will  be  able  to  raise  your  family 
in  an  environmentally,  stable,  middle- 
size  city  with  good  schools  and  sur¬ 
prising  cultural  facilities.  Box  795, 
Editor  &  Publisher. 


6, .500  CIRCULATION  offset  evening 
daily  needs  circulation  manager.  Mu.st 
be  young,  aggressive,  to  join  staff  of 
rapidly-expanding  offset  plant  and  com¬ 
mercial  printing.  Salary  oi>en.  Contact 
George  Williams,  Pioneer  Pub.  Co.. 
Bemidji,  Minn. — 56601.  (AC  218)  751- 
3740.  Position  oiien  immediately. 


CLASSIFIED  ADVERTISING 

'PHONE  ROOM  SUPERVISOR  for  6- 
day  daily.  Tremendous  potential  for 
experienced  supervisor  or  assistant 
who  wants  to  move  to  top.  Please 
write  A.  Allan  Zucker,  CAM.  Herald- 
News,  Passaic,  N.J. — 07055.  All  replies 
strictly  confidential. 


DYNAMIC  PUBLISHER  starting  an¬ 
other  winner.  Need  classified  ad  man¬ 
ager  with  proven  linage  building  exi)er- 
ience.  Highest  earnings — no  curtail¬ 
ment.  Southern  Calif,  area.  Send 
resume  to  Box  647,  Editor  &  Publisher. 


WISCONSIN  DAILY  needs  salesman 
to  sel'  classified  and  display  in  market 
of  50,000;  know  classified  well.  Pro¬ 
gressive  community.  Secure  future 
person  willing  to  work  to  increase 
linage.  Send  resume  in  confidence  to 
Box  712,  Editor  &  Publisher. 


COMPOSING  ROOM 

COMPOSING  ROOM  FOREMAN 
A  top-drawer  small  city  daily  in  Zone 
5  seeks  a  composing  room  foreman 
with  cold-type  experience.  Excellent 
pay  and  fringe  benefits.  Box  747,  Edi¬ 
tor  &  Publisher. 
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HELP  WANTED 

Composing  room 


HELP  WANTED 
OiSPLAY  ADyRRTISL'SG 


HELP  WANTED 

DISPLAY  ADVERTlSiyC 


HELP  WANTED 
EDITORIAL 


$300-PER-WEEK  and  substantial  ten¬ 
sion  and  other  fringes  for  Composing 
Room  Foreman  acquainted  with  cold 
type  computerized  operation  (ITU), 
who  has  the  fortitude  to  get  the  job 
done.  Seven-day,  evening  and  Sumlay, 
located  east  Chart  Area  5.  Send 
resume  containing  record  of  past  per¬ 
formance  and  availability  date  to  Box 
311,  Editor  &  Publisher. 


FOREMAN — we  are  looking  for  a  com¬ 
posing  room-advertising  foreman  to 
work  the  night  shift  on  a  metro  morn¬ 
ing,  evening  and  Sunday,  zone  2.  A 
real  challenge  for  someone  well  versed 
in  all  areas  of  computerized  photo¬ 
comp  with  the  ability  and  drive  to 
obtain  better  than  average  results  from 
his  people  and  equipment  under  diffi¬ 
cult  conditions. 

— Excellent  growth  potential 
— Benefit  programs  and  over  scale  ar¬ 
rangement 

Send  resume  to  Box  681,  Editor  & 
Publisher.  Please  indicate  if  you  would 
be  available  for  interview  at  ANPA/RI 
in  (Cincinnati. 


A  SOUTHERN  NEWSPAPER  in  the 
40,000  circulation  class  will  need  a 
new  Composing  Room  Foreman  effec¬ 
tive  August  1,  1971.  Now  hot  metal, 
but  will  convert  to  cold-type  within  the 
next  two  years.  All  benefits,  including 
insurance,  sick  leave,  life  insurance, 
pension,  etc.  Good  town,  with  good 
eclucational  facilities,  including  col¬ 
leges,  near  the  waterfront.  Reason  for 
this  opening:  present  Composing  Room 
Foreman  retiring.  Box  424,  Editor  & 
Publisher. 


COMPOSING  ROOM  FOREMAN,  ex- 
perience<l,  for  small  ITU  shop ;  hot 
metal:  plan  to  convert  to  combination 
hot-cold  type.  Afternoon  daily — no 
Sunday.  Zone  I.  Replies  strictly  con¬ 
fidential.  Box  725,  Editor  &  Publisher. 


PHOTOCOMPSHOP 
ASSISTANT  MANAGER 
Join  me  in  refining  systems,  pro¬ 
cedures,  and  supervising  the  com|)os- 
ing  and  camera  facilities  serving  a 
70M,  weekly  4  newspaper  group,  plus 
commercial.  Custom  designed  shot),  new 
Compugraphic  /  Automix  installation, 
young  energetic  staff.  Ideal  situation 
for  young  man  or  lady  with  cold  type 
comp  shop  experience.  Should  have 
working  knowledge  of  markup,  key¬ 
board,  paste  up.  process  camera  for 
naw^aper.  Excellent  salary,  fringes, 
working  conditions.  Zone  6.  Box  792. 
Editor  &  Publisher  with  resume. 


DISPLAY  ADVERTISIISG 


AD  MANAGER 

with  good  achievement  record 
for  daily  in  beautiful  resort 
lake  area  of  Cientral  New  York 
State. 

We  are  in  a  most  attractive, 
old  established  community  of¬ 
fering  excellent  school,  college, 
cultural  and  recreational  facil¬ 
ities. 

Cktuple  the  foregoing  with  an 
active,  growing  business  area, 
with  loads  of  shopping  facili¬ 
ties,  and  it  adds  up  to  “IDEAL 
LIVING.”  We’ve  just  moved 
into  a  new  modern  offset  plant, 
and  are  a  progressive,  growing 
organization.  Loads  of  poten¬ 
tial  for  the  right  person.  AND, 
you’ll  have  the  services  of  a 
top  newspaper  marketing  con¬ 
sultant  available  to  assist  you 
in  getting  the  job  done. 

We’ll  consider  second  man  on 
a  larger  pai>er  who  is  ready 
to  move  up.  Starting  salary 
can  be  in  _  the  five-figure 
bracket,  plus  incentive  bonuses. 

Please  send  complete  resume 
including  educational  back¬ 
ground,  salaries  earned  and 
references  to: 

A.  B.  Robillard 
THE  DAILY  MESSENGER 
Canandaigua,  New  York  14424; 
or  call  (316)  394-0770 


MANAGER  needed  for  very  large  offset 
weekly  and  shopper  operation  in  south 
Texas.  Gulden  opportunity  for  some¬ 
one  who  can  build  ad  linage  and  pro¬ 
vide  leadership  and  supervision  for 
prize-winning  staff.  Must  be  commun¬ 
ity-minded.  Opportunities  unlimited 
with  growing,  young  firm  that  added 
five  new  properties  last  year.  Send 
resume  to  Charles  Dye,  2550  E.  Lucas, 
Beaumont,  Texas — 77703 ;  or  ’phone 
(AC  713)  722-0479. 


DYNAMIC  PUBLISHER  with  know¬ 
how  starting  another  winner.  Tal^ 
weekly.  Disp'ay  ad  sales  pro  needed  as 
zone  manager.  Draw  against  high  com¬ 
mission.  No  curtailment — unlimited 
earnings.  Southern  Calif,  area.  Send 
resumi  to  Box  648.  Editor  &  Publisher. 


WE  ARE  LOOKING  FOR  A  PERSON 
with  some  advertising  experience  as  an 
addition  to  our  present  2-man  staff.  If 
you  are  interested  in  newspaper  man¬ 
agement,  you  will  have  an  oiiportunity 
to  work  into  the  Business  Office.  We 
are  an  offset  weekly,  located  in  a 
county-seat,  with  our  own  printing 
plant.  Average  38-40  pages  per  week 
with  a  circulation  of  10,000  and  grow¬ 
ing:  we  also  do  commercial  printing. 
If  you  are  interested,  send  resume  and 
salary  requirements  to  Box  767,  Edi¬ 
tor  &  Publisher. 


RETAIL  ADMAN — experienced.  This  is 
an  interesting  and  challenging  job  for 
a  creative,  imaginative  pro  with  solid 
background,  particularly  in  sales.  Pro¬ 
gressive  dailies  (a.m.  and  p.m.)  on 
Virginia’s  Peninsula.  Atractive  salary, 
car  allowance,  and  all  company  bene¬ 
fits.  Phone  or  write  in  confidence  to 
FRANK  B.  ’THIEME,  Advertising  Di¬ 
rector,  The  Daily  Press,  Inc.,  Newport 
News,  Va.— 23607.  Ph:  (7031  244-8424. 


NO.  2  POSITION  OPEN  for  aggressive 
;  ad  salesman  to  join  hard-hitting  staff 
i  of  5  on  growing  midwest  group  of 
i  weekly  papers.  Nice  community.  Salary, 
bonus  and  car  allowance.  Write  in  con¬ 
fidence  to  A.  L.  Wells,  Advertising 
Manager,  Tilton  Publications,  Inc.,  401 
N.  Main  St.,  Rochelle,  Ill. — 61068. 


PROMOTION  FROM  WITHIN  creates 
,  retail  position  on  one  of  the  South- 
!  east's  most  modern  offset  dailies — 33,- 
000  circulation — located  in  a  beautiful, 
scenic  area  with  unlimited  recreational 
and  academic  facilities.  Attractive  sal¬ 
ary,  Imnus  plan,  company  benefits  and 
growth  opportunity.  Send  resume  to 
(iharles  Sigmon,  Advertising  Manager, 

I  Times-News,  P.O.  Box  479,  Kingsport, 
Tenn.— 37662. 


NATIONWIDE  NEWSPAPER  REP 
with  strong  retail  department  adding 
\  to  staff:  needs  intelligent,  experienced 
]  space  salesman  to  call  on  chain  stores, 
j  (iood  salary — opportunity  to  expand 
■  your  mind.  Send  resume  to  Box  787, 
Iklitor  &  Publisher, 


EDITORIAL 

CENTRAL  PENNSYLVANIA  6-day 
daily  needs  experienced  court  reporter 
immediately.  Box  730,  Editor  &  Pub¬ 
lisher. 


DIGGING  REPORTER  wanted  by  Con¬ 
servative  30,000  ABC  Sunday  only. 
This  is  no  shopper!  Our  man  in  the 
state  capital  (Area  1)  will  be  his  own 
;  man,  writing  the  kind  of  stories  no 
I  other  paper  in  the  state  will  have.  Box 
755,  Editor  &  Publisher. 


I.ooking  for  an  upturn? 

Let  E&P  classified 
find  the  help  you  need 

There’s  an  old  bines  song  that  goes:  “A  good 
man  nowadays  is  hard  to  find.”  And  that’s  no 
exaggeration,  in  the  newspaper  business.  That’s 
why  it’s  so  important  to  use  the  most  efficient 
advertising  medium  when  you’re  looking  for 
qualified  personnel  for  your  newspaper,  execu¬ 
tives  or  staffers,  front  office  or  back  shop. 

EDITOR  &  PUBLISHER  classified  pages  are 
read  regularly  by  newsmen  in  all  departments 
— publishers  and  pressmen,  platemakers  and 
production  managers,  sportswriters  and  sales 
representatives  ,  .  .  and  from  Alaska  to  Key 
West. 

E&P  advertisers  report  excellent  results,  and 
the  job  climate  is  right  for  you  to  find  just 
the  newsman  you  need.  Rates  are  attractive 
(as  low  as  $1.60  a  line)  ...  so  write  your 
ad,  pick  your  insertion  dates,  and  send  your 
copy  to  EDITOR  &  PUBLISHER,  or  phone 
(212)  752-7050. 

Editor  St  Publisher 

850  Third  Avenue,  New  York,  N.  Y.  10022 
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DESKMAN 

Must  be  high  in  news  judgment  and 
can  do  or  is  willing  to  learn  layout. 
Resum4,  recent  samples  and  salary 
requirements  to  Managing  Editor, 
SUN-SENTINEL,  P.O.  Box  131,  Fort 
Lauderdale,  Fla. — 33302. 


EXPERIENCED  DESKMAN— Metro- 
tralitan  p.m.  in  Northeast  needs  versa¬ 
tile  deskman  capable  of  writing  fast, 
accurate  and  bright  heads;  familiar 
with  layout.  If  you’re  interested  in  an 
expanding  newspaper  in  a  new  plant 
with  growth  potential,  excellent  fringe 
benefits  and  advancement  opportuni¬ 
ties,  send  complete  resume  and  present 
salary  to  Box  740,  Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER  for 
combined  sports-general  reporting  slot 
on  best  N.Y.  State  weekly.  Mid-Hudson 
area,  l*/4  hours  from  N.Y.C.  Must  be 
young,  energetic,  strong  on  sports  to 
carry  on  prize-winning  tradition ;  solid 
experience  or  J-grad.  Good  salary  for 
right  person.  Contact  Managing  Editor, 
Citizen  Herald.  Walden.  N.Y. — 12586. 


SOUTH  FLORIDA  DAILY  wants  re¬ 
porter  with  urban  affairs,  investigative 
reporting  background,  to  take  on  ex¬ 
ploding  community  and  tell  it  why  and 
how  it’s  exploding.  Minimum  routine, 
maximum  challenge,  no  holds  barr^. 
Salary  more  than  competitive  for  right 
I)erson.  Box  748,  Ekiitor  &  Publisher. 


EDITOR  for  weekly  newspaper  in  Ohio. 
Must  have  knowledge  of  how  to  edit  a 
county-seat  weekly  with  a  circulation 
of  10,000  and  growing.  We  average  38- 
40  pages  per  week.  Will  head  up  staff 
of  5.  Must  have  experience  in  make- 
!  up.  Salary  open.  Send  resume  and  sal- 
j  ary  requirements  to  Box  762,  Editor  & 
Publisher. 


A  most  unusual  job 
I  for  a  creative  and 
persuasive  Editor 

If  you  live  in  a  house  with  a 
lawn,  you  are  probably  familiar 
with  Scotts  lawn  products.  You 
may  also  be  familiar  with  the 
1  consumer  publications  Scotts 
j  mails  regularly  to  homeowners. 

The  company  needs  an  experi- 
j  enced  editor  for  these  publica- 
1  tions.  The  job  calls  for  an  un- 
I  usual  combination  of  skills.  The 
j  editor  will  gather  basic  ma- 
!  terial  from  the  technical  and 
research  areas  of  the  company 
and  translate  it  into  helpful 
magazine-style  information  for 
the  public.  He  will  write  most 
j  of  the  finished  copy  himself  and 
guide  the  work  of  art  directors 
in  developing  formats,  photog- 
ranhv  and  typography.  Plenty 
of  creative  challenge  and  plenty 
of  detail. 

The  position  is  at  com¬ 
pany  headquarters,  Marysville, 
Ohio  (a  small  town  40  miles 
!  from  Columbusl.  A  verv  agree- 
I  able  place  to  live  and  work. 

I  Write  to:  Wyn  Entis 
Director  of  Advertising 

0.  M.  SCOTT  &  SONS 

Marysville,  Ohio— 43040 
Please  do  not  telephone. 
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HELP  WANTED 


HELP  WANTED 


EDITORIAL  I 


SPORTS  DESKMAN — Must  be  strong 
on  editing  and  heads;  also  ability  to 
do  page  layouts  helpful.  Must  have  de¬ 
sire  to  participate  in  overall  produc¬ 
tion  of  A.M.  sports  pages.  Send  com¬ 
plete  resume,  salary  requirements  and 
references  to  Eddie  Doherty,  Manag¬ 
ing  Editor,  Boston  Globe,  Boston,  i 

Mass.— 02107.  j 

- I 

NEWS  REPORTER,  experienced  in 

putting  local  news  into  daily  paper. 
Immediate  opening  for  right  person. 
Good  salary  and  opportunity  for  ad¬ 
vancement.  J.  C.  Phillips,  News-Her¬ 
ald,  Borger,  Texas — 79007. 

STATE  GOVERNMENT 
Editorial  Writing 

Unique  opportunity  to  join  7-man  staff 
with  wide  range  of  responsibilities. 
These  include  coverage  of  major  mid¬ 
west  state  legislature,  interpretation 
of  state  issues  (poiitics,  education, 
environment,  welfare)  and  preparation 
of  all  editorials  on  state,  national  and 
international  issues  for  dominant  group 
of  progressive  newspapers.  Must  have 
extensive  reporting  experience  for  this 
challenging  position;  advanced  degree 
preferre*!.  Send  resume  and  salary  to 
Box  794,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address. 


HELP  WANTED 


EDITORIAL  EDITORIAL  }  EDITORIAL 


CITY  EDITOR — Medium-sized  daily  on  SPORTS  DESKMAN — Must  be  strong  EDITOR/WRITER  —  Unprece<lented 
coast  in  Zone  2.  Modern  layout,  aggres-  on  editing  and  heads;  also  ability  to  growth  and  expansion  of  a  E’lorida- 
sive  news  policy.  Must  be  a  manager,  do  page  layouts  helpful.  Must  have  de-  Imsed  marketing  corporation  has  created 
know  layout,  and  be  an  idea  man.  Sa'-  sire  to  participate  in  overall  produc-  an.  opening  for  an  editor/writcr  in  the 
ary:  $10,000-plus.  No  has-beens.  Write  tion  of  A.M.  sports  pages.  Send  com-  ]>ublic  relations  department.  The  posi- 
Box  770,  Editor  &  Publisher.  plete  resume,  sala^  requirements  and  tion,  which  provides  a  fine  salary  and 

reference  to  Eddie  Doherty,  Manag-  lienefits  package,  requires  heavy  ex- 
— tJPJT)?  Editor,  Boston  Globe,  Boston,  i  perience  in  editing,  writing  and  layout 

PUBLIC  RELATIONS  Mass.— 02107.  j  of  company  publications.  The  person 

Speech  Writer,  business  experience, - - i  selected  must  be  able  to  produce  an 

. to  $25,000  news  reporter,  experienced  in  attractive,  welUpackag^  publication. 

PR — Hill  experience,  puttinsr  local  news  into  daily  paper.  cai>able  of  A\nting  and  editing 

D.C . to  $20,000  Immediate  opening  for  right  person,  news  releases  for  general  news  media 

PR _ Eood  writer  outgoing  Go^  salary  and  opportunity  for  ad-  trade  publirations.  Eor  an  inter- 

rit  "il  T  ’  nn^K°*ng  v»ncem..nt  T  r  Phillirvs  Now«-H»r  View,  please  send  a  resume  with  salary 

personality.  N.J . to  $18,000  Nevss-Her-  requirements  to  Box 

PR— experienced.  Va . to  $15,000  aio,  oorger,  ie.xas  .iwu.,  ^  Publisher. 

3lm“o'J.y,'^hi^gf“.'!??^.. to  $17,000  STATE  GOVERNMENT  copy  EIMTOR,  experien^,  wiU,  e.x- 

T>„  J  ♦  T-»  1  •  T  TTT  *4  •  eoutive  ability,  to  start  by  pulling  a 

PR  some  ^vertising  p/vaa  EdltOVlCil  W  desk  together  in  challenge  that  can 

experience,  Chicago . to  $15,000  *  to  greater  responsibility.  Hour 

PR — newspaper  reporting  Un^ue  ^portunity  to  join  <-m^  s^ti  from  N.Y.  Equal  opportunity.  Box  772, 

experience.  D.C . 7....  $16,000  «>de  range  of  rraponsibilitiM.  Editor  &  Publisher, 

These  include  coverage  of  major  mid-  _ _  _ _ _ 

$15  000  "r*"  1  ‘®*f*®'^ture,  interpretation  MANAGING  EDITOR  wanted  by  young 

^ws  exper  ence,  D.C .  $15,000  of  state  issues  (politics,  education,  publisher  of  recently  acquired  15,000 

PR— ^veral,  newspaper  environment,  welfare)  and  preparation  ^rea  5  daily.  Take  over  complete  edi- 

experience .  $10,000  ^itorials  on  state,  national  and  torial  function  and  control  of  7-man 

Please  send  resuyne  and  current  international  issues  for  domi^nt  group  newsroom  wuth  emphasis  on  excellent 

®  •  e.xten'^rre^^rt^g '^^TenceTor  now"®ne^ 

EMPLO\MENT  SERVICE  challenging  position;  advanced  degree  competent*^  lende’rshin  No  formal  dos- 

1182  National  Press  Building  preferred.  Send  resume  and  salary  to  sw^^iuir^  iist  ik  us  k^^w  \vh^ 

Washington,  D.  C.— 2O004  Box  794  Editor  &  Publisher.  require,  just  let  us  Know  wnat 

■  jruuiisuer.  ypu  have  done  in  the  past  (siHneone 

we  can  call?),  and  why  you  can  do 

lllliyillllllllillllllll]llllllliniIlllllinilllMlllllMllllllimillllB''llinillinillllllllllinilinillll^^  this  job  for  us.  Please  write  Box  784, 

B  Editor  &  Publisher  soonest. 

A  ^1  1 V  I  1 1  I  ^  A  w  vw^  I  ■  1  w  y  B  OUTDCVOR  REPORTER-COLUMNIST 

CLASSIFIED  ADVERTISING  I  combination  wUh  sports  for  Winona 

g  (Minn.)  Daily  and  Sunday  News.  Wi¬ 
fi  nona— located  on  Mississippi  River — 
■  in  great  hunting  and  fishing  area;  3 

Order  Blank  |  _ 

rREE-LAUCE 

WRITERS,  ARTISTS,  for  assignments 
for  commercial  publications.  Editor, 
Box  530,  No.  Hollywood,  Calif,— 91603. 

LAYOVr^^^^^AS^^ 

j  MECHANICAL  LAYOUT  ARTIST,  ex¬ 
perienced  in  producing  camera-ready 
retail  advertising  layouts  with  cold- 
type  and  repro  mat  services.  Must  be 
capable  of  volume.  Call  Mr.  Signer 
(813)  688-8508;  or  write  913  S.  Florida 
Ave.,  Lakeland,  Fla. — 33803. 

MAILING  ROOM  FOREMAN 
I  Management-Oriented 

STRONG  PERSONALITY 
j  Capable  of  handling  a  large  operation 
j  ripe  for  automation.  Union  shop.  Zone 
I  2.  Forward  resume,  experience  and 
j  salary  requirements.  Box  685,  Editor 
I  &  Publisher. 

i  ^^OPE^cfoRS-MACim^^ 

EXPERT  PUNCHER  on  automix  key¬ 
board.  Write:  Warren  Tyreman,  Pro¬ 
duction  Manager,  Computer  Typogra¬ 
phies  Inc.,  1120  N.W.  159th  Drive, 
Miami,  Florida — 33169. 

LINOTYPE  OPERATOR— Union  or 
eligible.  Steady  job  on  Westchester 
daily.  Night  shift  with  chance  for 
dayside.  Good  pay.  benefits.  Automatic 
increase  July  1.  Evening  Star,  Peek- 
skill,  N.  Y.  10566. 

TTS  JOURNEYMEN  OPERATORS, 
nights,  needed  immediately  to  punch 
on  Justified  Tape.  Fairchild  experience 
desired.  ITU  contract  provides  for 

I  night  scale,  presently  $210.50  for  37% 
hours;  $231.50  effective  Nov.  1,  1971. 
Excellent  benefits  program  including 
_  _  .  _  ITU  negotiated  pension  plan.  Metro 

'  ^  a  morning,  evening  and  Sunday.  Please 

B  write  Ray  Burnett,  General  Foreman, 
g  Gannett  Newspapers,  Rochester,  New 
-T-  ij  XV7  I  T-Mi  I-  I  "jj  B  York  14614;  or  contact  Jerry  Brasley. 

J  O  Kun:  -  W  eeks  -  1  ill  rorbldden  H  Secretary-Treasurer,  ITU  Local  15,  131, 

a  Powers  Bldg.,  Rochester,  New  York — 
B  14614. 

jy.  ^  fi  200  OPERATOR  for  suburban  weekly 

rviail  to:  g  chain  in  the  heart  of  the  Rockies. 

H  Must  be  expeienced  200-B  operator 
5  with  basic  mechanical  and  theory 

EDITOR  &  PUBLISHER  .  850  Third  Avenue  .  New  York,  New  York  10022  |  The ^"^^rd^Stocki^n! 

=  3501  E.  46th  Ave..  Denver.  Colo. — 

"imiiiiniiriiiiiiiiiiiiiM  i .  -iiniuiiiiiiiiiiir  ,j  n  80216. 


-Zip  Code- 


Authorized  by_ 


Classification 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


Mail  to: 


Weeks 


Till  Forbidden 


HEI-I*  WANTED 


rHESSMEIS-STEREOTYPERS 


LETTERPRESS  FOREMAN 
Capable  of  molding  present  group  into 
a  smooth  functioning  crew.  Latest  high 
speed  press  equipment.  Union  shop 
area  2.  Send  complete  resume,  experi¬ 
ence  and  salary  requirement  to  Box 
682,  Editor  &  Publisher. 

PRESSMAN — Thoroughly  experienced 
on  Mark  11  LETTERPRESS.  New  air- 
conditioned  pressroom;  A-1  fringe 
benefits ;  morning  newspaper  55,000 
circulation.  Union  and  sober:  Gixid 
future.  Give  complete  resume  first  let¬ 
ter.  Chart  Area  3.  Box  611,  Editor  & 
Publisher, 

PRESSMAN-STEREOTYPER 
Permanent  position  for  experienced 
man.  Good  scale  and  fringe  benefits. 
Call  collect  (217)  352-5252  or  write: 
Steve  Farruggia,  Pressroom  Foreman, 
The  News-Gazette,  48  Main  St., 
Champaign,  Ill. — 61820. 

LETTERPRESSMAN  for  metropolitan 
daily:  union  or  eligible.  Scale;  $225- 
per-week ;  4  week's  vacation  and  many 
other  tenefits.  Zone  2.  Write  Box  599, 
Editor  &  Publisher. 


PRODUCTION 

PRODUfmON  MANAGER 
We  need  someone  to  guide  us  as  we 
move  into  new  processes.  If  you  are  a 
production  manager,  composing  room 
foreman  or  assistant  foreman,  and 
would  like  to  liecome  associated  with  a 
medium-sized  Midwestern  daily  that  en¬ 
joys  the  respect  of  its  readers  and  em¬ 
ployes,  tell  us  about  yourself  in  com¬ 
plete  confidence.  Salary  and  fringes 
compare  favorably  with  virtually  any 
newspaper  and  the  living  is  good.  Box 
742,  BMitor  &  Publisher. 

IMMEDIATE  OPENING  for  imagina¬ 
tive,  dependable  paste-up  man  or 
woman.  Must  have  good  knowleilge  of 
ad  and  page  layout,  complete  charge  of 
production.  Start  at  $175  weekly.  Call 
collect  Frank  Falacd,  Cape  Cod  News, 
Hyannis,  Mass.  (AC  617)  775-1594. 

PRODUCTION  SUPERVISOR  for 
computerized  photo  composition  depart¬ 
ment  in  Zone  1.  Familiar  with  mark¬ 
up,  able  to  direct  keyboard  and  paste¬ 
up  personnel,  iixcellent  opportunity, 
benefits.  Box  752,  Editor  &  Publisher. 

PRODUemON  MANAGER 
We  seek  a  competent  executive  knowl¬ 
edgeable  in  every  phase  of  photo-com¬ 
position  and  new  processes.  Must  be 
well  versed  in  all  aspects  of  production 
from  composing  room  through  press 
room.  Technical  knowledge  must  be  ac¬ 
companied  by  the  ability  to  handle 
people  and  achieve  maximum  produc¬ 
tion  efficiency.  Salary  and  fringe  bene¬ 
fits  worthy  of  required  qualifications. 
M-E-S  Zone  3.  Send  resum4  in  con¬ 
fidence  to  Box  757,  Editor  &  Publisher. 

MANAGEMENT 

PERSONNEL 

All  Positions  Fee  Paid 

General  Managers  . $:!0-.5n.000 

Production  Managers  .  15-28,000 

Cold  Type  Engineers  .  12-17,000 

Composing  Room  Foremen  ..  12-15,000 

Industrial  Engineers  .  10-15,000 

Production  Mgmt.  Trainees  . .  8-10,000 

Thomas  E.  Ritchie.  II 

GORDON  WAHLS  COMPANY 
Executive  Search  Consultants 
33  West  Second  Street 

Media,  Pennsylvania  19063 
215-565-0800 


PUBLIC  RELATIONS 

COMMUNITY  RELATIONS 
Major  marketing-oriented  Florida-based 
corporation  needs  an  experienced  public 
and  governmental  relations  representa¬ 
tive  in  the  Central  Florida  area.  The 
position  requires  skill  and  administering 
a  public  and  government  relations  pro¬ 
gram.  working  with  government  agen¬ 
cies.  and  possessing  the  ability  to  gen¬ 
erate  fresh  and  creative  ideas  for  com¬ 
pany  publication  and  press  releases. 
The  position,  which  requires  relocation 
to  the  Orlando  (Florida)  area,  will  pay 
a  salary  commensurate  with  experience. 
For  an  interview,  send  resume  with  sal¬ 
ary  history  and  salary  requirements  to 
Box  797,  Editor  &  Publisher. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 

Does  your  publication  need  a  facelift? 
Let  me  direct  the  operation.  Box  695, 
Editor  &  Publisher. 


PROFESSIONAL  VOLUME  BUILDER  I 
Get  optimum  linage  potential  with  en-  I 
thusiastic  ad  director/salesmanager 
who  will  SELL,  plan,  train,  motivate, 
promote.  Top  record  in  competitive 
area  9  market.  35.  degree,  family.  Con¬ 
fidences  respected.  Inquire  now.  Box 
678,  Editor  &  Publisher. 


GENERAL  MANAGER  of  weekly  chain, 
offset  plant  and  job  shops.  Came  up  on 
ad  side;  excellent  knowledge  of  offset 
processes  and  equipment.  Box  758,  Edi¬ 
tor  &  Publisher. 


BUSINESS  MANAGER.  aggressive, 
young,  wants  challenge  with  25M  -j- 
I)ape".  Complete  administrative  experi¬ 
ence  including  EDP.  Salary  to  be 
commensui'ate  with  profit  return.  Box 
781,  E<litor  &  Publisher. 


CIRCVLATION 

CIRCULATION  DIRECTOR 
STRICTLY  PROFESSIONAL 
More  than  20  years’  Metro  ME&S, 
ABC.  Top  quality — worth  the  price: 
$16M  to  $18M.  Box  697,  ^itor  &  Pub¬ 
lisher. 


WELL-QUALIFIED  CM  AVAILABLE 
My  company  changed  hands.  I  need  a 
new  job.  Experienced  promoting  adults 
and  youth,  motor  routes,  A.B.C.,  “Lit¬ 
tle  Merchant.’’  $125-a-week.  Box  744, 
Editor  &  Publisher. 


PROFESSIONAL  CM — 25  years’  exper¬ 
ience  all  phases,  Mfl&S,  ABC.  Best 
references.  Will  relocate  anywhere.  Box 
696,  Editor  &  Publisher. 


EXPERIENCED  CIRCULATOR  Broking 
new  challenge  as  CM  or  assistant. 
Excellent  record — top  references.  Box 
774,  Mitor  &  Publisher. 


COMPOSING  ROOM 

LET  ’THIS  UNION  PRO  evaluate  your 
composing  room  toward  a  salary  plus 
guaranteed  savings  management  ar¬ 
rangement.  Metro  or  medium  preferred. 
Strict  confidence.  Box  239,  Editor  & 
Publisher. 


FOREMAN,  experienced,  efficient,  ag¬ 
gressive.  Know  I’m"  law  and  work  well 
with  people.  Available  immediately!  Re¬ 
sume  on  request.  Box  213,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING 

ADMAN  who  can  make  you  money  on 
business  and  save  you  money  on  pro¬ 
duction.  Box  766,  Editor  &  Publisher, 


DISPLAY  ADVERTISING  MANAGER 
Young,  but  7  years’  experience.  Strong 
on  layout,  have  led  present  staff  in 
sales  for  last  4  years.  Experienced  in 
offset  and  LP.  Prefer  weeklies  or 
dailies  in  10  to  20,000  circulation. 
Prefer  area  5,  but  will  consider  others, 
except  1  and  2.  Box  779,  Editor  & 
Publisher. 


EDITORIAL 

REPORTER,  25,  wants  spot.  Any  zone. 
Journalism  M.  A.  plus  experience.  Can 
do  features,  reviews,  editorials.  Box 
706,  Editor  &  Publisher. 


SPORTS  PRO — Newspaper,  wire  ser¬ 
vice  veteran  seeks  interesting  spot.  Will 
consider  any  offer.  Award-winning 
writer.  Layout  experience.  Relocation 
no  problem.  Box  '703,  Editor  &  Pub¬ 
lisher. 


VETERAN  DESKMAN  seeks  position 
doing  layout  in  features,  Sunday,  spe¬ 
cial  sections  or  news  desk.  Box  694, 
Editor  &  Publisher. 


VETERAN  NEWSMAN  desires  work 
as  reporter  or  apprentice  copy  editor 
in  or  near  large  city.  M.  S.  Columbia 
J-School.  Box  700,  ^itor  &  Publisher. 


EDITORIAL 


JUNE  COLLEGE  GRAD,  married, 
seeks  sports  job.  No  military  obliga¬ 
tion.  Ehcperience  on  daily  covering  all 
high  school  and  college  sports,  editing 
and  layout.  References,  resume, 

samples  on  request.  Ready  to  relocate. 
Box  6l5,  EMitor  &  Publisher. 

TALENTED,  YOUNG  JOURNALIST 
IN  SEIARCH  OF  A  JOB 
Managing  Editor  Queens  College  paper; 

4  years’  experience.  AVAILABLE 
NOWI  Top  writer — weather,  news,  fea¬ 
ture  or  sports  copy;  headline,  layout 
work,  too.  Reliable,  thrives  on  work. 
Neil  B.  Roiter,  64-35  Wetherole  St., 
Rego  Park,  N.Y — 11374  Ph:  (212) 
897-7121. 

EDITOR 

George  W.  Shannon,  Eklitor 
Shreveport  Journal  18  years 
Rroigned — Available 

6136  River  Rd.,  Shreveport,  La.  71105 
(318)  868-0833 

EAGER,  AMBITIOUS  J-GRAD  seeks 
employment  in  Zone  9.  Training  in 
news/feature  writing,  editing,  and 
layout.  Available  in  July.  Box  736, 
^itor  &  Publisher. 

ASSISTANT  CITY  EDITOR  30M  daily 
seeks  greener  pastures  that  don’t  turn 
white  in  winter.  Available  after  Sep¬ 
tember.  Box  731,  Elditor  &  Publisher. 

FAMILY  MAN,  32,  with  6  years’  ex¬ 
perience  as  reporter-photographer-desk- 
man,  seeks  position  on  afternoon  daily. 
Capable  of  managing  staff.  Chart  Area 
6  preferred.  Write  Box  729,  Eklitor  & 
Publisher. 

ALERT.  VERSATILE,  AWARD¬ 
WINNING  J-GRAD.  23 
married,  no  military  obligation.  I  seek 
news  or  sports  reporting  spot  with  any 
size  daily.  Zones  1,  2  or  3.  References, 
resume  on  request.  Ready  to  relocate 
and  work  NOW!  Box  734,  EMitor  & 
Publisher. 

DEAR  SPIRO :  I  feel  the  conspiracy, 
too.  Ten  years  varied  daily  experience 
and  nary  a  nibble.  Replies  like,  “things 
are  tight,  will  keep  you  on  file,”  send 
beautiful  wife  and  winsome  kiddies  into 
doldrums.  Got  into  aerospace  PR  at 
wrong  time.  Have  seen  error  of  ways. 
Seek  reporter  or  editor’s  spot — all 
areas.  I’m  41  but  still  ambulatory. 
Surely  someone  out  there  is  hiring? 
Don  Ferlerman,  3455  Griffith  Park 
Blvd.,  Los  Angeles,  Calif.— 90027.  (213) 
662-7355. 

IN-DEPTH  NEWSMAN,  imaginative— 
16  years’  local,  Washington,  overseas 
experience :  top-flight  professionalism 
for  job  with  challenge  and  permanence. 
Box  769,  Elditor  &  Publisher. 

DEAD  NEWS  COPY?  I  can  bring  them 
back  alive!  Ebcperienced  police-fire  re¬ 
porter  hunts  niche  on  small-medium 
daily.  Northwestern  BSJ  :  22;  married. 
Box  641,  Editor  &  Publisher. 

REDORTER.  24,  experienced  in  court 
and  police  reporting,  seeks  courtroom 
reporting :  feature,  photography,  e<lit- 
ing  background.  Single.  B.A.  Box  764, 
Editor  &  Publisher. 

MAY  COLLE3GE  GRAD  (B.S.,  Radio- 
TV)  with  above-average  writing  ability 
seeks  sports  writing  position — any  zone. 
Box  761,  Editor  &  Publisber. 

NEWSMAN,  32,  with  11  years’  metro 
newspaper  and  radio  experience.  6  ses¬ 
sion  legislative  experience  and  crim¬ 
inal  court  and  city  hall  beat  experi¬ 
ence,  desires  move  to  medium-size  daily. 
Box  756,  Eklitor  &  Publisher. 

REPORTER,  26,  J-grad;  3  years’  ex¬ 
perience  including  desk  experience :  ver¬ 
satile;  strongest  on  features;  good  lo¬ 
cation  more  important  than  paper  size 
or  salary.  Box  '754,  Editor  &  Publisher. 

EDITOR,  now  responsib’e  for  newsroom 
and  editorial  pages  of  medium-sized 
daily.  20  years’  experience.  Can  lead, 
develop  and  train  a  staff.  National 
award-winner.  Top  references.  Seeks 
opportunity  where  quality  and  economy 
in  operation  are  appreciated.  Box  753, 
Editor  &  Publisher. 
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REPORTER,  27,  with  a  year’s  experi¬ 
ence  and  an  M.A.,  seeks  general  as¬ 
signment  slot  with  medium-sized  daily 
— any  zone.  Box  759,  Editor  &  Pub¬ 
lisher. 


PR  IS  PU — Long  to  return  to  city 
room.  Quality  reporter,  31,  5%  years’ 
experience,  BA-English,  married,  de¬ 
sires  post  on  medium  or  metro  that  de¬ 
mands  and  appreciates  good  work.  Box 
746,  Editor  &  Publisher. 


PULITZER  PRIZE  NOMINEE  and  for¬ 
eign  correspondent.  14  years  at  top 
quality  newspaper,  seeks  new  challenge 
as  editorial  page  chief  or  significant 
administrative  position.  Box  743,  Edi¬ 
tor  &  Publisher. 


FREE-LANCE 

EAST  EUROPE.  TOP  REPORTER. 
Photo  journalist,  top  reporter,  10  years 
experience,  looks  for  assignments  for 
'  features.  Shall  be  stationed  in  Zagreb, 
Yugoslavia  from  15  July  1971.  First 
class  equipment  for  color  and  b/w 
I  and  text.  Has  car,  speaks  seven  lan- 
i  guages.  Contact;  Z.  Hirschler,  2036  N. 
Bcachwood  Dr.,  Hollywood,  Ca.  90028 
—(213)  465-8654. 


MATURE  ABLE  PHOTOJOURNALIST 
available  for  assignments  in  mid-west. 
Top  feature,  science  writer  and  in¬ 
vestigative  reporter.  Resume,  samples 
on  request.  Box  791,  Eklitor  &  Pub¬ 
lisher. 


EXPERIENCED  EDITOR  and/or  ad 
salesman  seeks  spot  with  Ohio  week¬ 
ly.  Box  788,  Editor  &  Publisher. 


WRITER,  27,  CONSERVATIVE.  Good 
with  features  and  editorials.  J-degree. 
Any  zone.  Box  786,  E<litor  &  Publisher. 


TAKE  A  chance; — Want  ^orts  writ¬ 
ing  job  but  only  real  exirerience  is  as 
assistant  to  the  sports  information  di¬ 
rector  of  a  Big  'Ten  university.  What 
I  lack  in  eKperience  I  make  up  for  in 
imagination  and  enthusiasm.  Two 
years’  experience  as  high  school  Eng¬ 
lish  teacher.  M.A.  Journalism  this  Au¬ 
gust.  Box  778,  Exlitor  &  Publisher. 


PHOTOGRAPHY 

PHOTOGRAPHER,  metro  exiierienced 
award-winner,  seeks  challenging  staff  or 
j  Sunday  magazine  position.  Prefer  mid- 
western  metro  dafiy.  Please,  no  applica- 
i  tions  or  correspondence,  unless  position 
I  is  available.  Box  771,  Editor  &  Pub- 
I  lisher. 


WOMAN  with  BFA  in  photography 
looking  for  position  on  daily  staff.  Elx- 
perienced,  award-winner;  interested  in 
building  award-winning  photo  depart¬ 
ment.  Box  745,  EMitor  &  Publisher. 


JOURNALIST  with  year’s  experience 
editing  weekly,  handling  ads,  general 
office  work,  wants  to  report  or  write 
educational  or  society  news.  Prefers 
Western  States.  Write  Box  790,  Ekli- 
tor  &  Publisher. 


SCIE3;4CE  EDITOR,  now  with  metro 
daily;  will  relocate  on  daily  or  gen¬ 
eral  circulation  magazine.  Box  789, 
Eklitor  &  Publisher. 


ENTEKTAINMEaSTT  EDITOR,  mature,  | 
experienced.  Background  in  theatre,  i 
film,  television.  Interviews,  reyiews, 
articles  published.  Samples  availab'e. 
Zone  2  or  3.  Box  793,  Eklitor  &  Pub¬ 
lisher. 


PRESSMEN— STEREOTYPERS 


PRESSMAN/S’TBREOTYPER  wishes  to 
relocate  Northern  Arkansas  or  South¬ 
ern  Missouri.  15  years’  experience,  8 
years’  pressman  and  stereotype  fore¬ 
man.  Wish  to  relocate  by  Sept.  1.  Bo.x 
451,  Editor  &  Publisher. 


WEB  OFFSETT  PRESSMAN  with  plate 
and  stripping  experience.  Goss  Sub¬ 
urban  press  preferred  in  Area  6.  Box 
544,  EMitor  &  Publisher. 


PRODUCTION 


SPORTSWRITEai-DEBKMAN,  with  9 
years’  experience,  seeks  similar  posi¬ 
tion  with  Zone  2  daily.  Box  776,  Ekli¬ 
tor  &  Publisher. 


SPORTS  DEISKMAN  or  copy  editor; 
solid  background;  seeks  new  spot  in 
area  6,  8  or  9.  Box  782,  Eklitor  & 
Publisher. 


OFFSET— LP— ROTOGRAVURE 
21  years’  experience  from  backshop 
to  General  Manager.  Looking  for  new 
challenge.  Best  of  references.  (201) 
447-4245. 


PUBLIC  RELATIONS 


_ FREE-LANCE 

AMERICAN  free-lance  correspondent  in 
London  seeks  additional  assignments. 
Write:  5a  Greycoat  Gardens,  London 
SWl,  Ehtgland. 


EXPERIENCED  PR  MAN  —  former 
U.S.  Government  official,  newsman, 
now  traveling  Europe  (England,  Italy, 
Austria,  Switzerland) — accepts  public 
relations,  writing,  research  assign¬ 
ments.  Good  contacts.  Box  785,  Eldi- 
tor  &  E^iblisher. 


E&P  Employment  Zone  Chart 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

President's  attitude 


The  criticism  once  levelled  at 
President  Nixon  because  of  the 
scarcity  of  his  press  conferences 
has  abate<l  and  almost  disap¬ 
peared  in  recent  months. 

Since  Herb  Klein,  White 
House  director  of  communica¬ 
tions,  told  the  Ohio  Newspaper 
■Association  early  in  .January 
— at  the  peak  of  the  criticism — 
that  the  President  would  hold 
more  frequent  news  conferences 
than  he  had  during  the  first  two 
years  of  his  administration 
President  Nixon’s  on-the-record 
contacts  with  the  press  have 
been  much  more  frequent. 

Something  new  has  been 
added  by  the  President,  how¬ 
ever.  At  his  televised  news  con¬ 
ference  Tuesday  evening  he  was 
so  patronizing  to  members  of  the 
press  that  it  appeared  almost  to 
be  an  attempt  to  belittle. 

We  are  the  first  to  admit  the 
dangers  of  lifting  statements 
and  comments  by  the  President 
out  of  the  context  of  his  news 
conference.  We  will  also  admit 
the  readiness  and  sometimes 
eagerness  of  almost  everyone  to 
find  a  meaning  or  a  nuance  in 
a  Pre.sidential  expression.  It  is 
a  subjective  game  played  with 
the  President’s  words  and  im¬ 
age  everytime  he  appears  or 
speaks  in  public,  and  the  Presi¬ 
dent  probably  would  be  the  first 
to  acknowledge  it. 

It  appeared  to  us,  however, 
that  the  President  “lost  his  cool” 
a  little  Tuesday  night  and 
treated  membei-s  of  the  press  as 
bad  little  boys  who  didn’t  do 
their  homework,  who  have  done 
.something  they  shouldn’t  have, 
and  who  should  know  better. 

It  seemed  to  us  to  be  evident 
in  the  President’s  phrases. 
Taken  in  context  with  a  speech 
made  last  weekend  by  Vice 
President  Agnew  in  which  he 
as.serted  the  news  industry  and 
not  the  Nixon  administration  is 
beset  by  a  “wave  of  paranoia,” 
it  makes  one  wonder  if  this  isn’t 
the  new  line  of  the  administi-a- 
tion. 

Answering  a  question  about 
the  morality  of  the  Vietnam 
war,  the  President  recalled  his 
Quaker  background  “as  I’ve 
often  pointed  out  to  this  press 
corps.”  Why  that  phrase?  Was 
the  viewing  public  supposed  to 
imagine  that  the  press  corps 
should  have  remembered  that 
fact  which  would  have  made  the 
question  about  the  President’s 
attitude  completely  unneces¬ 
sary? 
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When  asked  whether  he  con¬ 
sidered  Paul  McCloskey  “a  chal¬ 
lenge”  in  the  primaries  next 
Fall,  the  President  noted  “there 
are  probably  many  political 
questions  in  the  minds  of  re- 
poi’tei's.”  Almost  as  an  after¬ 
thought  he  added  “and,  of 
course,  many  of  our  listening 
audience.”  Then  he  explained  he 
wasn’t  going  to  use  that  forum 
to  comment  on  political  matters. 

Why  blame  reporters  for  hav¬ 
ing  political  questions  in  their 
minds?  Isn’t  that  w'hat  they  are 
supposed  to  have?  The  Presi¬ 
dent’s  answer  was  phrased  to 
make  it  look  as  if  the  question 
shouldn’t  have  been  asked  and 
the  reporter,  meaning  all  re¬ 
porters,  should  have  known 
better. 

Responding  to  a  question 
about  sjjeculation  that  he  would 
visit  Southeast  Asia  and  an¬ 
swering  he  has  no  present  plans 
to  do  so,  the  President  threw  in ; 
“Naturally  I  will  give  all  of  you 
advance  notice  because  I  know 
you  have  to  have  shots  befoie 
you  go  to  Southeast  Asia.” 

This  might  have  been  an  at¬ 
tempt  at  humor,  but  it  didn’t 
come  off.  It  was  more  like 
teacher  lecturing  children  for 
a.sking  impertinent  questions 
and  saying:  Don’t  w'orry  you’ll 
be  told  in  plenty  of  time  and 
when  I  get  good  and  ready. 

Pity  the  poor  President. 
Maybe  we  saw  something  that 
w^asn’t  there.  But  that’s  the  way 
it  looked  to  us. 

• 

Attwood  to  interview 
Sihanouk  in  Peking 

William  Attwood,  president 
and  publisher  of  Newsday, 
Long  Island  newrspaper,  has  an 
appointment  in  Peking  to  in¬ 
terview  Prince  Norodom  Siha¬ 
nouk,  the  deposed  ruler  of  Cam- 
Iwdia,  on  his  views  about  the 
future  of  Southeast  Asia. 

Attwood  will  be  accompanied 
by  his  wife,  the  former  Simone 
Cadgene,  who  was  invited  to 
Peking  with  the  Newsday  pub¬ 
lisher  by  Prince  Sihanouk  with 
the  permission  of  the  People’s 
Republic  of  China.  They  will 
be  the  guests  of  Sihanouk  for 
a  two-week  visit. 

Attw’^ood,  a  former  U.  S.  Am¬ 
bassador,  had  previously  inter- 
view'ed  Sihanouk  in  Cambodia 
in  1968,  w'hen  he  was  editor  in 
chief  of  Look  magazine.  The  in¬ 
terview'  was  published  in  Look. 


Campbell  Watson 
retires;  40  years 
in  E&P  service 

Charles  Campbell  Watson, 
West  Coast  editor  of  Editor  & 
Publisher  in  San  Francisco 
since  194.5,  retired  June  1  after 
more  than  40  years  with  this 
publication. 

Cam  Watson,  the  son  of  a 
minister,  was  born  in  1900,  at¬ 
tended  high 
school  in  Nor¬ 
folk,  Va.,  and 
was  graduated 
fiom  Bethany 
College  in  West 
Virginia  in  1922. 
He  attended  the 
Columbia  Uni¬ 
versity  School  of 
Journalism  and 
became  sports  editor  of  the 
Wheeling  (W.  Va.)  IntelUgenjcer 
before  moving  to  Berkeley, 
Calif.,  in  1924  where  his  father 
had  become  minister  of  the  Uni¬ 
versity  Christian  Church. 

Watson  went  to  work  for  the 
Berkeley  Gazette  as  telegraph 
editor  in  1924.  He  became  news 
editor  and  then  managing  editor 
in  1940. 

In  1926,  Watson  liecame  a 
regular  correspondent  for  The 
Fovrth  Estate  which  was  later 
merged  with  Editor  &  Pub¬ 
lisher.  He  became  a  regular 
E&P  correspondent  in  1929  and 
has  represented  this  publication 
on  the  West  Coast  since  then 
without  interruption  except  for 
World  War  11.  In  1945  after  his 
discharge  from  the  Navry’,  he  be¬ 
came  a  full  time  member  of  the 
E&P  team  as  Pacific  Coast  edi¬ 
tor. 

Watson  was  commissioned  a 
lieutenant  in  the  Navy  in  1941 
and  w'as  in  charge  of  the  press 
and  news  broadcast  censorship 
office  in  San  Francisco. 

Watson  and  his  wife,  Ruth, 
live  at  607  San  Luis  Road, 
Berkeley,  Calif.  Their  son,  Wil¬ 


liam,  is  with  Pacific  Telephone 
Co. 

Robert  U.  Brown,  publisher 
and  editor  of  E&P,  said  no  re¬ 
placement  for  Watson  would  be 
named  at  this  time. 

“In  fact,”  he  said,  “Cam  Wat¬ 
son  has  done  so  much  for  E&P 
over  the  years  above  and  beyond 
the  job  of  reporting  the  news  of 
our  field  that  it  would  be  im¬ 
possible  to  replace  him.  We  may 
eventually  find  a  successor  but 
not  a  replacement.” 

• 

Lawyers  ask 
affidavits 
on  subpoenas 

Newspapers  that  have  been 
subjected  to  government  sub- 
I>oenas  have  been  urged  to  fur¬ 
nish  affidavits  about  their  ex¬ 
perience  to  lawyers  representing 
the  American  Society  of  News¬ 
paper  Editors  and  Sigma  Delta 
Chi. 

The  request  was  made  in  a 
joint  statement  by  Stanford 
Smith,  president  of  the  Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation,  and  C.  A.  McKnight, 
ASNE  president. 

“We  need  to  gather  as  quickly 
as  possible  as  many  affidavits  as 
we  can  by  individual  editors 
pointing  out  the  effect  of  the  use 
of  government  subpoenas  upon 
them  and  upon  their  staffs. 

“The  affidavits  will  help  us 
make  the  point  that  the  use  of 
the  newspaperman’s  subpoena  is 
a  relatively  recent  and  danger¬ 
ous  trend  which  should  be 
stopped  as  soon  as  possible  by 
establishing  the  constitutional 
privilege,”  the  statement  said. 

Newspaper  attorneys  who 
may  wish  some  guidance  in  pre¬ 
paring  the  affidavit  were  asked 
to  contact  ASNE’s  attorney, 
Richard  Schmidt  Jr.,  of  Cohn 
and  Marks,  1920  L  Street  NW, 
Washington,  D.C.  20036. 
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Classified  ads  at  140  lines  per  minute 
one  font,  varied  typefaces  (four  10O-chan»:ter 
fonts  at  one  time),  and  sizes  from  SVi  pointe 
to  42  points  meet  most  stringent  clfl^fled 
ad  typesetting  requirements.  Capability  for 
intra-line  size  and  face  mixing  (at  75  lines  per 
minute)  added  to  the  technological 
excellence  of  CompStar,  makes  CompStar 
191  the  perfect  phototypesetter  for  the 
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composing  room  with  the  Dig  classified  ad 
sections  to  put  to  bed.  An^-  f^st  changes 
can  be  made  later  with  the  revolutionary 
speed  of  CompStar  1 91 .  With  CompStar  191, 
you  can  close  classifieds  later  than  com¬ 
petitors  and  still  get  on  the  stands  faster. 
CompStar  191  is  new.  It’s  faster.  It’s  more 
profitable  for  your  newspaper  classified 
section.  Get  all  the  facts.  Write  or  call 
201  -  489-0200. 
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Another  honor  for  Ernie 
from  the  country  he  served  so  well 
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